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On the Communicated Strategy of the

Orientation of the Art Design

ZHANG Min
( Anyang Institute of Technology, Anyang 455000, China)

Abstract: Nowadays, we have come to an era of design. An excellent designer who can meet the demand of the society, must observe,

think, experience and go into practice from the psychological orientation of the market products, subversive psychology of aesthetics,

international standards and the integrated relations of many disciplines.
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