HPE CGE7E) Gt

Questionnaire Design



AEiRE

o PR R G BovE I RE AR ARy
o FHEIRHA R BITE

o IER )G I el I 25 AL o 1

o IR g

Marketing Resear ch



1 ) \} A) \} A » »
&) FE: 2= EEarary

o [HZR, WM. Ui RS T,

w4

M A RIS B RS AR [ UR e — 1358
B I A, HAEE ] AR TEEA R )

VA A T A TR i 5 4 il o

o 0BT KT IR B AR, SR S
B B R SR R, IR ek L, gL

HIFHASIA A AL (% 135

A

Marketing Resear ch

\EEO



&/ NETIE

?ﬁhﬁ“m%uﬁm~naﬁ A ELG

ity 1 [ 7 )R, T2 MO T 9T
A1) 3 [ A P54 ﬂuo "PRXS AT A
V5 ?

e “Because questionnaire design is an art, it Is
useless to follow a rigid set of guidelines.
Rather, the process should be left entirely to
the creativity and ingenuity of the
researcher.”
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Department Store Project
Mail Questionnaire or Electronic Questionnaire

« Please rank order the following department stor@sder of your preference to
shop at these stores. Begin by picking out thestore that you like most and
assign it a number 1. Then find the second m@&femed department store and
assign it a number 2. Continue this procedurd vati have ranked all the stores
in order of preference. The least preferred stsboeild be assigned a rank of 10.
No two stores should receive the same rank number.

Store Rank Order

1. Lord & Taylor
2. Macy's

10. Wal-Mart
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Telephone Questionnaire

| will read to you the names of some departmeoriest Please rate them in terms of your
preference to shop at these stores. Use a tehguaile, where 1 denotes not so preferred and 10
denotes greatly preferred. Numbers between 1 @ndflect intermediate degrees of preference.
Again, please remember that the higher the nunthemgreater the degree of preference. Now,
please tell me your preference to shop at ...EAR ONE STORE AT A TIME)

Store Not So
Preferred
1. Lord & Taylor 1 2
2. Macy's 1 2

10.Wal-Mart 1 2
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Preferred
56 7 8 9 10
5 67 8 9 10
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Per sonal Questionnaire

» (HAND DEPARTMENT STORE CARDS TO THE RESPONDENTHiere is a set of department
store names, each written on a separate cardsePée@mine these cards carefully. (GIVE
RESPONDENT TIME). Now, please examine these cagadsn and pull out that card which has the
name of the store you like the most, i.e., yourtrposferred store for shopping. (RECORD THE
STORE NAME AND KEEP THIS CARD WITH YOU). Now, plsa examine the remaining nine
cards. Of these remaining nine stores, what is ymst preferred store for shopping? (REPEAT
THIS PROCEDURE SEQUENTIALLY UNTIL THE RESPONDENT FAONLY ONE CARD
LEFT)

Store Rank Name of the Store
1. 1
2. 2

10. 10
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Are you satisfied with the location and interior dgsof this restaurant?

(Incorrect)

o IXFhIA] PR XN E BB (double-barreled question) X

o

Ao B TR ]
Are you satisfied with the location of this restad?an
Yes No No opinion
Are you satisfied with the interior design of thestaurant?
Yes No No opinion
(Correct)
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How many gallons of soft drinks did you
consume during the last four weeks? (Incorrect)

How often do you consume soft drinks in a

typical week? (Correct)
1. ____Less than once a week

2. _____1to 3times per week

3. 4 1to 6times per week

4 _____ 7 or more times per week

M arketing Resear ch B



!

U AR R R

4 4B BRI BN GAT B OREE T A4 R e
ZIH ) i

o 45mAEXNGZIMEEHTE =

o 4.6 HEXNZIALEH I IAEHB

o 4.7 BN ] Re/b B KU E B
o 4. 8H I INIAA X% 3 MR TY

. 4.8. TR BUES B U AUIRAE 1°) B B B )

4.8.20F 0] [T Uf 22 BT 50 Ui W JEE S R AT Dk A AR 18 1P o
4.8.3H % = AR 4R 1) .

