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Fig. 1 The screenshot of the Palace Museum in Sina Weibo
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Snowy Scenery in the Forbidden City: Communication and
Construction of a Tourism Attraction Using Sina Weibo

ZHOU Xingi, HAO Xiaofei
(School of Tourism Management, Sun Yat-sen University, Guangzhou 510275, China)

Abstract: As a kind of new media, microblogs (on Sina Weibo) have changed tourists’ potential
methods for obtaining information about tourism attractions. Tourists can learn directly from the
official information sources about the attractions and may also produce their own images of the
attractions through their interactive communications with other people on the new media platforms.
Therefore, one of the major targets of the tourism marketing sector in this new media era is how to
attract potential tourists” attention. Because of the differences between microblogs and other traditional
media, the tourism marketing sector needs to explore some important questions: What are features of
microblogging communicative pathways? Are the constructive models for tourism attractions
appropriate for this new media? Can the tourism administrations or destination management
organisations (DMOs) arouse potential tourists’ interest through a large amount of rapid but scattered
messages? Based on Sina Weibo’ s recent influence on tourism attractions in China, the paper selected
‘snowy scenery in the Forbidden City’ as the research object to analyse its propagation path and
affected persons. PKU VIS, GooSeeker, and ROST CM6 were applied to the posts from the official
Sina Weibo account for the Palace Museum describing the snowy scenery at the Palace Museum, which
immediately evoked thousands of comments and reposts. According to the propagation path of posts
related to the snowy scenery, mostly ordinary Sina Weibo users responded to the original Sina Weibo
post. They were mostly from Guangdong Province and Beijing. We performed a content analysis of
their comments under the Sina Weibo post and discussed the process of constructing tourism attractions
on Sina Weibo. The major findings are as follows: (1) the users’ interactive communications influence
the construction of tourism attractions on the Sina Weibo platform, such as the large number of users
responding to beautiful images of the Palace Museum. Most of the comments and reposts responded
positively to the original posts by the Palace Museum’ s official Sina Weibo account, which shows that
Chinese Sina Weibo users are more likely to participate in propaganda processes on the Sina Weibo
platform. These users’ comments expressed their motivation for visiting the Palace Museum, combined
with their admiration and imagination about this attraction. (2) The construction of tourism attractions
on Sina Weibo is a closed loop and two- way process. Bloggers (tourism administration accounts),
representations (tourism attractions), users (potential tourists), comments and reposts (interactive text),
and social values and ideals form a closed loop. New representations may be created by the users’
interactive text and other users may deepen their understanding of this new representation or recreate
another representation. Inspired by traditional poems and reflections on the ancient characters related to
the Forbidden City, the snowy scenery in the Forbidden City drew tourists to admire its beauty. (3) The
paper presented future research and potential suggestions for tourism administration and DMO
marketing, such as the tourism administration sector’s instant response to comments on the Sina Weibo
platform, participation in the recreation of new representations of tourism attractions, and making use
of the users’ responses to marketing.
Keywords: snowy scenery in the Forbidden City; tourism attraction; communication; construction;
content analysis; Sina Weibo
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