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Investigating the impact of customers’ online shopping behavior intention
on personal information disclosure in online shopping process

WANG Yin
(College of Engineering, Hanyang University, Seoul 04763, South Korea)

Abstract; This paper discussed the problem of consumer personal information in online shopping, analyzed the main factors
and means of personal information disclosure in the process of online shopping. A research model of consumer information
protection behavioral intention in the online shopping process ( significance of information, website reputation, trust) on
disclosure of personal information is built, and 370 valid responses were collected. The data were analyzed by using struc-
tural equation model (SEM) , model fitting test and path analysis were performed. The findings indicated that information
significance and website reputation have a positive influence on protective behavior intention, though trust has a negative in-
fluence on behavior intention. Generally protective behavior intention will have a negative influence on information disclo-
sure.

Keywords : electronic commerce ; personal information protection; customers behavior intense
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Fig. 1 Research model
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Tab.1 Demographic statistics of respondents

BeilHE 5 AB/N HEH/%

L 214 57.84

P e 156 42.16

<18 5 1.35

18—30 254 68. 65

AE Y 31—40 32 8.65

41—50 52 14.05

=51 27 7.3

B R 17 4.59

LR 54 14. 49

HEBE REEAF 162 43.78

AR 113 30. 54

&L 24 6.49

<2000 184 49.73

2000—4000 32 8.65

o 4001—6000 61 16.49

6001—8000 36 9.73

8001—10000 28 7.57

=10001 29 7.84

N 4 202 54.59

AR X 168 45.41

3.3 HERSH

3.3.1 fZEAARB I EALR

2 AH UL A5 BE I W] S M Y 45 AR 2 Cron-
bach’ s alpha Fl14H & {5 J& ( composite reliability, CR) ,
Cronbach’ s alpha J& i i — A HY rpr 25 748 B PN —
ek R 5 BUTTA R BRI H il o 5 AR B A
R RBUG T AL A HE CR 45— 14 h
R (HZ T 1 A8 50 SRR B A8 &) 15
&, A EAF R CR R4S Jr B B A oy 2 —
ol B P P A P SRR AR AR ol SPSS S
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JEFIRLBEE SR J5 FIF] Cronbach” alpha F i 4715 B
K5, HoAr, Cronbach’ s alpha 241 o & XK

@ = K[l—zmq (1)

K-1 5

Oy
(1) 2rp: K e — R 1 R, AR 1, AR
W K =630 N MEEAI Jy 22 (5 0 B — 1 3%
BR300 S 9 J5 22) s oy, o H RDULIIREAS 1)
75 72 (R WUATERE— IR PR T 22) o

MR 1 U AEEAAE, W SPSS GE ik i
L) 3, B 3 A B F AR A S (1 [N 1 2k
a7 , T3 R GE T RS MR E A
LT RAH S R AL, B X G Mg F () R 6y
(FeEAUH) 985, Geit o0 M i A48 4R 9 Cronbach’
alpha RE o W32 Pizs. R 2 A Y, &0
FEAS I A 3 B O, DR AR R SCIR R 7
FEAR A R o [R5 1 I 5 1R Cron-
bach’ alpha %K T 0. 80, 1% SPSS #4411
R H AT 0. 6, EE AR 1A F] 1 0. 90
PAE, it n] WA B 5 72 i 1 e A I B A R A
) — Bk A e v, SR A BRI

. (> A)°
( Z A+ Z var(e,)
(2) 2 A, 58 H 300G bs AL 5 9 A
var(&,) HIRFETT 7%

SEE 7 72 3 HCE ( average variance extracted,
AVE) 2 F5 56450728 f N AR — B e it i, fe—
ANVEAE B — AT RS AR U R R SRR

>N
Z AT+ Z var(e,)

e 3 T, A A RS bR O 2L 4 15
CRIEJRT 0.8, HAMERERT 0.7 ifj& TR A2 E
AE P 7 ZE A BCRAAE AVE #9795 0.5 DAL, sk
SEBERAF Y o AT AR A AR AT R Rl
U o

N T RER X R0, T 45 A5 AL i AVE /Y17
(5257 A A S R 8 B 45 R AVE
PEATIVIT 32 4 WP A Y BUE A AVE {5 9°F
TR, &7 AA G RBO TS Rk 4 Fis, M
F A PRl UL, £ R R A A A ¢ R B N T A AR
AVE BT J7 , WA 5 v 2572 1 22 8] Y IX 70 308
By