4.8. 4% [n) 0 B2 g AE — 2 8 A 0 5 R = R A i oA o) B,
4.8 5B Z RIS H A SR 2 AT
4.8.6H MV AL H 1,

M ar keting Resear ch t



| b

it 1) USE 5 1 [BI

Please list all the departments from which you pweta
merchandise on your most recent shopping trip to artlepnt

store. (Incorrect)
In the list that follows, please check all the deparits from

which you purchased merchandise on your most receppsig

trip to a department store.

1. Women's dresses
2. Men's apparel

3. Children's apparel
4. Cosmetics

i6. Jewelry

17. Other (please specify) (Correct)
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Do you intend to buy a new car within the next somins?
Definitely will not buy

Probably will not buy

Undecided

Probably will buy

Definitely will buy

Other (please specify)

M ar keting Resear ch 19
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Do you intend to buy a new car within the nextraienths?
Yes

NO

Don't know
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e Scales were discussed in detail in Chapters ®and

Do you intend to buy a new car within the next somins?

Definitely Probably Undecided Probably Definitely
will not buy will not buy will buy will buy
1 2 3 4 5
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&2/ 6.176 £ [n] @i 5 FF (Choosing Question Wording)

o 6.1, HeWSRKIHAfE i @. who, what, when, where,
why, and way (the six Ws). Who, what, when, an@rehare
particularly important.

Which brand of shampoo do you uggf FH R -1~ 36 & ik ?
(Incorrect)

Which brand or brands of shampoo have you
personally used at home during the last month?

In case of more than one brand, please

list all the brands that apply. (Correct)

EANH S ARANAE S BT T AU 5 1 iy RS WA Bl J LRk 2 2
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D/ 6.1 55 0] /L 41 ¥ (Choosing Question Wording)

6.2fi Al 17+ & 14 ¥ 1] 7 _Use Ordinary Words

“Do you think thedistribution (7*#7) of soft drinks is adequaté?
(Incorrect)

“Do you think soft drinks are readily available whemw yvant to buy
them? (Correct)
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6.3( H B A )37 Use Unambiguous Words

In a typical month, how often do you shop in demairit stores?
FEMAI I HA,  VRAE 5T 1 i ) A an o] 2
Never MA

Occasionalfff /K

Sometimes iy

Oftetit i

Regularlge 11 (Incorrect)
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* A leading question is one that clues the respondent to what the answer
should be, as in the followings 5 ' [n] @ I 7~ T R & 5 Y 1% &
WA S ) ) L
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R Sl

o 6.5 RS LERE Cimplicit alternative
o FEIEIR PV WG AR I W R B B O BE e
1. Do you like to fly when traveling short distanees
(Incorrect)

2. Do you like to fly when traveling short distances
would you rather drive?
(Correct)

M ar keting Resear ch 20
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* Questions should not be worded so that the answiepisndent upon
implicit assumptions about what will happen as a cgusece.

1. Are you in favor of a balanced budget?
(Incorrect)

2. Areyou in favor of a balanced budget if it would result in an
increase in the personal income tax?
(Correct)
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6. 7RE G AETE R Tl a2 b S S a2 e 1 %
fititts
“What is the annual per capita expenditure on gresan
your household? (Incorrect)

“What is the monthly (or weekly) expenditure on gmies
In your household?

and

“How many members are there in your household?
(Correct)
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* Questions that are in the form of statements shbelworded both positively
and negatively.
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7.17F 3k i 9] &% Opening Questions

o TJFSLHYRE N A ER, i HARERE N . The opening questions
should be interesting, simple, and non-threatening.

7.21Z B2 & Type of Information

o Ay Is, Yoz A E S, UG RAE R, B
G 2R g E. As a general guideline, basic information should be
obtained first, followed by classification, and, figaidentification
information.

