WEEEF RNEZAMK

E3HE 2016 FFL2H

—— R A — LR

3

WAL, iR 2

(1. W) KRR, )| KA 6100645 2. 10)1| k% i EKIF 5 kB % F0, TI] &4 610064)

[ Z]aRBMATIN, L FF R kB F 8 ¥
ZEEM, AT LR, FRIATHAERGES
P A — AR I 0 AR IR HAT TR K. B WA A
B AR-—Ea L EM 3 T T RN T 3N SR
AR KA AR 1) R B AT R 8 — AN R R AT ARG E ek
2) %k F ey b AN 98] R, AR AL A A E AT e AT
Rty — AR 20 3) X AP R I 0 REMAR K L ALE T ARIE I
ZERERFHERL, Eo TRENANAELTE
IRBEAT BRI R TR0 09 AL AT, AR BT &
TEGBRELNZRELAOBRGZEMME, B35 E WA
R 5 T R AN SRR IR AT 0 09 I BT — F RG4S B 2
HEEIRERGREEERE,

[RBIR sk LR 53 Fik, Eait

[FHE S ZES]F59

[ XEktRIRES JA

[ XEHEZ11002-5006(2016)12-0096-10

Doi: 10.3969/j.issn.1002-5006.2016.12.016

LRSS 28355 — 1) 7 Az LI, X AR 6 K Ay Tk S 1]
%, —HIE T AR AR . PR,
FHIRWFFE C LT 20 SEAR , JEHR ik Ui 400, XA 5
I BB PR AR PR R AL, o 2 SCRR, i 1
R T LB G 2 050k 0 T de D i 8, R
oA, JLIEBEE TR SRR I HESE . R
R, Kb IR A Z A2 e i LR R Z AL

1 KIE5HRSE=E
1.1 HEARLSISF T EeER
WRIRE SRIT2 g%, ke B, |

[4#= B #312015-03-28; [1&1T H#312016-07-16

[1EE @A 1L (1990—) , 5, mmd Sl B 58 A B
GEIT A AR PP A AL Xk L R G sh 1 S AL,
E-mail:dumbera@163.com; #4k Z (1965—) , 3 , KA, i+,
PUFZ WS BRG0P R R RE AR
E-mail:yzz310@163.com,

.96 -

LV S G 2 B A 5% ) e AT LAGE B 28 1979 4F
Cohen 1) Cife i 1 3 0 B0 2 22 i 58 ) — ¢, A
Boorstin HHif , A & F ke RIS K B AT HE —
ELIEXE LU T A 35 R (5 PL IS RO I AR 36 T 0 9K
23 5 BRI BT OGRS, HEHFEE T3k 60 4F,
Hphgef =8 te i, MG F e il F AR R
MG ERRTEEME O XF i, P HRIMEA AE 2013
SRS HT RS AR Y TERR AR S A IR PRI 4
22T R — A o i S R] SR A A
[E] I A 2™, Masberg Fil Silverman® | Pernecky"”
PERVAR () — LE R i N A UE T3k — a5 . 7E G
TR B SE < 5 ) SEiERb2E ) — A5 b W R U
HAPIRER TG 220rE SR IGER 456 B
WL X555 R T i 2 . &
FAESCH IR — PR PRI 22 7 W AE I R e 5 IR
IR A3 P

YLE NN, IR EAERIFRE S Th s, H
FRE F A = BRI IR LA S
(Phenomenology ) , Mk i tH 5 5 H i e tH 514
BRSFPEA T BT R AR IR 1) 2 AR PRBE O,
o, GV E B B ORI S BT —Fh Bl 427
PR AR ) — 2 AR A DR R A 30 A e 25 M 1
P& 0T 3E A R U B AR G S 2 SR i A 5
Y B G2 2 R BT LR X IR A IR ) o — R
IR 1 R T 1A R WY 18 R A A
(Hermeneutic) ¥ iz A , UL Reisinger Fll Steiner""
Ablett Fl Dyer!” Al Z P55 ) Al i B ME . At
MRS AR FEAK SR AT Joa AR 9 [ B, 37 ek B b g
t s R TR S rp A R A IR, R A I 4 A
B TR A TP g e LU N A O I 2 5 S
FEAER IR, AR LB, THZE/R B B4 2 31 A
MBI KRB IR S LR Z ] RIETE LR ;
TEFAEAS IR 1 R 2 AR 15 76 AN 5 S i
AT WK F NI B, BT 34 T ARS8




