88

FEEES EFREER 2020.08

“IGE” NI BEmrERaE SR
“iﬁ’g” *iﬁ&

skiE

HE

A AR RGNS FIEZ A0 4Gy, LA AR 1 O M IE iy, A #7 69 3 A FL AR
A, FEERRGIRE G EETENALEARGEEE R, EF AT RAESBIER
“VeB” kW “WTs” . EBEHME LA, HEENEX M, AFELE K £ R
R LA AT AT P A5 E ML B, AR E ARG, “ERE TR
RIFRTAZE” “ERHRGTARAFEG BN T LGRS FOULE,
R HraE AR EERML, EEEBP, “REEZEN FARM, “ZXBELE
A7 M R—AFR ., AL HEEERGBAE, ST “EH” ERGwAEE. TR
JEARAE . BILARE . AR B My BARE . R P ARIEATAE, AEA —FP A LA A A
A E R, &M EBRMMAL SR A A — R

eS|
FUE, B, AR R EREN ., SkiEY]
fEE® T

KA, bAXRFIAEBFR K, L+, FLEFH, & T HH:
zhangchaosdu@126.com,

ALA20195 E B RAAFHA M B e R AT A F 0k R 23 Y F) 7% 2 51
77 W R, R B BET . 19BXW020,

Back Stage Switching over to the Front: The Rise, Controversy
and “Appropriate” Criteria of Journalistic Transparency

ZHANG Chao

Abstract

Driven by digital technology, journalism ethics takes on a new feature, i.e. transparency
has become the new focus in journalism ethics and standards. The journalistic transparency
aims to restore trust between journalism and the general public, bringing the process of news

production to the front stage. The trust crisis in American journalism, the decline of journalistic
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objectivity as well as the relationship shift between journalism and the audience accentuate the
importance of transparency in journalism ethics. There is also controversy about journalistic
transparency. Whether transparency can improve the credibility of journalism and whether
transparency can become the new “objectivity” standard are the focuses of the debates. Despite
the existence of disputes, the practical values of journalistic transparency are not affected. In
practice, whether journalism should be transparent is certain, but the degree of transparency
demands more discussion. This paper proposes the concept of “appropriate transparency”
and its four criteria: Credibility, degree of bias, public interest and minimum harm, and user
experience. As an emerging code of ethics, the practical value and effect of transparency has
yet to be evaluated.
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F 722 AT RN e A= DK, FrEe By IOk “diay” o (1) 174
FENE AR E AR B (2) 18t el F SN I A L ATEUR R ok
B I FIEPUSER” 23 (3) 19l IR B Ak Fe s (4) 19tdipi=
2020 B R AR FVAR FIZASEE (Ward, 2011: 3) o DAECTHAR MO0
SBARHOEST A N A R B 2 “AENE”  (ZEH4L, BRIE, 2016) o 201
290EAR VK, BTNV IEANE TS ( Digital Journalism ) X, SHHIESHUEREIEA
BTN S A RE, BT A A E A E 32 B BTEE,  HT A Al T
e gee BRI Bk o a0 8Nl E 22 P 88 H AP Ay . TG . IREE
[EEE (Ward, 2011: 3) o iEWIME (Transparency ) US4 AR AG HAE 1) (1) FE 5
FHIE

BIAMERINPLR S T G EE 2 ( Plaisance, 2007 ) , 2110 DUKE I A
FEBAARTEE D AL EORE ™ . (Allen, 2008 ) o 20094FMARF H b - by AxI
(Patrick Plaisance ) HRI CBEMEEE . 01 DTAESERA BN ) ( Media Ethics:
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Key Principles for Responsible Practice ) “Rrgs 141 iy EACHRN & X AR
Hh (E555, T, 2016) o 20134FPoynter Institute 27T ENVATCHE 5k
A R EW IR (Stearns, 2015) o 2014459 H, SEEIFNHH TAEE T
SRCHESEE R IS (Be Accountable ) F7EN “IRSIAIESEN”  (Be
Accountable and Transparent ) : 7[5 T/EZFR 4 [F] 2 bl S il - 5 i1
TEeRE, SRS S NSRBI S bR, T 1] ST b e AT 25
VERRE, AUCHTIRE RO SR . MIHMBIE, FFAaai Bz (277,
+Ha, 20165 SPJ, 2014) . FEREFERALEEG (NPR) MEEF2F] (BBC)
SFRAC KBTS NABHAR I EATE . HEAUAIA D, 20425 Tl
A2 WPER A 2 1 2B e AR, B W PERS o — i RN R RTAS S
( Karlsson, 2010) .

