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Tab.1 Mean scores for familiarity and emotional states in tourist attritions

PLE i oy b e

Familiarity Shocking Surprising Humbling Awe

FEWE T Daocheng Yading 5.00 (0.81) 6.96 (0.20) 7.00 (0.00) 6.72 (0.46) 6.89
k1l Mount Qingcheng 5.92(0.27) 4.40 (1.15) 3.92(0.28) 4.44 (0.92) 425
#RV11E Dujiangyan 5.60 (0.58) 5.64 (0.49) 5.24 (0.52) 5.68 (0.48) 5.52
—2%{t % Sansheng Huaxiang 5.96 (0.79) 1.00 (0.00) 1.52 (0.51) 1.00 (0.00) 1.17
F1Hi # 5 Du Fu Thatched Cottage 5.00 (0.84) 2.32(0.56) 3.28 (0.54) 3.32(1.22) 2.97
#7148 Luodai Ancient Town 5.64 (0.49) 1.04 (0.20) 1.32(0.48) 1.28 (0.46) 1.21
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Tab.2 Mean scores for self-reported emotional
states in pilot study 2
, ieeS L T A .
Emff‘; fites Awi[:):dgi—on Pleaflfj;fiiton F(1,35) Wsiﬁ
(N=17) (N=20)
i3 Pleasure 2.12(1.17) 6.10 (0.91) 135.78  0.00
1534% Anger 1.00 (0.00) 1.05 (0.22) 0.84 0.36
A Awe 4.76 (0.75) 1.80 (0.83) 127.00  0.00
JR ¥ Disgust 1.24 (0.66) 1.10 (0.45) 0.54 047
AL Sadness 1.06 (0.24) 1.05 (0.22) 0.01 091
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Tab.3 The effects of relativism (A) and emotional states (B) on moral judgment and moral intention

IRARXT 32 AT 32 2 HAN
Low relativism High relativism Interaction effects
A i Awe il Pleasure i Awe 165 Pleasure
Dependent variables N=46 N=32 N=38 N=57 F P

WE b2z 9 bR FMH pfH MME MRz E R P plE
Means SDs Means SDs Fvalues p values Means SDs Means SDs F values p values

JETEHKT Moral judgment 585  0.75 559  0.71 2284 0.135 504 0.88 425 092 17.742 0.000 472  0.031
JE 1% % &l Moral intention  4.75  0.89 455 1.15 0.703 0405 4.19 072 324 099 25774 0.000 451  0.035
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Fig. 1 The interactive effects of relativism and emotional states on moral judgment and moral intention

M 5=3.24,F[1,93]=25.774, p <0.001) ; ifij XF T AH
XT3 A F R AR, T s AR 25T
A IE 78 A T 25 5% (M ww=4.75 , M 45,=4.55,F
[1,76]=0.703, p >0.05) . A UL, {5 Hab 15 5| 46
WE. SH—J5m, B 1(e) A1 (d) Wi AR A
SEMIBLAE T AR 3 SOA8 B R TR I T A
FRIVIE A R S A Jo 2 A T e AR T S SRR
TR TE AL S5 T 1 2 ) i 0 S
E TR T .

S THRAD TR — R HESE S BN
2R ST AR X Ui 75 T A D R T B
PEIEAVEF o AEE T 30 B S 3k ) e DR 2 L AR
S Ui 5 8 T TS DRI B AT T R S

sAl (LRI F A BB E RS T E 1iE

PRI AE S o AR 2 AT 2 L s AR
SR AT S e PR A D R B i L X
TARARXS 32 SCiE %5 , WL AR I T8 i
RN I F A 35 22 5 o AR, X T AR X 3 Sl

o

&, SR LE , AR T T A AT R W
R XA TE SRR UL, R b T A
Xif 3 A TR AR

4 WREGLSITL
4.1 IR LR

ARSI — A Y 1 T PR A AR R U
FEAE PE W AE PR AR . DA SR U BR
B BRI TR T AR 2 A R, X
T 2 T B A BB T D R O A B K
X e S PSP T A R B T o SR — BT ST 4G
RERW], 7 AR B 2 R T IO R i %
A AT Y TE A W A S s ZU A PR R
UK, e S — PR i AR R 25 A B, 5
T BLAR EE , AR T RE (2 R4 25 8 78 W B 1
J 5 MHRAR X 3 S R R T 2 A T AR X
SCHY Ui 77 HAT T g 14 38 1) W A 8 S B KK o



