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General Investigative Survey and Analysis of the China Market and Consumers of NBA Jerseys
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Abstract: NBA jerseysare entering China market through NBA League's global development, and the Chinese
consumers have shown strong interest in this product. Although NBA jerseys in China have huge market po-
tential, there is no investigative report that specifically targets this market segment up to date. By the method

of online questionnaire, a general survey of themarket and consumers on this specific goods was conducted E
and the article makes a related analysis of the statistic results. mm
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Table I Basic Information of the Survey Subjects
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Figure 1 Facts of the Consumers Owning NBA Jerseys and
the Wishes of Owning the Jerseys
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Figure 2 Survey Results of the Budget Range of Buying
NBA Jerseys
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Figure 3 Survey Results of the Attraction Elements of NBA
Jerseys
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Table I Sales List of NBA Jerseys in 2014-2015 Season
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Figure 4 Survey of the Will in Purchasing Authentic Jerseys
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