ST EEIIE? FEEYIE Y aE? 250 SR EhE IR s
WSS 2 T A 2 KA AR T R AR SRR 7 25 S i AR PE AR 7 S TAHOCHIT
FUEREINIMEDCHT ST EIR D AR, BOERID R, ASOEL E I TRIE

—. FmiEER AR R

B IR — AU I o VF 3L N BRI B Bk B AMER AT Bh 2 e B — R E
BT ERAT N ( Grimmelikhuijsen, 2010) o FEFTEA =403, BN
N N ESRISNEB N A B R T L A i, BEEAAREMIT A
(Deuze, 2005) o BEIVERARTUEREHTEA N “5E" TR ERE T
“WIE” , FTUTE A T g S S SZ AR TR IE . “RE” R EA AT o AR
(1) “ED AR BT “FshaT 7

BYIEFRREACE A AIAT “ffoR” WHEENA? Gynnild (2014 ) ADyBEIITE
BFE =85 (1) 3ifE (Accountability ) , HURA X2 HF 8T o (2)
Hz)) (Interactivity ) , Zr32 BIMNZ TR O 2 o AT FREIT IS [ LES2 A0
1, g OB tE EZM . (3) 55K ( Background Openness ) |, oA et
HOR N AESEE, S ERaEn n 55,

Karlsson (2010 ) I HiEIAYE B EEH ( Disclosure Transparency) Mz55E0H
( Participatory Transparency ) Ao B B A E R T T e BN
A7 iR S EEWIESZ BB S 5T AE IR AR AN B

GroenhartfliBardoel (2012 ) B A =155 7B (Production
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Transparency ) . 1Th#EFEMH (Actor Transparency ) FO 15 175 BH ( Dialogue
Transparency ) o s g 45 A T REAR ST s A78h 2 EN] 24510 B
DB EREN; AEEY Rl A 5 AR EEINEY]

FKHEZR AR AU, SRR r A e E TIE TR, W&
FUEHIA AL ST A AL SRS, AT RER PSR R 5 R A4
JCHAE DS ADERR BT DU B o IEAh, il R B IR AT ] BREZHNRIER 4k
SRAT , WHTEE B EE (NPR, 2016) .

FEFTE ST, Ward (2015) E45 77268 1H ( Online Journalism ) 7527 W]
RRN A (1) W T T, Gimkeiras, Bk, ERINE, R
BRI SR:  (2) MRS e st (3) IREREAE ., FESM
ONARBUEERT A R (4) fEARETmE N g, RidE 510
IR (5) Ay il . B5ANHAE EXAAERER AL (6) Bk
SRS JFHRRITEL . JCBTHR I R LR AN BT I A I (7)) A58
A AERRRGBOR . AOTR B IEIRECOR;  (8) 4t 10& B & DIfEL
Wins (9) BFMIRe . BEESiE—RTIA;  (10) T EbRER N
MIE A (11) SAFTA R TR

FE v hn K Syl FEhr B TS #4210y (Santa Clara University’ s
Markkula Center for Applied Ethics ) i2THJ “fS5fFEHH"  ( The Trust Project ) (/]
THETHEEINE . 2R, TSHREUANEIERGE T EERERERT (Truse
Indicators ) , HIH TICHN Y AT \AMEbs (A1) o HEfE & faaH. (&
DEE N ) (ARt ) S5 B AR .

A A Y A A A A E IR R T DAUE H, BT EE NS
DA FREoC PR “ae” FE, BSC TR ITE E (meta-
information ) ( Groenhart & Bardoel, 2012) . IX¥eyofg BR[ 0 N=AN4EE . (54
& NEAERTRIN AR o

FEAREAE R, BIAVERD MEARRIIC T . YRR AT B SIS 00 Canfir
W, ey ) 5 WHENAITHOEREE (k. IR , RS EmEE
HIA AR R AR

TENELEE, BT E A (AN R ) Kpd . k. 9
B MRS R, AR AN IR,

TESCBAERE, FRBEN 2SI (A L 0T, iRif ) ATH 552 T sl 3
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F1 (E(EHEF

1EbR HARP %

VRITAE AR A RS e AT 2,7 SRR A ) i fii 2 A1

WIS (Dese Practices) | ) oy ioom  gpsembgr . SHIERISCABRRE.

T e e o RS _
550 thor Experisey | TEH? X FHOHRCFTIMIE A AL, GRS KA

AR A H A E
PEMZER (Type of Work ) | HIFRZEREHIEIFNE L . A0 dr )45 (#5Hh) NAEXS .
5IHFIZ% ( Citations TS MRS sR B, R n] R R F s 1R S T
and References ) 5o
~ X R R 5 . 10 e R R 2 3 DL B
7575 (Methods ) =

AR (Locally Sourced ) | 43Rl FPA A 4ATH EIRE L 5N, 1RX L EE .

%It (Diverse Voices ) IR 2 eI S NS 1

FIHRPEIISLBE (Actionable | i A555 JI Lk A ARF BU A E HT HARE LS R e o kA ik

Feedback ) R, HAORERIESS o

TSRS A, TR — I

BEIAVE AR A TR (0 (mediating character ) , FERESZAAE I SR
A FRAEZ IS (representation of reality ) [AI 10 EHIAFAE (Rupar, 2006 ) . 10#7K
WA P RBAETE RN, HVE AW o GRS ARAME R HARkE, T2
HCZAHIWr (Rosen, 2017) o XSUFHEEMACERMW. Hz “HAn” f
GATT DO Il AN B O P BISL, iARsg R B,