F AEFIFERRNBEESEEERDBC

E3HE 2016 FFL2H

5 BN T R AP EIR T TR 1
T ) i 0 T B ’ﬁtﬁlerTJ_T L DT R
FE AL A ] R BRAE v ARG 3 SCE & B, 0TI
AFRT 32 S i 725 55 R0 30 X T8 8 1 D 0 77
PR AT B 22 R

42 FpFEERE L

e, A SGH S I S ’T‘%Tﬁﬁlf‘%ﬁ%gi_
L Dy A0 T A S AR R o S5 IR SEA TR
TELEEAC BRI R SR 2 1, T8 TR IE
oA RIE L E IS

VR AR SR A T A5 A B PR A i i 1
SRR X i 5 AE A W FE TR R SR R s, IR S S
% bé@ﬂjﬂﬁTF%‘ S iRz
I SE RN o AT AN IEAR T A 1 S 42
IRE R N TG R WﬁﬂﬂE%’Tﬁéfﬂﬁﬁ?ﬁ?H&% YOG
BLiiS7 o

Qe i R i T L S T AR L P R TR AR R
IR B T L e 9 e T W 1) ElE B URASE . B T AE
& nssXHiE AT A HALS | S, 780 B IR iE
A5 BA B R R IR, t R e I & AR R
ROy

43 BER AL RRFRT G

AR SCA AR 5 — A i Y S R 2 R ™ A Y
T 2B TG T X % 3 1A Ui A T 7 R B AR

l‘fTﬁﬁlvz,‘W\lEHﬂzE—ﬂ“%W?Eﬁ‘{ﬁ?*lﬁ@‘%%,ﬁﬁ
HAEA EEA A ST, RAMTISE ] L%
SR B A BAR B 5 o BBk, AR S &
AR 18 B R B L 518 25 1 28 EAE G IE 7 )
W R TR B RS, SRR SR AT i — 2D
SR E 2 TE AR PR i A PR 2 AR i T 1 e
[ B ) 5 ) 3 £ 588 i (moral intensity ) FIAEH o i
Jei , ASHIFFE X 22 Bl 45 %) 5 R B Pt & ir il Y
PR — RGN e 5, 3 SRR i )45 RO, FE LA
Je B G AT DLz FH A 1 26 i 3R 0T BRAS B R
T AT I

£ % 3Lk (References )
Ma Bo. The basic logic of ethics for tourism research [J].
Tourism Tribune, 2014, 29 (11): 3-5. [ i, R Ui EHAF 55 By F=
AT (D). kAT, 2014, 29 (11): 3-5.]
He Jianmin. The ethical mechanism and guide policy for tourism
behavior rationalization [J]. Tourism Tribune, 2014, 29 (11): 8-9.
[T B Jiteie 2 A4 T o & B B AL 55 5 | 5w (1] ik

.59.

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

2, 2014, 29 (11): 8-9.]

Pearce P L. The relationship between positive psychology and
tourist behavior studies [J]. Tourism Analysis, 2009, 14 (1): 37-
48.

Malone S, McCabe S, Smith A P. The role of hedonism in ethical
tourism [J]. Annals of Tourism Research, 2014, 44 (1): 241-254.
Hume D. 4 Treatise of Human Nature [M]. New York: Dover
Publications, 2003:1187.

Haidt J. The emotional dog and its rational tail: A social
intuitionist approach to moral judgment [J].
Review, 2001, 108 (4): 814-834.

Goossens C. Tourism information and pleasure motivation [J].
Annals of Tourism Research, 2000, 27 (2): 301-321.

Psychological

Coghlan A, Buckley R, Weaver D. A framework for analysing
awe in tourism experiences [J]. Annals of Tourism Research,
2012,39 (3): 1710-1714

Piff P K, Dietze P, Feinberg M, et al. Awe, the small self, and
prosocial behavior [J]. Journal of Personality and Social
Psychology, 2015, 108 (6): 883-899.

