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TV Academic Program: Game between Commercial Logic and Cultural Diffusion

LUO Feng

(School of Journalism and Communication , Anhui University, Hefei 230039, China)

Abstract: The rise of TV academic program has become one of the attractive phenomena. The TV academic forum

which is founded by both scholar and media gives our audiences an ideological and spiritual feast. Based on carding the

ecological prospect of TV academic forum, this article tries to discuss the background and cause of the phenomenon of

academic forum. Furthermore, it indicates that under the resultant force of several factors, there is still a great varia-

ble for the existence and development of this kind of media ceremonial program. If we want to keep this cultural boat

sailing safely in the commercial logic swept media ecology, perhaps our efforts are far from enough.
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