—. mESERERENRER

LG8 — DB T (Plaisance, 2000) , ] i B PEAE 58 [E97 1)
WS A i T B (Allen, 2008) 7 MZEMAUHEST 5okE, “Y45RE
(LR A TR A AIBOA RS T = (54T, R E AL KBAE R T A B
gk” (TR, 2013/2013) o WNBUFRIRNY, BRB AN, d5R, &
W A g4 At 2 TR EIAME N ( Schudson, 2015) o &R TR isEh 15z 5)
( Transparency Movement ) LEBEHIGMEMAEPY TSR N, BOS—F “HBrEia
SR (wRDRER, 2013/2013) o BAREIEEDEE, #HENREEEL. ZW
PRSI FBORSA MME S R A 2B R i = 2B A

(—) RPN EEEL

TR REER A ENE L . AR RIS, KB EHENIN TS
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A A AL N A RO, EAMARTC I uE S B W TR EIRE S,
MATATFUESE, TREEE. AA LG R, A S5 E T Fh s v i ) W
MU (BROR, FRifE, TS0, 2016 184-185) o HORMIKLBIEAA “fhE 1%
WE” o TR AR, DA A OIS BRI AE RN A . Rl L R
FRINIZEW O AR LB AR P A ThE, A28 “RHuib” IRHIE
WAHGERAS . WL, FEARI “HRENMUE" 2 PR S . EEADRA T
SRRz — R R 2 VS ST, RO FUASE T A4 7R 015 B
(PRFRZR, 1984/1989: 20) o 20164Fd5is SR A G A TR, (4732%
(152 152 I R E T TR R ae et i . A A 1UdkiE, A1972
AR DAORIO T el SR R RAR 115 A8 B 1 Bl B TR T A O
S, 2016) o BB HTIIHTEHT (Reuters Institute for the Study of Journalism ) & AT
(1 (B EAR 52016 ) ( Digital News Report 2016 ) o, FEEANE AR
BEARIILEAH30%, ETIEH A1 827% ( Newman, Fletcher, Levy & Nielsen,
2016) o AOREHIENV AR, IEEA A SEEEENL A

LEARR G I AL 19974F E 199941 “4R4L NS 1A (ASNE
Credibility Survey ) HUEE I ARATN 1210 15 543 ) 2 Ol B AN AR E AR S
PS5 ENE A TERIEIE T A /T (Smith, 2005) o

LRSI T - HE (Klaus Meier) WAy, 35 W S8 N 1077
o, BERHT ENEE AT G ARV EC AR A @84 (Moore, 2009) . i
W2 i i AR R AU BN T AT R B bR e, AL A E
Wi (BHECET, FAIHI/R, 2010/2014b: 190) , AINEHCOA AL IRE
IRUa, AR (BFELET, ZHRMEIR, 2007/2014a: 121) o @S HU
SENPURE, B EN USRS G hiiRe ok, 2013/2013) o B
X DY P SGRAE T PR BE— AN TR 2o [ PN 25 b AR 2 [ N A B AL
22" (Michael, 2011) , 7ELCFHA (Digital World ) KE7 [ RTHAD R 28 PN 25X 73
( Moore, 2009 ) .

(=) HriEEWPER

PR A, F S A S B SR R R A 2 —, RN
A2 (agod that won't die) (MEwORE, X HEL, 1998/2010: 54) o ZAME
BRI IR DB BIBURF . AR RIFSCR I (BRPE, F78E, 2006) o 1EH
“HRMEAY " (Strategic Ritual ) FOZNE, 108 0] DARANT AITPA A S S EARAs.,
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H AT Gl AR HEssz B Rlsle, f nfPAE A ARGE I S AT
EMEJE R DT (REvhy, &R, 1998/2010: 21) o 204K —H AT
TS B BT A LA, (Karlsson, 2010 ) o

M0t 2 - JT 46, e B AR SO BURE EUR AN 2 P E R BEAR ( Ward
2011: 132) o AATDNHTIHZEMPER S 2 HI S IS AR W]
ANTTRER” R AER” SEEURIT G, 2009: 87) o

YHTA D PER A =R — 2 E M “PE” (myth) , W
M3 NI = A TR B R R R A SR P RE, thiE sz
WAL, EurilEE A SRR, SO SRkl ,, ARt
AfRE, 200 7 S AL ThRE, A, BN “EITTRT 5 =R MR
T HMBFEENY . AT S AR T e S, 2o SRR A R AR
BT, MEMEARYFLHE KRS (Ward, 2011: 132) o

TE R BOR IR N, BUARSZ I b, EMPEREAE: 23 & W
HIATLAR ST IZ 32" X — T IO 99 o A E AR, ATTIACE 1A
HEARAATRE” g “FARAEEN”  (FEfTH/, 2017) , /BRI |-,
PFEE I (emotion ) AN AFE2: (personal belief) FIAELL &R 92BN (%
g, XL, 2017) , AT R AR AR AR,

FENL AT T S AR E AR R . BRI, EARAE—N S5 A]
A, TR AATIN . W EEERE . B AR S e 1Tk, If
ZEMES:, BB E R NV DIR TR BN AT SRS IR D
25 (1575, T, 2016) .

