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B0 231, 2 MK p=0.000<0.05, & I i&E A 1E A
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Tab.1 The exploratory factor analysis

4¢3 Dimension ik 5T ?ﬁﬁ ¥ BSEEficl fﬂﬂﬁ% . %?E{E
Items of measurement ~ Factor loading ~ Mean value ~ Factor mean value  Standard deviation ~ Eigenvalue

PSRN o Kl 0.842 6.31 6.1700 1.045 2.125
Normative B 0.842 6.25 1.014

TS 0.774 5.80 1.304

AL 0.786 6.32 0.958
FLE ACAER 0.860 2.69 2.6767 1.595 1.578
Sincerity NN 0.886 2.64 1.591

Bk | T 0.788 2.70 1.495
TN ket Ak 0.836 4.89 5.0867 1.413 1.341
Timidness Pl IR 0.851 494 1518

R 0.707 5.43 1.267
H it RAR 107 0.746 3.03 3.6150 1.519 0.941
Purpose 3G )14 0.814 420 1.640
ERG AT L AERA] 0.727 5.79 5.6725 1.130 3.373
fmpression ST H 0.789 5.56 1216
management motivation Zfﬁﬁfm 0.806 573 1.169

RS 0.765 5.61 1.228
IR HEBNA T A ) FLTHEBA 0.751 6.35 6.3983 0.894 7.102
Tourists” queuing HeIFRAIE 0.822 6.38 0.850
tendency Vi IEE 0.838 6.44 0.845

s 0.838 6.35 0.922

MWNCER 0.838 6.39 0.809

PR RCE 0.822 6.48 0.828

TR S TF-BL . AWF5E K ] Cronbach’s o RECK A
ISR N E—31: , Cronbach’s o 2 B0H = 32 A
RN FEPEBE , Cronbach’s a REUR U175 0.7 L
b AHF RN T 6 1-HF, Cronbach”s o R AUH
KT 0.6 HF AL Z v HE M, A5 A9 1E S
i T A SPSS 20.0 45 HY |, 1E U R 1 R —
ek 2808 (Cronbach’s a) 4 0.847, SR L B
Pk BN AE BB HLANHEAA T A I0] 4 48 2 1Y) N
—FPE R B 0.617.0.710.,0.852 F110.926 , 1561
AMIFGY B RN AS 4 T A B B o
3.1.3 AR

RURE F AT FEAUA AR AN SO, A5l
FH Amos X [] 500 A TRUE 43 HT (2 2) o R4
XTHLGFa b AEXT LA T8 b5 FIAS (1400 G 48 A 45 i 1
B AT O o PR 2 2 A4 BT 45 SR m A, 45 T 48
FREEIRE] TSR A 5 EAE K , 10 B 0 AR A L
BRI RUE o

AAIFFE A0 FH AVE {EURT CR E A 56 [mTIscEL
PSR , AVE fH 55 F 0.5, CRAEE L 0.7, W5

B A A 2 (B HL A AP ISR o s
AT AT AT, & T IS sE Y3k 31 T i
FERRAE , Ho B E 1 f AVE {54 0.6587, CR {H N
0.8852; ELipk A AVE {1 7 0.7152, CR {1 J7 0.8826;
HAHEN) AVE (54 0.641, CRAE M 0.8418 5 H 111
AVE 2} 0.5124, CR{H M 0.7571; EDZ 45 BB HLIY
AVE {H } 0.5965, CR {8 4 0.8552; i it & [ HEBA AT
i 15] £ AVE A K 0.6676 , CR B A 0.9233 , #5750 1)
ARG B AT, WSRUE AR B 5 E

3.2 AFRABAREIE
3.2.1 LA GAE BEBHHUOHEA T o (6 ) ) 52
AW FE A HIZE A8 J7 AL 08 iy SCH Y B BIF 5T
RS HEAT IR o 709 ATHELE B9 OO L L H
PR RSP RED A8 BB ML R A A8 i, DUR I
AOHE BN T DA JRE ) Sy PR A A [ R 5 A, e A 2]
4 RPN ED A B S LR 30 HR AT SR b ) 14
MRS (F23) o G AT, Yia kR LT P A%
TR FA-HEBAA T DR {6 1) AT S ARG 1) R

.54 .
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Tab. 2 The index results of the study model

AR G FERR AR AT 45 2R
Fitting degrees Fit index Fitting standard Fitting results of this study
A XA B X NG 298.280
Absolute fitting degrees CMIN/DFE 1~3 1.538(df=194)
GFI >0.9 0.923
AGFI >0.9 0.900
RMSEA <0.1 0.042
HIXHU 5 NFI >0.9 0.926
Incremental fitting degrees REI >0.9 0.912
CFI >0.9 0.973
NNFI >0.9 0.967
IF1 >0.9 0.973
il e fa 4 PNFI 0~1 0.778
Briefly fitting degrees PGFI 0~1 0.708
RMR <0.1 0.066