MR ZF 3% 2016FEF 128

Tourism Tribune Vol. 31 No. 12, 2016

(IR 0 AR 6 4 2 ) 25 () SR A ) S8 s 2 e 22
BB SN E R P EAT T A R R o ik iy
WEFERLA, DL FB A Tikie B R R L
E AR AR L2 50 RO BT ST S8 AR A
HIOHA AR . Pl — KW, TEA
— TR

1.2 RHERBSAERAEF

53 BT e 2 1A 56 5 R Vi L S PR A 5 A 1
% . M Goffman [ “ LRI B " PV 5K 5% 2 19 “ B 15
PRI R R X i i A 46 % ) A R A |
AMRIR AT B A B4 IS 24 0 T vk
IS TR RE . H Cohen ¥ BRZ 24 43 AT HT AR
WERE ST AR AR AL R AR BT T (H 555 1 IF
ARt . AT o R Bl 28 B R e F 5% A A% O or
RO AN R B g W
Z B AR BE AR 7R S iR U i A BT H 2 FRAT]
() S 20 0h 22 R Ui 1 A BT — Pl EFEIR R .
LS N A AR SRR T AR Y i v 6 S i A
B IAE R S [l ik L — R AN ST 2 B TR
[F] 225 ik Y A 6 Y T e — o A AR G Ay
LS AR [T 2 ) IX 1), e )y = AR5 J2:
PR2E o FROB RN T T A ) A5 2 HE R TR
XA AU B DT [ ) 3 P R 0 i i A
H—RAEHITIX 7o BAR S A, (H 2 At
MRy 2 A To S A FRATHT I T LI 2= W 5T iR
TR0 R T 7 I, 3K (5B 2 BB T 0 ZE /R I 42 27 U
(A ) PERENE

B NS ISR A R RIS Y A
FEGLSCIE B, RS —dn] [F] 28 g | 8 0 A 2 R U
1, B AT FH IR AR 2 “experience” . B (TE1E I ff K
L) AR S, “experience” —1R) FEEAG 4 F 5 X 3R
HZ5 2315 e iRl mg (M) | KB/
F2 700 Rl T B o i i) S ) (G AT 5 [ i ]
i) A 8 1 B R L R ) ) Hh ) R S A R R A
R4, 4 Ak BR R B 25 E , AR e — ] (1) B IE B
ISR 19 22 70 4R Z R g o LAZKIR 2R 1
RS SR NCER, KR 5 2" R 2
AT WA S, CAEIL T, RIVE R R
TR AHGE B AETE"S . 2 UG BOR B9 34T,
PR —R B A ] 19 2R SO B 4R R A
FHEBENRR ., BesCEART, BEW AL EARK
AT P13 s A AT T A A 3 1 2 g ke 3L At AT 1)

YEf o RERXTEE T — IR B, A FRIR G DI AE
PR R AR VU 8 ik, i HL i A
BTEM G GRS AN B S R4
WERGER AR, XML stE TR . AL
P IR TET A E 58 s ot i, anAa s B < R AT
Ui o S0 AR U AR AR Y L U L JE SR Y
TR U S RZ R A B R U K OR BRI A A
ZURE R 5 AE, X T AR A B
FH B ARG 3% A 0], [ XA P I Y e i =St e
28R R Tt , LA 2 AE 280 20 FRAT TR e Y A 56 1) S
BN &