HOL, B S H e BTG, HE S A — AR (AR
, 2015) o BHAMEESEZE N, HERWUERNES T, S A—FR “rpb
37 NESFE PR R S A A SR REE N Z pusgn, LEr Rk R
Yy, SRR ERROR E SO (B, BERTR, 2010) o iBHIPEAR AT aR Rk
G OCOHTHIRMEE”  (FEAEEE, 2014/2015) , FEETEIZWES R H SEEZRIE
DR algivh, B rT R AR AR, KR TAEE NS MM B 1
fiEiik (FhE2, 2013) o

(=) HrlHhl 52 Ao 242

B TR R R R A J i T TR ) B R A 2 — 5] T 5 32 AR R IR
Az HHERLA] R O R BOBUAN K- O &R o FEAE RBHARAR, 5 B ishse nl s

b
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(1), BT RS SO0 SR BRI b NI R o Bl SRR R Z B TS Bk
PEAVERRIALS) (E2¥, 2011) , SZARARREEUENE L (FRFH, 2015) o 1F
BTBARAR, XM R NI RE R R TS, SO EB FEk “L&m” , *
P ER A e, XSS PRI R A SR PP R B AR I, ey
i FH A ZRAE AL R o BT RN S22 TR R AR Y, T ORI KPS R e S ER )
e, ARWHE . UGCH" 7 AEAE PRk L Ml & R RITR A /A7, I A= 7 R
“TERTT EAUBI RO L F o IR S A PR A R i A e L AR e A
I HE (Allen, 2008) o

FEPE R, 0 H SRS E A RIREOC, Hr SR B O
[PPSR o RN AZ RSB EN AT, ARelUs T A, BB TR
ERE (XN, 2012) o 20104F, Bl S Ay Spa = ml aerm A e B 4a%k
W, AN AEAYE (Greenslade, 2010) o

Smith (2005) I\ H, FHZHEES ( Fortress Newsroom ) [ABERAE FH4180
AEROR . QORI UG EUR, BT 98 50T Bl & N A Al 5 R N B R
(Double~=whammy ) }4. 2 GaiHHrh iy “Bh” MG s filfE n] DLk N 4 i 08
(B P AT HARAE I 2SRl o B T AR LIRS B 40, PR Bz 5id &R
DR, TIAEMRERE N, ZARE LI NB A= m AR, R — N B
BHZR%E ( Transparent Newsroom ) FRAX,

e FRAOREUR . . 1m0 S B g Al 2 B EL Ay F 27 AR 07 35 21K
(2007/2014a: 111) Ik, B RA 5 G AT BT ISGRA AN TR 5 o
BORBIERN T 2 O B AT AR AT 28, oK TR FT IR 2 B A AR AT AN
IR T e BT BA B AR ( Web—based media watchdog groups )
AT AR R AT DO T g b AT B B, e 2 =f A T D&% B Rl
A, AR R RGO EFIR A BN (Plisance, 2007 ) o

7 CALZR Y B el - BT (Alex Jones) £ox, ZASHKHIUL, Fo
TN TN UG S8 A PRI AR, 2048 0T (AHANAR ) sdr A~ HE R, I
RS E LT T (Deggans, 2006) o YA NAEBERAAONE, &M T]
PAHRS AL, BUEGAART DAGERE T ( Weinberger, 2009) o 10 #75 BiF 4l
R S . RIAACHBIAY, W2 000 A B St A ey A, i
JETEZ U AT O s IR h R W — P& 12 ( Weinberger, 2009) o [A2h
A —AFH Ak R R A 2 3 TEcE, AR ME—IERAR AUk ]
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B, il E ISR A AR 2 IS BN FE RS B 2 R XA
(S, Bafibim, 2011) o

WA AN B2 R BRI AL, SR — 05, a5
. IR E AR —FIAA (Rosen, 2017) o BIIMEAR S tje —PhEF 7224
ES5EE AT L E (Stearns, 2015) o 737 E SR A2 10 N IR ISR,
AR AR, “B5FE” SAE, A “EK” (demand ) f54F: (Singer, 2010) o

m
\\}v

=. FmEE ARy

FESRIE,  BRAREWIPELE D EE B O i = e th 5k, (ER GBI
P —H B, FEOH. BT S L aE S E I I RE R T
R N R, BRI HoE S R LAz, O
(E

(—) BEWIER A REE T E AT 5

*Wﬁﬁﬁ@ﬂﬁ? FET DN A AR, B SR m s FHEVITELA
SRS, SR sz /5 E ( Chadha & Koliska, 2015 ) o AXEGAH,
WIVESR OB T B VE T LA AR R o HX — s E B S A7 &4,
YUk o H RTEEA BT PP E I E A A B 2 TRl ek (Karlsson, Clerwall &
Nord, 2014) , AMDEWIVERE A RESET HE ] i {5 X — Al F A7 &E.