Zhuang Xiaoping. The importance of ethical tourism research
[J]. Tourism Tribune, 2014, 29 (12): 3-5. [ L. ke /6 FLHF
A B 7). ikl ), 2014, 29 (12): 3-5.]

Lovelock B. Ethical travel decisions travel agents and human
rights [J]. Annals of Tourism Research, 2008, 35 (2): 338-358.
Fan Jun, Qiu Hongliang, Wu Xuefei. Tourist destination image,
place attachment and tourists’ environmentally responsible
behavior: A case of Zhejiang tourist resorts [J]. Tourism Tribune,
2014, 29 (1): 55-66. [Ju#), 7% 5e, =K, kG SR
MR A S5 R PR T ATAT S —— LA VL AS R a0 A XAy £
[7]. W4T, 2014, 29 (1): 55-66.]

Valentine S R, Bateman C R. The impact of ethical ideologies,
moral intensity, and social context on sales- based ethical
reasoning [J]. Journal of Business Ethics, 2011, 102 (1): 155-
168.

Rest J R. Moral Development: Advances in Research and Theory
[M]. New York: Praeger Publishers, 1986:1-39.

Haidt J, Kesebir S. Morality [A]//Fiske S T, Gilbert D T,
Lindzey G. Handbook of Social Psychology [C]. Hoboken, New
Jersey: John Wiley & Sons, 2010: 797-583.

Haidt J. The moral emotions [A]// Davidson R J, Scherer K R,
Goldsmith H H. Handbook of Affective Sciences [C]. Oxford:
Oxford University Press, 2003:852-870.

Greene J D. The secret joke of kant’s soul [A]/Sinnott-
Armstrong W. Moral Psychology: The Neroscience of Morality:
Emotion, Disease, and Development [C]. Cambridge, MA: MIT
Press, 2007: 35-80.

Yu Feng, Peng Kaiping, Han Tingting, et al. Dilemma of moral
dilemmas: the conflict between emotion and reasoning in moral
judgments [J]. Advances in Psychological Science, 2011, 19(11):
1702-1712. [y ~F, 2P, Whfstst, 45, TR 58 2 R i —— 1%
SRR (7], OFERREERE, 2011, 19 (11): 1702-1712.]
Frijda N H, The Pyschologists' Point of View [A]/Lewis M,



ik

W T $E31% 2016 FF 1258

Tourism Tribune  Vol. 31 No. 12, 2016

[20]

(21]

(23]

(27]

(28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

Haviland-Jones J M, Barrett L F. Handbook of Emotions (the 3"
Edition) [C]. London: The Guildford Press, 2008: 68-87.
Wheatley T, Haidt J. Hypnotic disgust makes moral judgments
more severe [J]. Psychological Science, 2005, 16 (10): 780-784.
Valdesolo P, DeSteno D. Manipulations of emotional context
shape moral judgment [J]. Psychological Science, 2006, 17 (6):
476-477.

Strohminger N, Lewis R L, Meyer D E. Divergent effects of
different positive emotions on moral judgment [J]. Cognition,
2011, 119 (2): 295-300.

Picard D. Tourism, Awe and Inner Journeys [A].//Picard D,
Tourism, Affect and
Transformation [C]. Surrey: Ashgate Publishing Company,
2012: 1-19.

Robinson M. Emotion in Motion:

Schneider K J. Awakening to an awe-based psychology [J]. The
Humanistic Psychologist, 2011, 39 (3): 247-252.

Konecni V J. The aesthetic trinity: awe, being moved, thrills [J].
Bulletin of Psychology and the Arts, 2005, 5 (2): 27-44.

Shiota M N, Keltner D, Mossman A. The nature of awe:
elicitors, appraisals, and effects on self- concept [J]. Cognition
and emotion, 2007, 21 (5): 944-963.

Keltner D, Haidt J. Approaching awe, a moral, spiritual, and
aesthetic emotion [J]. Cognition & Emotion, 2003, 17 (2): 297-
314.

Tian Ye, Lu Dong, Powpaka S. Tourist’ s awe and loyalty: an
expelanation based on the appraisal Theory [J]. Tourism
Tribune, 2015, 30 (10): 80-88. [FHE}, /43, Powpaka S. JiF % Y
A 5 AR - BT 2 VT O B 0 A RE (0], SRR T, 2015,
30 (10): 80-88.]