(2)

AVE = (3)

X2 EAFHTTE Cronbach’s alpha
Tab.2 Factor loading and Cronbach’s alpha

AR kel oy DA 7 B fif a

IS1 0.901
IS2 0. 865

IS IS3 0.851 0.925
4 0.887
IS5 0.867
WR1 0.874

WR 0.895
WR2 0.927
TR1 0.771
TR2 0.821

TR TR3 0. 821 0.883
TR4 0.886
TRS 0.815
BI1 0.704
BI2 0.815

BI 0.839
BI3 0.768
BI14 0.738
ID1 0.914

ID D2 0. 806 0.895
ID3 0.867

®3 HARFE(CR) 5 EHFERIME(AVE)
Tab.3 Composite reliability (CR) and

average variance extracted (AVE)

b LR CR AVE
IS 5 0.942 0.767
WR 2 0. 895 0.811
TR 5 0.925 0.712
BI 4 0.839 0.575
1D 3 0.898 0.747

x4 ROMEKRN

Tab.4 Discriminant validity of constructs

IS WR TR BI ID
IS 0.875
WR 0.547 0.901
TR -0.582 -0.457 0.843
BI 0.558 0.477 -0.559 0.758
ID -0.378 -0.229 0.306 -0.208 0.864

3.3.2 WA EARLBENH

WA G AMOS22. 0 SR FH 4544 J7 A
H ( structural equation modeling, SEM ) , 75 K 2 #{
SEM 73 Hhil % R J7 Ge it i, S RAMSRIE AT
/N ek R TR 2 Rl BRIR 7 ik AR BESY
KT B RAUSRAG T B L5 T i, W B AR AL A7
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WAMEINER S Fis. RS thal LG ), A B8 i
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s LA A O R BB E R/
df) , FHT Z B L85 @305 D B2 48 4 ( goodness
of fit index, GFI) , 7E f5c KABNSA Fld5e /N —3fe i vh B
Fa s R HE 1 #0041 B2 45 8 (adjusted goodness —
of-fit index, AGFT) , A] LA 4% FEASE AU v 2 45 Al 1 4L
R X GFT AT %E @ Lo A5 45 5 ( compara-
tive fit index, CFT) , J§ T KAUSR A U515 O
JEILET5 % (non-normed fit index , NFI) | AS [A] R B4
B PR B2 RS A 5 © 3 AL 22 119 25 J5 A (root mean
square error of approximation, RMSEA ) , i F il 1 45
TR 2 XA, 0 S0 R B URR
F5 EEHPSK
Tab.5 Model fitting test

2 Pt e E SETIAAR
CMIN/DF <3.0 1.653 P
GF1 =0.90 0.935 I
AGFI =0.90 0.915 I
NFI =0.90 0.978 2
CFI =0.90 0.982 2
RMSEA <0.08 0.042 &

K SEM 25 B At R A6 A5 R A 1 3t
RSB R B AE R B R B B B oL, A
WFTE R B APRHE RS AR R AL AR 22 T KB DL &
PRI 25 R 6 FiR, MRYEE 6 nI A, A
FE 4 AMRBL P 25 MRS BT, B B
BB | R A RR AT R A TE R
A5 AR X5 SR A7 D T AT S ) 52, £ B AR 3P
A7 o ) X R A 1R

4 % iE

ARSCHRETFHRFERAL, (0] 46 P8 AU A iR A R0l
ES v B T S BRI T 370 ATk
R4 5 . BETISR ] SPSS Al AMOS GE it {1:%f
st AT M, BT < (5 B M 8O e B G
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Tab.6 Path analysis

i ﬁ‘/M‘c’ - T it Pt 1&1&“52

LI S H5E

IS—BI 0.236 0.056 4.242  w x % JRoT
WR—BI  0.157 0.053 2.948 0.003  Jfor
TR—BI -0.330 0.067 -4.919 = = ST
BI>ID -0.302 0.072 -4.218 % % % 57

TEABIEFEEE R P 2 ], R 2 M0 L 3 B AN
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H st A S AR RENER L 2k RIES NI
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1117 BA B 5 R 9 5 SS9 FLAY, A7 A A e FH Y
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