SRR, BIMERIAIE E D EE, RECE e TIE, SR,
ZAHIEAT B (Gillmor, n.d.) o FEEFTIE2: ( American Press Institute )
20165 AT CHTINELR . A AEAEE I 221124 ) (A new understanding:
What makes people trust and rely on news ) 5527, FHAMEAE 2SO B0 8T 1) AT A5

sOM A TR . 2 )m, A= (W3&2) (American Press Institute,
2016) o

R2 AR FE OISR EZ=AFN

e HUEE S ANKE /AT
HEHf (Accuracy ) 85% 1% 3%
Yy
2 ( Completeness) 77% 18% 4%
1#EH ( Transparency) 68% 25% 6%
A (Balance ) 66% 25% 7%
FfiR ( Presentation ) 48% 40% 12%
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WAL P T T SAIENTST, R TARRIIMA. IR, AEI IR
% (non—transparent stories ) 3B WARE ( transparent stories ) AT S, ¥4
PRI 1z AL G (R [ AR R 538 (01 ) 45 FE AT [P (Edson, Tandoc &
Thomas, 2017) o AN, EAVEARRTHHEEE (source credibility ) F1
EEAMEIE (message credibility ) FIRATHCR. @IAVEAE T UM e PERLE T
ANRERAR Ay SRS i AIAE PR T B W MR AN KA, BEASRRRIE # ) 7]
58, ARSI EE, sof AN E A XA e, EFE—F AR, W
= RO T 1Y (Karlsson, Clerwall & Nord, 2014)

SRR BT Sz, EIVER T RS RO E RN GEAT, trTRE
FEIEEI o Z PR AR, SRR s a5 I 2 K% o B R Il (5
oV R SCRRI . SRR o RS SRR,

SO Z T A5 B2 7 A E by — A 7850508 ( performative discourse ) R A {5
J& (FEEARDL, 2016/2016) o BT )R G HH— 2 2 1) 2 D PR AE AR,
WA, SR ER AT o WA Z T R 5 B BRIl s R AR 2Rl
KA E ARSI, IS, 1 RSN ARE EE . R (E
JEE FADAS R S AR B B B, an e R A . AR RS BARSE: , IXIN T A A
Wohse RN M CHO AR B, (SIS ) (Media Insight
Project) UM R, SO N AIEAEE 22N A e =, A2
FKAIE ( Media Insight Project, 2017 ) o S E R A R AR S
EASEI AT DR B AU BE AN AR AR R A ZE 71 Lhan, AEBUat AT

Sprip “TCEIEMASUN " (Hostile Media Effect ) , AT TATC 5 BEE BHATO 5%
By, WAL PR SRS AR AR anPRsr 5d i Sl B AV FO XTI EE CNN
FEEEAREAT (A, B, 2012) o XISk S, HriErH]
BRI FAETSORET, /e THUAE A 2SR

SR b, BYWEHESENT S0 BT E R R s 2 MR SR =
TR E B BEX (BB i, AR E R, BT
REAAEI PRI E A TR . DUH., SN0 I I 2 M) 598 BN
BURME (Lowrey & Anderson, 2005) , AUSMA Bt 2ssg i il 5 . AEASKT 1%
WIPERIOTFE R, B S ) n A3 R O AR T 28 el I 58 . AR E
SESERI AR, AR R R AESCRR

(=) BT A AT AR HT 2"
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MBS S B R, H 25 i, RN AT i o s W A
(ECER PPN DL, —RE 2 IV G B B T RN EARTR], ey
(A7 F o Karlsson (2010) Wk, @AM AR S IV B — A3 HRN Y R AN
FHME . Weinberge (2009 ) ANy, iEIMEE “Hrog ", ATLLSCIL A UL
e, “UMAERMWEEIES, SRR TUCHEZ R ZMM . IR HAE,
SER A IR A EF O BRI RS, PN RS R

WP VLT S BER O R0, B IHMERE TS IR IME? T e i mfinT
— NPT M B A

SN E T Y A HRN Y FR AR G 1 DY A 2 AR e Sy an i A, A
Pish B, ERHES) TN SRR R (FhEE, 1999) o &M RIIAC R
ATEE W A DAL, TR A DA AR L

NATTRE 2 W PE B B A AT 4 R SARE ) (ontological ) FIIAHIE M
(epistemology ) o SUURIEIUZMINE SIEL 3 ARSI, IAh “RUEIAR” |, &k
SEMOT T W AATE, BRI —F “BHir” o INHISE MM ST A2
DIER, MR ESERNERE,

TEFT S, A% iR 18 RO A2 S R AT e E MM &5 1
HE MRS E AR k. —/MeF il <l TRk
CABUSI R ) 3575 T &M E 50 (CARIBIEMME ) (Ward, 2011: 128—
131) o AT LU T T & R 38 ) foe K IRDELAE % U PR DA P AN A 24 1
(incommensurability ) o ZUPE “EAIIE A O MR, HEA g
forw”  CRHERLET, 2R, 2007/2014a: 97) o MEBTERN, ZWMERIN
TR EB T TAEZTEM (Maras, 2013: 190) o 2RI A A AR,
R . FERTE X o BRI NI e iR e R rel . mAR—LE3EEE
BHEFN G AT 23 2 P VT B IR, (HZULEE A E B R T i e
+,

MATEHAATEI P SUEAAT B e 7R, SRR i [ S Ao I
HIR A2 APREER ( McBride & Rosenstiel, 2013: 226) o 7EAT (CZHZAMR ) (AR
ik ) (CARRETHARD) (EEHIAR) . CNN. NPRFF /S EE Fmbaic #
VTR AR, 33 BPEAERT TE AE P HR N A B, s T — g IE, &
BT ZASEBNED ( Chadha & Koliska, 2015) , PG 2R REE DB
P (Rupar, 2006)
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BN B AT NV R AT HE ™, BRI 2 — AT G [ R 237 1) sk
1 G RSO HER . PR A L AZSe . T A IEREEOC,  MifELoHiE
(RS i R PR mIE . BeetE . AR E E AT R EIE (Ward, nd.) .
Hellmueller® A (2013 ) WF7EE L, & WU AE S FE4R BT 72— BR AT 52 7
0, BWITERISENE A R o BEAE ST A, A2 et i AR 0 > RIR AL
58 (Karlsson, 2010) , BIPERIEAN S M FE— DI .