Spears R, Leach C, Zomeren M V, et al. Intergroup emotions:
More than the sum of the parts [A].// Nyklicek I, Vingerhoets A,
Zeelenberg M. Emotion Regulation and Well- Being[C]. New
York: Springer, 2011: 121-145.

Weinstein N, Przybylski A K, Ryan R M. Can nature make us
more caring? Effects of immersion in nature on intrinsic
[J].
Psychology Bulletin, 2009, 35 (10): 1315-1329.

Bigne J E, Mattila A S, Andreu L. The impact of experiential

aspirations and generosity Personality and  Social

consumption cognitions and emotions on behavioral intentions
[J]. Journal of Services Marketing, 2008, 22 (4): 303-315.
Hosany S, Gilbert D. Measuring Tourists' emotional experiences
toward hedonic holiday destinations [J]. Journal of Travel
Research, 2010, 49 (4): 513-526.

Bigne J E, Andreu L. Emotions in segmentation: An empirical
study [J]. Annals of Tourism Research, 2004, 31 (3): 682-696.
Buckley R. Sustainable tourism: Research and reality [J]. Annals
of Tourism Research, 2012, 39 (2): 528-546.

Fennell D A. Tourism Ethics [M]. Clevedon, UK: Channel View
Publications, 2006: 18.

Forsyth D R. A taxonomy of ethical ideologies [J]. Journal of

Personality and Social Psychology 1980, 39 (1): 175-184.
Treise D, Weigold M F, Conna J, et al. Ethics in Advertising:

[38]

[39]

[40]

[41]

[42]

[43]

[44]

[45]

[46]

[47]

[48]

[49]

[50]

Ideological correlates of consumer perceptions [J]. Journal of
Advertising, 1994, 23 (3): 59-69.

Forsyth D R. Judging the morality of business practices: The
influence of personal moral philosophies [J]. Journal of
Business Ethics, 1992, 11 (5/6): 461-470.

Vitell S J, Rallapalli K C, Singhapakdi A. Marketing norms: The
influence of personal moral philosophies and organizational
ethical culture [J]. Journal of the Academy of Marketing
Science, 1993, 21 (4): 331-337.

Miesing P, Preble J F. A comparison of five business philosophies
[J]. Journal of Business Ethics, 1985, 4 (6): 465-476.

Keltner D, Kogan A, Piff P K, et al. The sociocultural appraisals,
values, and emotions (save) framework of prosociality: core
processes from gene to meme [J]. Annual Review of Psychology,
2014, 65 (1): 425-460.

Lin Chengguang. Quasi-experiment research methods [A].//Chen
Xiaoping, Xu Shuying, Fan lJingli. Empirical Methods in
Organizations and Management Research [C]. Beijing: Peking
University Press, 2012: 178-188. [MRisDlt. HESCIGHIFE [A]BERE
PR, TRIBE, AT AU AT R SAIE D [ClAb st
FURA AT, 2012:178-188.]

Zhang Yan, Xu Fei, Xi Kaiyuan. Experiment research methods
[A]// Chen Xiaoping, Xu Shuying, Fan lJingli. Empirical
Methods in Organizations and Management Research [C].
Beijing: Peking University Press, 2012: 147-177. [7K &, 7&K,
BAATC. LRI [AVBRENE, TRIRE, 5. VS
PEAFFE Y SEUE T ¥k [CL. dbaT: dEmT R4 AR, 2012: 147-
177.]

Haines R, Street M D, Haines D. The influence of perceived
importance of an ethical issue on moral judgment, moral
obligation, and moral intent [J]. Journal of Business Ethics,
2012, 81 (2): 387-399.

Miao Qing. A new approach to management methodology:
Quasi-experimentation design based field rearch [J]. Journal of
Zhejiang University :Humanities and Social Sciences Edition,
2007, 37 (6): 73-80. [ 7. & BEZWFFE 5 5 BT I B 26T 1l
LI B TR BT [I]. WilL R 2 4 A SCHE 2B b,
2007, 37 (6): 73-80.]