R3 FRILEHE DR BRIV S HRIEE HEBAIT A5 1= R 0E

Tab.3 The influence of humility and impression management motivation on tourists’ queuing intention

4% Path PRIl Z 5 () t1H ¢ value plH p value
PR E— R HE AT by fid ) 0.254%% 6.234 ok
Normative of humility— Tourists” queuing tendency
WL IO il -HE AT A fisi -0.084 -1.853 0.064
Sincerity of humility— Tourists’ queuing tendency
WL HEA T i) 0.086* 2.260 0.024
Timidness of humility— Tourists” queuing tendency
ek H A PE— e HEAA T Ay fii -0.039 -0.757 0.449
Purpose of humility— Tourists’ queuing tendency
ENGAE BRI iR HE A T A i) 0.313%#* 6.801 ok
Impression management motivation— Tourists’ queuing tendency
WAL NS B L 0.367%%* 6.366 ok
Normative of humility— Impression management motivation
L EIR M E— BN G B L 0.061 0.954 0.340
Sincerity of humility— Impression management motivation
WL VA B L 0.416%** 5.906 ok
Timidness of humility— Impression management motivation
ek H AP EnR A S L 0.126 1.804 0.071

Purpose of humility— Impression management motivation

R E R p<0.001 ;%A p<0.05,

PRIt Hla H2a BT RELE A EcHE | B A HEXT iR i
R HEBNAT S A 1055 1) B 1) s e HUAR S RO
H1b H2b ¥R RAT s BN A B LS ik e & HEBAA T
RHOC RSB B DY IE M JE &R RIVHS BT
3.2.2 P kX ERRAE BB 0
DAL AR EE S B AR i, AN S A5 BB LR
K RAR i, 20 450 RERE AL () 2 RSB IE 15
BT WE N E S AR (F3) . INEER AT, T
TEAEEE AR XS BN A B ML i B 3 HL2
B 1 M) 5200 (p<0.001) , H3a  H4a A7, ; LAY

FLE | H BT ED R4S B AL N B3, H3b .
H4b AT .
3.2.3 ENRERSHLA Th ARG 56

ABIFGY 3 SR FH 45 4 Ty RS TR Sk A 36y B 52 4
BB AILAE T R U HE AT A ) 22 [ 7
YEH . 4% Kenny F1 Baron X H A 600 4 5L 5 40,
ARTIFFE B A SR AG B 280 T AR A58 (1) K3l
TERRRTEPE O R L H R R T B ED
GG PR BN AR HEBAA T A0 ) 647 10 5, e rp
FUEPE AR R A 2 (3R 3) LWl 2 P A0
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ARG 25 F 5 (2) RE DL BRI P A M X iR i
B ENRAE B HLIEAT 01U, e b A RS A R A
PR 11 U3 2R K 25 (3 3) , Tl 2 v A 800, ) A 6 2%
5 (3) Bl e B9 HEBNA T A (Bt 1) X L ML A 5
FEIRE AN BIED A BB LA T [T U145 (A S i
RRBER (R 4) . REP AR FUE  FERUEED
G BB Jik T 2 HE A T D (0 10 75 2 ATt
SEME AT T, R LA P U SR iR 957 &R BAA T A
T )2 IR AT S5, DU BV R AE B B BT W o 2 [ 7
PR (RS) .

4 g5t
4.1 HIREH®SESETH

BRLE AR T rp E SO A 27 5T A0 BE
Rt o FERRIFS S, v R B T EA T o AN

YN R— T LB R BT O, 3 W 3J JA e e
P ARBFTELR S AT T iR — P EAR AR AR
0 BERE S, R 5 ik T o R BAA T o BEA TSI
RREWE ZAIH R, U E58 ] DI — 2 72
JE bR R R EE AT AR AT, I il E B
A R R T AT D BRI HE BA ) R 4 1 B
2% . Wi ESCI AR A, AT LUE 45
85— WL i T 2 B HE A T D ) B AT =
MR, BAMAORTE , Tk i ML PR A AR Y 2 I
Al TR 7 2 B HE AT S B, L B A
AOTEXTHEBM T 52 AN B35 o 268 = AE i LY EE
PERMR TR i 9 B S BB HILAN R 2 HF BA
Ay oAt B2 580G A b, TR E AL A 1R R
A LB R R T A B HEBAA T D ) , A nT Lo i
BG4S B S AL 8] 22 52 o i 38 5 040 1 BAAT S i
e E SO SR E RO R St B SR it