I, B AN BRI E I BB HriEb R PHab 25, SR EmfE
I, ARER 2 T I A AR HE 2 B (Ward, 2013) , AW AREAL
B WIVER o AE e B — 3053, EWIME S (Honesty ) 421
( Completeness ) DT ( Accountability ) MO, MAEERMA ik,  “BIAMEE
EET T XU MMERERGE T e HIRTIRE S SRR T, B
TERT M BRI A TR S R WE AL

P, EEEEN “ESE” bR

BIAMEA N HTHAE P2 e 2ok — e nl i BIAME SRR TR, 991itoe, HIg9id
FALSORREX R N Mt BRSS9 AL, HI9gEmly B
Bl RS EERL, X T A SRR ER S N 3 N I O3 s, 248k, B
AT, TGRS, RN SN

SEE B2 92 AT ( The Aspen Institute ) £F CHENY . BAME S ARG )
(Journalism, Transparency and the Public Trust ) 55 1 EIFI 47 [ B 12422 m]
BEIBIHMY”  ( The Aspen Institute, 2005) o BCEZFENINE S H W15 B A—E BEA
X, BRVPBEBIHERRA T 20, (FSEHERME T M2 00 S, 1
BN ILes, BRI E RO AR IEINL, A A ST A S EWRE 1D
TN EAAER S (BFELAY, PARFA/K, 2007/2014a: 111) o JCHAEMEE AT
Boatl bttt B 7 — MBI B — 482 . BRI U B 125
WAPE SR ML, ASERY B R E B S W A5, i R i R 2 E A
(Roberts, 2007) o Journalism++3LH O A . BEic & e &l - YU -1rFa/x
( Nicolas Kayser—Bril ) I\A, 1B WM T — P ] B FH, T iR 5 #R
ANZ T, AR SRR AN R, 2

ok, CRMRNOZENT AERE,  “ZRRERE FENT R AR &
HAME R OB SO T T (replicability ) , AEASERAMt A AT HIAOME ., DABGIESE
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ASHTEAE PR, FFRELESE OO R ST AT

KoliskafIChadha (2016 ) A B UMLK AMEL I, — LA R 4017 1]
VEACER, (BB EIAPERAESS “SME” 45 THOR, @ik B s i gk, &
PSSR E RS S5 X PEV SR BARPREI R . ey . Rk
Mo I, XPREHABUE & FEIEL (ritual of transparency ) ( Karlsson,
2010; Koliska & Chadha, 2016) o Ward (2013) Wy, SN AR ST EARE AN
JERRHTE, FTFERREIERRR A . O LEETRA 5 B 2 A AT AR
2 41 ( Groenhart & Bardoel, 2012) o M/ & AERE AU 28 TR 2 1 5%
T NEATI, 2B EEN, ZRARE E, FREl ST A I 5 > b
WA I DB FTREAEEY S BT P

SFTAATIER? S 2, ATHGE 2R FEHTT SRR
“IESFEWT (Appropriate Transparency ) FOMES DARIN X AR, & B2 S
BN GEIRER . TR R, OORBEEN ., TR XM, MLEARER . 3%
. SCHI . AREXM.

BV " SRS ? A SR AR o, Oy I EERRAE
T IARIE . ARG S/ MAERRE . T ARBAA RN B AR E PP R
BT AR AE

(—) FIEEARE

BIWEE SRR S, AR HBUREI R BIREET T M E R, (HA2
FHUAEN, WA e {55, Blank 48 SRS . 5 bR AEFEI 2
WRABE WIS AR, 103 7 BN S ] P A )5 BT [ A il 2 2
LRSS e BT LA

PUFERIEO9BI, N TH ERIRIAZ B HERS . 57, RG2S ER
TR, R B 22 IR PR I IE R . AE Bt i e “ESCT B, RS
FOTR B SO, WFEE B TUEaERE, Rn] et s — T 2 M FTE i I

TR S, rEREARE O L, PO BRI LI, trf DL
MRS, @l LURT “wiiR” o i, 10850 TuEt A OIS hE, 720 8dE
KGO AN . s BRI BRI . AR BUE P OL . RS
P TR AR, Rl aeie dttindide scidinstiz .