7.30H ¥ (1) 1a] & Difficult Questions
o PRMERY. BBUBH . A AN B AR TCHER ) ) RN 2 AR SR

JrifiE . Difficult questions or questions which are sensitive,
embarrassing, complex, or dull, should be placedrtiee sequence.
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o ZFRII IR USSR E A L2 JT, IR T VERR A I Sk

(funnel approach).

QL MEGEFE —ZFK B DT rJEIS, IR WELE A 220 F 2"

Q2:“EIEFE—K (T wiJE R, HPRAL B I{EA A 2 B
(Correct)
QLR XX A A X MR LS 7 1T 2 AN X0 AW a2 ™
QZ"ﬁm%ﬁx witisEarf? "
Q3: "R S AL NAZFT G I — % AR EL R "
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7.5i2 %5 i > Logical Order

The following guidelines should be followed for bcaing questions:

o 7515 X RN AZR ] BEFET 5 | 4 X A)
o 7.5.293 X ARV 1% 2 HES L A BN S o VR TR 4R
AR L B N R4S R
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Introduction
v
Ownership of Store, Bank,

and Other Charge Cards

v
Purchased Products in a Specific Department

Store during the Last TWo Months

Yes )\ No
l e l

Ever Purchased in a

How was Payment made?
W I Department Store?
Credit Cash R v '
l Other < €S
l ¢ ¢ No
Store Bank Other |
Charge Charge Charge 2
Card Card Card !
! ! ! . Intentions to Use Store, Bank,
g and other Charge Cards 35
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o 8.1 IREFTAILE TR NHFFII IR, Divide a

guestionnaire into several parts.

o 82K B BN 1% %W S . The questions in each part should
be numbered, particularly when branching questavaaised.

o 83BN IHETNZMIS . The questionnaires should preferably be
precoded.

o 8.4|‘Fﬂ %ZIKE EZIZ%%}?@J% o The guestionnaires themselves

should be numbered serially.

M arketing Resear ch 3



A
)/ '__r"_ i
- =ENEN
f
G PR
| SAE =]

| P

i
\,,_h__ -

-
P
\ 1]

9. 17) 4 HYJ E[J

O. i) & Wiz H s i I ARER R B, AT — ki 4b

Mo The questionnaire should be reproduced on goodtgpalper and have

a professional appearance.

o 925 REEIKH, MNiZKH/IMETHIE . Questionnaires

should take the form of a boo
clipped or stapled together.

klet rather than almemof sheets of paper

o 9.3l A r) A FLIE TN AZ AR [F] AN BT L. Each

guestion should be reproduced on a single pagdofdrle-page spread).

o QAR [R)EUN i2 A ]

%EEﬁ%%*éo Vertical response

columns should be used for individual questions.
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o 9.5 GVFZ R U] [A] — =& S T, A8 A -
Grids are useful when there are a number of relgtedtions which use the
same set of response categories.

e RCIVAE75i 575 A 10 D7 o oy AT b ll 6 ey Sl g S [T
The tendency to crowd questions together to makegtiestionnaire look
shorter should be avoided.

o Q.7 [ ) 71 B A N 122 FSCEE /2 ) UL AT 8 AL I

ff B . Directions or instructions for individual questiosisould be placed
as close to the questions as possible.
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Step 1. #faxE AW B A FIETEA Zldentify the objective of survey
Step 2. HAEEIE WEHEType of Interviewing Method
Step 3. BRI A EIndividual Question Content
Stepd. W R L &= KA BB & B F L Overcome Inability and

Unwillingness to Answer

Step 5.
Step 6.
Step 7.
Step 8.
Step 9.

Step 10.
Marketing Resear ch

A B 45 #IChoose Question Structure

&£ 0] Bl FE B Choose Question Wording

4 %€ I8l @ FDetermine the Order of Questions
F R FAG JjForm and Layout

) &K ENHIReproduce the Questionnaire

R EPretest

41



