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Tab. 1 Statistical results of sentiment analysis
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Tab. 2 Top 30 high frequency words
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R3 XABEEROESHT
Tab.3 Analysis of degree centrality
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Study on the Social Cognition of Outbound Tourism in China:
Online Text Analysis from the Perspective of Trans-cultural Dialogue

SONG Zhenchun, ZHAO Caihong, LI Xudong
(Department of Tourism Management, Shandong Univerity, Jinan 250100, China)

Abstract: The development and scale of outbound tourism in China—the biggest tourist- generating
country in the world—has had repercussions on all sectors of society and aroused wide attention.
Domestic and foreign medias often voice criticism of Chinese tourism abroad. Outbound tourism
causes such concern because it plays an important role in the development of international trade and
economics, while it is also part of the trans- cultural dialogue, which includes cultural clashes and
inevitably produces strong reactions in related societies and fields. The public’ s cognition of the
tourism industry’ s healthy development is important; yet there lacks academic discussion on the social
cognition of outbound tourism. The objective cognition of Chinese outbound touristic activities and
tourist behavior is important to the tourism trans-cultural dialogue; it concerns the overall attitude of
society towards outbound tourism and the effectiveness of trans-cultural exchanges, and thus influences
their management. Online public opinion has proven prompt to react to outbound tourism issues and
become an important channel to study outbound tourism cognition. Employing social psychology
theories on social cognition, the present study makes comprehensive use of the ROST content mining
system and news analysis tool and UCINET to analyze textual data found on multiple mainstream news
websites and forums and to study, from the perspective of the trans-cultural dialogue, the content and
characteristics of Chinese society cognition’ s of outbound tourism, as well as how it relates to its
current development. This study concludes that: First, traditional culture influences Chinese people’ s
social cognition of outbound tourism, as they display distinct collectivist traits which manifest an
obvious national consciousness. Individual behaviors related to outbound tourism are seen to symbolize
countries and peoples, and the public believes that tourist behavior is representative of a society’ s
civility level and national image. Generally speaking, the Chinese outbound tourism cognitive schema
is characterized by collectivism and nationalism as provoked by the trans-cultural dialogue, exerting
traditional Chinese culture’s introspective and prideful nature as well as expectations towards services
and management. Second, the dimensions of Chinese outbound tourism cognition are related to its
development course. These dimensions are: image and civility abroad, services and consumption, and
destination safety and events, constituting a cognitive system reflecting the basic situation surrounding
the outbound tourism trans-cultural dialogue with trans-cultural behaviors at its core and material and
institutional elements at its periphery. Third, Chinese people’ s general attitude towards outbound
tourism remains positive. With the deepening of outbound tourism trans- cultural exchanges, public
opinion displays strengthening cultural confidence, further arousing moral spirit, self- discipline,
national consciousness and patriotism among all social groups, thus promoting the self-affirmation of
social cultural values. From their own perspective, Chinese people, to some extent, admit to issues in
the behaviors of outbound tourists abroad and strongly condemn such behaviors via the Internet;
meanwhile, the majority of outbound tourists understand cultural differences and can prevent improper
words and actions hurtful to national image, reducing the intensity of discussions on the negative
behaviors of tourists and rationalizing social cognition of outbound tourism.
Keywords: outbound tourism; cross-cultural communication; social cognition; network text analysis
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