Valdesolo P, Graham J. Awe, uncertainty, and agency detection
[J]. Psychological Science, 2014, 25 (1): 170-178.

Randall D M, Fernandes M F. The social desirability response
bias in ethics research [J]. Journal of Business Ethics, 1991, 10
(11): 805-817.

Steenkamp J- B EM, Jong M G, Baumgartner H. Socially
desirable response tendencies in survey research [J]. Journal of
Marketing Research, 2010, 47 (2): 199-214.

Powell R B, Brownlee M T, Kellert S R, et al. From awe to
satisfaction: Immediate affective responses to the antarctic
tourism experience [J]. Polar Record, 2012, 48 (2): 145-156.
Zhou X, Wildschut T I M, Sedikides C, Shi K A N, Feng C.
Nostalgia: The gift that keeps on giving [J]. Journal of
Consumer Research, 2012, 39 (1): 39-50.



F AEFIFERRNBEESEEERDBC &35 2016 F 5B 12 #

Would Tourists Experienced Awe be More Ethical?
An Explanatory Research Based on Experimental Method

LU Dong"’, CHANG Po-chien’, WANG Chong’, TIAN Ye*, Samart POWPAKA’

(1. School of Business, Sichuan Normal University, Chengdu 610101, China; 2. Collaborative Innovation Center of Sichuan
Social Credit System Construction, Chengdu 610101, China; 3. School of Business, Macau University of Science and Technology,
Macau SAR, 999078, China; 4. School of Economics and Management, Southwest Jiaotong University, Chengdu 610031, China,

5. CUHK Business School, the Chinese University of Hong Kong, Hong Kong SAR 999077, China)

Abstract: In recent years, with the gradual implementation of “The Outline for National Tourism and
Leisure”, tourism has become one of the mainstreams of people’ s way of life. In spite of this, the
popularity and development of mass tourism also highlights some problems, such as ethical conflict and
moral disorder, happen in the real tourism situation in China. In fact, spitting, drawings or writing on a
public wall, littering, cut in line, and talking loudly have been considered uncivilized behaviors in most
countries, however, these phenomena can be found everywhere in China. One of the reasons for these
phenomena happened again and again is that the failure of ethics mechanism. Therefore, in order to
better understand how to inhibit or reduce the occurrence of unethical behavior for Chinese tourists in
all tourist attractions, we adopted the method of two- factor (i.e., emotion and ethical ideology)
experimental design to test the effect of different combinations of factors on moral judgment and moral
intention and tried to find the best fit for these two factors.

Based on the dual-process theory in moral judgment, this study discussed the relationship between
the tourists” emotion and their moral judgment and moral intention, and the difference of such impact
from the different ethical ideologies. First, this study proved that the tourists will show higher ethical
behaviors after they experienced an awe-inspiring environment by making a quasi-experiment. Second,
by controlling two distinct positive emotions (i.e., awe and pleasure) in the laboratory-experiment, we
found that the subject group stimulated with awe emotion would show more positive moral judgment
and moral intention in the tourism scenario, comparing with the other subject group stimulated with
pleasure emotion (for the moral judgment, M...=5.48, Mieue=4.73, F[1, 170]=23.71, P<0.001, for the
moral intention, M...=4.50, Myease=3.71, F[1, 170]=25.94, P<0.001). Last, the findings also showed that
there are interaction effects between two types of emotions (awe and pleasure) and the ethical
ideologies (the high relativism and the low relativism). Specifically, for people with the high relativism,
the subject group stimulated with awe emotion showed more positive moral judgment than the subject
group stimulated with pleasure emotion in the tourism scenario (M..=5.04; Myesu=4.25, F[1, 93] =
17.742, P<0.001) and more positive moral intention as well (M...=4.19, Mywsuc=3.24, F[1, 93]=25.774,
P<0.001). However, for people with the low relativism, there is no significant difference in the tourists’
moral judgment or moral intention between these two subject groups.

These results not only reveal the facilitator role of tourist’ s awe in the ethical tourism but also
show the interaction effects of emotion and ethical ideology on moral judgment and moral. In addition,
the findings also have significant practical implications for inhibiting the behavior of moral disorder
and promoting civilization tourism for Chinese tourists. Research limitations and directions for future
research are discussed.
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