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Fig. 1 The technology route of study on cycling experience
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Tab. 1 The classification of cycling tourists’ motivations

T 8hHL Cycling motivations JFESCFA IR B For example L5 Proportion (%)

iBR A Pursue dream LI — A AN BRI A A0 27.7
(L ARN RS BRI N T I LA 6 SR SCA R 19.3
Experience the local conditions and customs

TEHA G Relax CTRATAYR , FE B —A> RAFA A w0 A1 133
NAJEAE Reflections on life O FRAE 2 1 9.6
A 3L Self-actualization UL IR 9.6
4374+ Commemorate the youth USRI , FUR SR R s 8.4
23R 5% Seek novelty and difference T SRR, IR AT 1 BB, BB 6.1
F5 N Rich life experience SEHEMANETFEE LY 6.0

R2 BERTHIHNHEERKX

Tab. 2 The aesthetic level of cycling tourists’ motivations

PRI Z VR % LU B Experience levels

LT 8L FLFE Cycling tourists” motivations and its” percentage (%)

and its’ percentage (%)

FOFEAR L 254

Perceptual experience local conditions and customs
PUNGIEN 50.6  JESRAAE

Identity experience Pursue dream

S ARES: 240  NAEREHE

Introspective experience Reflections on life

& 5 X+ A 1% Experience the 19.3

AEAT R S 6.1 —
Seek novelty and difference
277 HCHSCTE 133 HERETH 9.6
Relax Self-actualization
9.6 4T 84 FEEALE 6.0

Commemorate the youth Rich life experience
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Tab.3 The high—frequency vocabulary of cycling travel blogs online

ik S AR EES AR (G TR EiE S L7 EIES RS
Entry  Word frequency| Entry = Word frequency | Entry  Word frequency |  Entry Word frequency | Entry ~ Word frequency
il 786 bR 214 JRAT 105 b 67 B 35
=y 760 ik 212 i 102 A 65 B 34
TR 638 Py 208 TFK 101 i 64 SR 33
IR 613 BRI A 206 AR 99 FARET A 62 B 33
B 600 &3] 206 Rk 92 il 62 5 33
T 599 ol 205 AR 92 L 60 Py e 32
HR 592 e 202 Rl 92 LIy 60 X 31
i 544 f=9:4 195 R 91 +RE 60 B 31
sl 499 PN 193 HIER 90 54174 58 TR 31
T 433 HH 181 Hil 89 Pk 58 ImEA 31
s 419 W] R 179 eS| 88 AR 57 Bt 31
i 416 1 169 =1 87 FH 57 I 31
PR 409 A 165 il 87 XH 56 Eia 30
=il 384 R 152 KA 85 AR 52 R 30
Rzs 372 4+l 143 =S 84 bRt 51 TfefH 29
LZYIN 362 I 142 FEL 84 F5 0 49 i 29
LERS 357 e} 136 PR 83 es 46 g 25
ER 343 TR 136 W 83 Y 45 R 25
faps 311 Pk 134 bicdia 83 s 45 L 24
g1 289 H 132 Wi 83 ANA I 44 /&= 24
i 267 5% 127 g 78 RI 43 Ahsz 23
B 266 For s il 125 fiE A 77 ARy 43 A 22
2% 264 TN 123 FNUN 76 CERN 43 i 22
UKEL 254 Pris 121 A 76 HiiE=a 43 IR 22
WRARA 251 PR 120 DR 76 ¥l 42 R 22
F 248 IINE 119 i 75 R 41 JE IR 21
jva 242 T 115 L 74 He 38 LN 21
7 241 HeHyihiE 114 i 71 B4] 37 i 21
PN 238 iz 108 K 71 G 37 Ak 20
FRAR 233 Ty 107 K% 70 RiE 37 R 20
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Tab. 4 Dimensions of emotional vocabulary

2% Dimension

TR R Affective description words

JBITEL(K) Total frequency

[94X Original ecology BRSNS EBPIR EEAZ R R KR AR ORI AR VAN R U AR 2494
0 T v oo e ) I N 4 N

Pk Challenges U5 B M B TS R SR PR AERR VB KO 8 e 937

1% 9¢ Smooth and happiness  Jik ¥ FE PR CTE OR GERE R g R 696

247 Beauty FE eI WIUE ) RIS K SE 657

&% Legend FLER R AR AN R IR R i B 476

JH4E Spirit sublimation W BRI RIS DI LB R 423

x5 BRMEE
Tab. 5 Emotional tendencies table
TS 2 TS 4 TS 2 TS
W Positive emotion Negative emotion W Positive emotion Negative emotion
Place name (%) F 34 Hepil(%) 28 Place name (%) REC HBI%) AL
Proportion ~ Number Proportion Number Proportion Number Proportion Number