PAIvgidissria AR RIRIE . deriHAEem) Jufl, 102 EmRRE
WP E ARSI . TUstdi T 7 i -
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B IR P K Bk v 2 R B B R By AR A AR 69704 KOF 3T AT AR S A
¥eyea; BT E R BEAZF AT A EAET T AN, RE P50
I, KAk aFEBHARRETOBRFBAECHERT YN FA VK
W REF BB RG] E P, EIRTHIEER O TANT A, TRHT
BAEBHART M ST 45 T 20105, FRIE F20055-7 A 22009412 ] 9 345 =2
AT aRIBAATHAT AN, URERETHHUTONK PIRT HEET
Fea (3Rbb) EFAE . HOob, BMARH LR E; RTERA T AN
¥k B Wind R,

BBCHEIn#E (IREGWREE)? ) ( Which sport are you made for? ) JHI
T AT SEREARE, FHAEGithub Mk | 25 11X 2 250 [l i 25 HE U 2R AN
PR, XA AT 50 2 N R

AL EEARME AR R IC 2, Ao EATN AR, AT I A 7 I 75 20 F R
WA : A “FUEE S () 7 Foh “FEEZ ORI R R (1
D7 AEETEIRE R 2 A BT 2 RRE R BRR S = A S
Mo MXESC RS, EIAMENTEF M S, ot —MIrsiHlE (4, 2019) .

(=) W bRk

FEAE PR R WOk TR R . DS AR A > Z 1 &R e
N7 REEEE R A, BRI SR A —A RIS o YA
S NICIE S ERAS, i MO 5 R WA, AN E SRR
JRPR o i WA HE RS 10N H AT RE S A IR W R 2 2 2 AR

Blan, —LRrRlARaE R R AT TR R BB M T, TR E VRS ARTY
Byl . REDIBOR . | S AR E RO 22 75 (Ward, 2015: 51) , G
HOEAEE R AN ( Nonprofit Journalism ) , 75 ZEHTHHH FIA A A B S5 % B #0C
Ro

TEBE S ERATIOY T, AT BB T e AR P i) — D FEER . IR Z
BT R D SZ 254F (Gynnild, 2014 ) o ZdHT EIFEGE T SRS r TR
ZEpZ—1E T, AFN =M BRSNS s Y H
M ko N TR HRT ERCIEIMENLAR “Hx” SRR, FTELHRn]
REMbEEREIH IR, s R SRR SRR A A SRR BRI, Bkl
WAEZ AR T ENAZEAROZH A RS, I8 T BAE R AL N E B2 i i
{E 554552 A% ( Burn—Murdoch, 2013) .

101



102

FEEES EFRHTIER 2020.08

N T RABRBEARN NFH AT N, Bkl g — N EERE, H5ik
WHEF AT, g “BFT A, REAAFEREMNIEIE (Rainie &
Anderson, 2017; 5KiE3%, 2018) o HIEEIFA I . F AR 1w WAL 5
PELFR) i I B I 2R =R (5, 2018a) o FR TSN A ROSR SN
ek, s FEE (Algorithmic Transparency ) , WE A TRIE I — 7k
TR Bt EbR. B 73R @S RERE, TR TS
AR RS e JOE PR (5K, 2018a) o 10 & NN B A Sk dE A T 38
AP, RS2 AR I W B . lan,  CALZINAR ) #ear L1 T
DN B PR TIl A R, Rk m WA sz e (&R, 2016 ) o

(=) A HERI25 5 ine/ Mi SRk

e S E I, AS AT e M LA TR T R e O T R . a2
MANERE WEANSHEIGMAELEEE: AT, SRS, BT HEW
55 01, WATeefisE — S AR f . EXFEOL N, B ARG 2R
JEFE EESE AR, FOAARRZEE “HARE 2N EA1 . Ak
PE. BN RYEE KRR 2" CEIE, 2009) o

SR AR AR s i MR, BIARBR SN T A SE R 25 i Fh e A
(R IE AR PR A5 o AN H 2N ) g B AR P AR S A s, X A
REAPRE— B0 AN ABORACR] , (BT ER S ek X P 0 5 B Bl filan, 18
WERF BN ARG B2 T B, 8o trmn g e Mg ™ AR E R,
KM “E#AM”  (Anonymization ) SRS, SUEEM “HAN AL (5KHTE,
2015 ) o

BAN “BNA” WATReSE ik —M SR, B2 E B8R T
TIARIR A BRI R E i & (5K, 2018b) o BuzzFeedftGithub 20 [
B (IR R ) ( The Tennis Racker ) IR UGENE . FEERE R A o 72,
TR T B RE . PmnEss . PR RHERR . R A TR (AT
EVER IS SN (Hirst, 2016 ) o HIRBuzzFeedbt BT = A LS I ABER b iZia
B BT RERIOUESE , AR T 1 AR, (HRTREADC A AL i BuzzFeed
TR SE BRI A At T R R, B TP T MBI TR RS Bl SR 5 1
PO, XN BT A [A]EURT BB 2 AR AL

ProPublica20134F &A1 | ki {25844 ) ( Prescriber Checkup ) , ¥k
FERUE BRATT 251 >IN, B0 R A S E am AR A IR DIRER I E K2y, 4
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SRR N TTER RN L e 2y, ALl AR (0B 2510500 4590 AT B8 511
m 2y, FRT R S TR AT 2515 B g, —Ee sz 0 Inl e 22 1 H R 7E
THHIT AR A, T2 MR DhREN 25, ProPublicalifi)m 71 Wik b &3¢
TIPS O X 28 25155 ( Engelberg, 2016) o

