[] 400031

Abstract At present the internet is one medium which can win more attention than newspaper broadcast
TV in the world. Therefore if we want to have a place in the worlds media competence our internet must carry
out the publicizing tactics. Analyzing the problems in Chinas internet of publicizing tactics and the problems
in our national internet of publicizing we should make publicizing tactics from the language to the culture deal
with the relationship between the passive acceptance and active sending and the relationship between publici-
zing ourselves and serve the others.
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