S Chengtu 54.80 331 23.18 140 || 4n3E Jumet 88.84 207 9.87 23
M4 Ya'an 41.39 221 15.73 84 || 5t 1Ll Jueba Mountain 51.52 85 24.24 40
K4 Tianquan 45.14 65 23.61 34 || &M Demba 57.42 120 24.88 52
HiA Xingou 47.26 95 26.37 53 || Zik il Dongda Mountain 75.30 189 19.52 49
¥3E Luding 52.25 93 16.85 30 | #5751 Zogang 38.26 145 15.30 58
HESE Kangting 59.28 345 18.56 108 | FBik Bamda 50.43 176 16.91 59
£ Zheduo Pond 86.39 273 13.29 42 |1l Yela Mountain 48.23 68 12.77 18
Pzl 80.86 435 17.10 92 | RIL72%5 52.34 56 14.95 16
Zheduo Mountain Nujiang 72 Turns
AT Xindugiao 58.33 287 20.53 101 || /\77 Baxoi 57.79 115 19.60 39
RRFELL 75.92 145 21.47 41 | #R5 Rawu 58.25 346 17.68 105
Gore Temple Mountain
HEYT. Yajiang 46.61 275 22.37 132 | % A$i1l Anjiula Mountain ~ 41.53 49 18.64 22
AHFE 5% Xiangkezong 38.55 101 23.66 62 || % Bomi 49.09 161 23.17 76
A 61.48 83 20.74 28 | i Tangmai 59.12 188 20.13 64
Scissors Bending Mountain
Rl 48.60 52 47.66 51 | Lulang 47.77 150 21.02 66
Kazila Mountain
158 L 36.71 58 23.42 37 ||l 56.07 60 19.63 21
158 Track Section Sejila Mountain
HiYE Lithang 50.17 441 21.50 189 || #kZ Nyingchi 50.36 140 13.31 37
31111 Haizishan 47.68 175 26.43 97 | /\— Bayi 51.85 182 18.80 66
[ 3 Batang 52.04 280 23.61 127 || IARYL3% Gongbo'gyamda  66.39 81 9.84 12
E Rl 35.96 41 20.18 23 | #A% Songduo 86.67 234 12.22 33
Zongbala Mountain
2B Markam 46.94 207 24.49 108 | >K$iili Mila Mountain 63.21 134 16.51 35
#7131 Lawu Mountain 56.25 63 22.32 25 | $iB% Lhasa 54.63 797 20.90 305
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Fig. 2 Emotional tendency of volatility
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Cycling Tourists’ Experience of Scenic Byways Based on Content Analysis of Travel
Blogs: A Case Study of the Sichuan-Tibet Section of National Highway 318

HU Chuandong, LI Lumiao, LUO Shangkun
(School of Geography and Tourism, Chongqing Normal University, Chongqing 401331, China)

Abstract: Traveling by bike offers tourists the best way to experience scenic byways. The Sichuan-
Tibet section of National Highway 318 occupiesan important position among China’ s national scenic
byways. Cycling blogs have accurately reflected the experiences, processes and demands involved in
traversing this scenic byway, and this information has important research value. Tourism experience
mainly comprises expectations, enjoyable experiences, and sightseeing.In this paper,a content analysis
was conducted on online materials dealing with cycle tourism, focusing on four aspects- riding
motivation, perception dimension,peak experience and photography index.The aim was to study
cycling tourists’ perceptions of the characteristicsof the scenic Sichuan- Tibet section of National
Highway 318, and to discern the patterns in or rules governing the behavior of those cycling tourists.
This research obtains the following results. Cycling tourists are primarily young men, whose
activity is concentrated in summer and autumn. Theirmain motivation inridingthe scenic route along
National Highway 318 across the Sichuan- Tibet plateau is to obtain self-identity and social identity.
Scenic road cycling involves multi-dimensional and in-depth perception and experience. Awareness of
cycling the Sichuan- Tibet section of National Highway 318can be classified into six dimensions,
namelythose of nature, challenges, unimpeded happiness, beauty, legends and spiritual sublimation.
Simultaneously, such travel involves three important aspects-perceiving landscapes, having experiences
and transcending boundaries. The positive emotions associated with such travel generally exceed the
negative emotions. During their trips,riders experienced three peak experiences.The specific peak
experiences acquired depend on the contrast with the positive and negative emotions jointly produced
by the subjective and objective conditions they encountered.The photo index (a measure of the
frequency with which tourist photograph particular route segments) increases with altitude in the initial
stage.High photo index is found to be associated with sections of road that are characterized by rapid
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changes in altitude, iconic attractions and opportunities for recuperation.

Overall, the integral perception of cycling the scenic Sichuan-Tibet section of National Highway
318 can be described as follows: traveling through heaven on a beautiful, natural road, enjoying
breathtaking scenery, experiencing the challenging plateau environment, experiencing the thrill of
conquest, engaging in legend creation, and constantly challenging oneself and achieving new things.
Cycling is a multi-dimensional and in-depth means of perceiving and experiencing the scenic Sichuan-
Tibet section of National Highway 318. The route segments that were highly gazed and those
associated with peak tourist experience (as measured by photo index) were basically identical.Gaze is
an important means of experience, and experience is the ultimate purpose of the gaze.Negative
emotions can contribute positively to the formation of peak experience on this scenic road across the
Sichuan- Tibet plateau.To improve the experience of cycling tourists, and satisfy their benign
masochism, we need to adjust measures to local conditions and perform plateau landscape construction.
This quantitative research on tourist perceptions of the scenic Sichuan- Tibet section of National
Highway 318 based on travel blogs is significant for the development of theories and products
associated with this scenic byway.
Keywords: cycling travel blogs online; tourist experience; content analysis; scenic byway; Sichuan-
Tibet line
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