DA B SR, Wk 2 BT AR S5 M M 3o 8l . B BT T80T, X
ANTTAVRGEIRESE, FAERAEREA . CERS, (HERCKRN, 2= 2 fk T
W, EFIUNAARRECNEHAMEA AR “BIENT wiEdaErE . S TE Y AR
WOk “RITER , ST B AR REHE . HORTFBigifis Aokl Bl b i
R

(PU) P RS ARAE

5 H U F BRI B PR Pl 5 Bt Y HAR B4R TR /) (2
B, 2011) o SHAME RN, SRR IR D i SCAOR Z (5 B 6
o YA RIRNIE B2 B IR AR, B SO R B 5 K21
BEIPEN S, AMOEFTHNBEEFIUR . MG B, RIS A b 32 61
EE

2003435 R AR IR A BN A2 ) 19 CREZEHIRE ) ( Enrique's
Journey ) , WWAEM3ITZFURA T —NULEERIT DA SETFRHOMS, 12 3kam 197
ATE L 700052, TRAREIE T SE . RO somEAE ERRIRRIE CRFEL
A, PAHTEIR, 2007/2014a: 112) o FTRAREDL, aniRAR4R OB A A MR 4B
SRR, SO T ERE T2

AR T AL B SRV A 2 A IME R S, IR T, ik
SAICEER OEN S . “EHE A RRES A, a2 mEe C&E
MVULFEARRR FS M 5 5JF (Craft & Heim, 2009: 224) 7 i#
WM FTRE S L2 AR B E G e BT, TR P ARES (User Experience,
UX ) FRAEAINH R Qn Rl {5 BEARAE . I WARHE . 3R & 5 i M AR S
TOEMANF RN R — B EA R L, A2 T PRI ARAE N i i 2
MBI ETE AR S R BTN o TP RS R SR DA TP AR
AR P B PER S B0 B R, S AL ALE I, LA
T EARE R E IS, TR

P17 BH PR Sk P ) A 2 TR T R RS e 2 g SR AR o R o0 B X 5l L 1)
N (data—driven articles ) F5 SVFANIN T RS, 0 S E AT SAE (1E30)
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STFBUE Fo 7 ST SARIE HSCART S, 8 1 U SO Az OME B 2
TR A HAA Bl 2L R 1 SR B N S ISR,
EHTRRIMATIR, AraedE o AR Ao AR

TR S B SR S, AT DA R R ST P A S
PERYSEER, EIA SR AR B T I A T % | IR, ORI — A5
HZUME B, N FRELEH NS SR BB S, WSO T v LS
HNE R XM A AR EA PR IO . 2R . BPR, ek 1k
AL ARI . FRBUKEE R (XK, 2014) o ProPublicaft &A1 {45k : NSAMIFL
G CERYR, DR HENZA ) (Revealed: The NSA's Secret Campaign to Crack,
Undermine Internet Security ) AR, AR B T (AT T 22k AR
EAMEZHE Y (Why We Published the Decryption Story ) [H&ER: ( W& ) , [\152
R AE IR, IS RIS B A AT I RRA 2 BT

by Jeff Larson, ProPublica, Nicole Perlroth, The

New York Times, and Seott Shane, The New
York Times, Sep. 5, 2013, 3:08 p.m.

Note: This story is not subject to our
Creative Commons license.

Closer Look: Why We Published the
Decryption Story

Sept. 6: This story has been updated with a
response from the Office of the Director of
National Intelligence.

E1: (FENATAELRBXNEEZHE) RNE

M AT X, 10 A A RalE g F 1@ I 0 22106 sz Ak B8z R
5 BB AT SO R, B r] DUHEBIAN A 52 00 T TEAS B R K o

h. &iE

Ediny ﬁﬁﬁfﬁl‘ﬁﬂ{/‘fiftﬁﬂk AENE” o AR EEeE ST, HiE
S PAVINI KR RE TN AT RS i NE 9] 17, iotd 1 sl 3 w7 v 1 1T VAN S S5 N A WA
FECHERHEOR . fE—MMEREEK, BUIER—DEMURER, SO kAR E
RIS . BUIVER S TUME S E RO 52 AR R AL F s, SN
SERTE R — b1, A BT, ST E IR R D A e
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EAREAUAKILSS, EYIETREARI A R FRE 7 ReAE TR R A 5
a3 SR . N S AR R A

RUEEBIIECEAERT A i BB TR, (BRGSO,
BEIRON FAT BN S o AR AT, el NizEl]” B
ST IR IS D, B “Z KRR FE]” A
s PSRN s AR R R IR IR PR AR | e WRRAE . AT 5 S/ My
AR TP RE RS G IR T RS 75 AL 8B I ) FE AR

PER—FEAE S GRAFTEIEER I, ASOS G IIE ARSI T 1 )2
FIpie, ARAHHIEIATERT IR T RSRAEVA L TRSIRIER S, b B SR AT B I
FOAARLE R | AR BB NS BRI Sy, DLROBEIIT AR F S
USSR A L

(SHESif: SRR

18 [Notes]
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