R4 FRiLFE IR EE VSRS HEBAT A E e

Tab. 4 Intermediary inspection of humility influence on impression management motivation and tourists’ queuing tendency

JiLgEs i el A plH
Path HEH(y) ¢ value p value
AL E— BN E L 0.36%%* 6.293 Hak
Normative of humility— Impression management motivation
L E B E— BN G PRI 0.147 2.074 0.038
Sincerity of humility— Impression management motivation
WL R BT E L 043 5.981 Hoak
Timidness of humility— Impression management motivation
ek B BT ENGAE P 0.168* 2.288 0.022
Purpose of humility— Impression management motivation
LRl & HEBAA T S {1 0.288% 6.671 ok
Normative of humility— Tourists” queuing tendency
L PO — Ui HEBAA T o ft e -0.124* -2.392 0.017
Sincerity of humility— Tourists’ queuing tendency
WL IR HEA T i) 0.177%%+ 3.860 ok
Timidness of humility— Tourists” queuing tendency
WLk AP il & HEBA T o ft e -0.017 -0.325 0.745
Purpose of humility— Tourists’ queuing tendency
EN G BBl 2 HEBAA T Al 0317+ 6.839 Ak

Impression management motivation— Tourists’ queuing tendency

TE R p<0.001 ;% AR p<0.05.,

R5 MKEEDNHFNMMERHELER

Tab. S5 Results of mediating effect of impression management motivation

4% Path )52 45 9 Results
P R BN G B S Pl kil HEBA TR 7oty
Normative of humility— Impression management motivation— Queuing tendency
WLk B BN BRI ik & HEBAT A TR
Sincerity of humility— Impression management motivation— Queuing tendency
ARG EN G B S Pl kil & HEBA TR %k iy
Timidness of humility— Impression management motivation— Queuing tendency
ek H A PE— NG Bk & HE AT A TR

Purpose of humility— Impression management motivation— Queuing tendency
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The Influence of Humility on Tourists’ Queuing Behavior

LI Zhipeng', BAI Kai'**’
( 1. School of Geography and Tourism, Shaanxi Normal University, Xi' an 710119, China; 2. Shaanxi Tourism Information
Engineering Laboratory, Xi' an 710119, China; 3. Shaanxi Key Laboratory of Tourism Informatics, Xi' an 710119, China)

Abstract: With the continuous improvement of domestic citizens’ enthusiasm for tourism, the queuing
phenomenon in the process of tourism is becoming more and more common. The mechanism and
management strategy of queuing behavior has aroused widely attention. This paper reveals the
interaction between humility and tourists’ queuing behavior through the construction and empirical test
of the concept of humility. Although the different queuing rules regulate tourists’ queuing behaviors to
a certain extent, the queuing order in many tourist attractions is still chaotic. Humility is an implicit
concept of high degree. It is difficult for us to learn whether the humility is an important factor in
regulating tourists’ queuing behavior. The existing research at home and abroad has always questioned
the existence of authenticity of humility. Humility is easy to be perceived by others and is easy to
obtain positive social feedback. This makes humility easy to be manipulated. We cannot judge whether
the tourists’ queuing behavior is dependent on the humility or on tourists” wish to maintain their own
image. Humility has become a praised virtue, but many people have used it as a strategy to build their
own image. This is a management strategy of individual impressions. Thus, this study introduces the
impression management motivation as a mediating variable. The relationship between humility and
queuing behavior is explored through the combination of theoretical construction and empirical test. It
is expected to provide a theoretical reference for tourists’ queuing behavior management to a certain
extent, as well as to broaden the depth and scope of the tourists’ positive psychology research in China.
The results show that: (1) in the process of queuing, humility has a significant impact on tourists’
queuing behavior tendency; (2) impression management motivation plays a partial mediator role in the
relation between the normalization and timidness of humility and tourists’ queuing behavior tendency;
(3) this study has found that impression management motives mediate the relation between humility
and tourists’ queuing behavior. In contrast, impression management not only plays a role in restraining
tourists” uncivilized acts, but also to a certain extent, it stimulates the active behavior of tourists. In
theory, this study has broadened and integrated the content and scope of localized tourism psychology
and behavior research. It has found that the different characteristics of humility have significant
differences in the behavior of Chinese tourists’ queuing tendency. The results of the study have
important practical significance, such as to guide the tourists to establish a standardized sense of
queuing, to guide the relevant departments to strengthen the management of tourists queuing behavior
and internal co-ordination, and to design queuing programs for tourists.

Keywords: humility; queuing behavior; impression management motivation; Chinese tourists
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