TEXE PR G, R 557 (erlebnis) —ia]— FL /&
YEN—15 BRBHE AN 55 “ 4567 (erfahrung)
AH DX AR, 3K —MEA I AR VR & I R (AR S
ERERIVERE BB - HORZE A RS bRk 1 FU
AT DL e AR5 () AOR B AN T 2 H AR 22 0
WE” o TEHTE ST RORBER M T R OB 1Y
VR B X R R 3 R A A 5 40 B A0 R 2
Bl 05— 155 . TEULIERT B ZEREM T
RER TR N SR 15 QDS K7/ EZT vl S B =N 11
KT LLZ S E AL B e o FERE IS o F2 5Kk 0T
2 FRAB RS20, B OR ZR RS pi R — 1™
K RL AR K, 5 2 R 28R LT I 427
ML G ERIR T AR s 2 e —T ™A% 1
Bhaz o B, 2R Z8 (PR PR} 2 [R] 50 ZE 7R () 3R
SR A B WK BIF R Z AL X IR R
PHE & A HGE ) 8, TR ZERIR 2R
Z& 10 73 AT B S IR G 2 o s R O AR o B A —
HE Y SR AN Wi 1 SR G Bl 2 GRS # R 27 1) 1y
FEVFA 5N .

FESHZE IR B S B rh X PRI (] A
VARG RN, iz EI, w7
2255 (erfahrung ) Hh “PIUEFEA ", XA 82457, 7E
UG 2 I ARG fi el SOy — R i B, i
ZUME” EAR SR B, IR T RO D
TR AL G ARG TR, B2 THh
PPAEFT N R R FEM G X FT
55 1) [B) B 235 48 1 BE R B AR v R AR S B R
(intentionality ) . Al Z B IHBE a1, BI R RENS
TERE Py 28 e o B AR X, X —arie
PO SR G 220 B AR S — N AR E , B
TUEA T F SR X S B B AR 7™ 3 e A A
— 2 A A, B R TR R I Y R R S b AR



WEEEF RNEZAMK

E3HE 2016 FFL2H

B B ) — AR BRI PRI PR ) X
BRI PR S AT e RN R R Y IR 4
PRI AR B B A SR R A R, T ELE
XA R,

TERRAT HY 7B b, FRAT TR E AR eI T 82 e A
B RS A 1 2Rk A I Y SR PR 5 TR e e 22
B B UE AT , 5= LG I R WAL o 45
BB AN — A AT TR AT AR R E A
WIS R R R R T — PR A, LAGEAE
R A B8 A F) A0 PN T £ — 2T A B, E T
et AR A K

2 H&FE5EEEER

“EmE” (intentionality ) 4347 , & FR A 24 1C B
RN — SRR BTG R, B A
SRR BUETT I G 2 R B B B R, FE(
ST OB ) Y, Brentano 3833 “ 7 [a] B9 INAEAE”
X — RN YRR E] 747 R0 R Pk [ 7, i
“EMSN ZEH S L E T E A =T
fii 1, BRI 52 Brentano A< A 55 1 A b KR | At XoF
R HES ]S 15 T A o i ok YR,
Brentano A “ DI R B A FMEAE T EHAE
) B R A BRI G R AR 1) T B 2 L R 1) 1Y
WAAE"™ . i CE IR E RS 2D R B AR
A BRI SRR R, — 1 58 4 1Y 2 1) 1 2
WAITIE EIR” . BIRAEHE o 2 SR 5 ¢
I, SR BRI G T T A LA X AR e Pk A U2 —
o S B0, 2 A SR A RN B B R R T A TR ) g B
VA RN IT B B AR VY, W A T 5 T A R Ak
FEAE 2RV, s AT AR 5 oA B Rl g A BRI AR
PO, A A B O SRR R SR AR TG, gl v
AR A FE R FRATIER RN = 24 0 R V8, sk AT
TR %, WML AR,

L) Brentano Z U, “%— R0 B GAFE DA i
WA BT FAAERT AR B ) b (B0 A7
FEMFEAE R, B AR TR S AAE OB IR 45
B ) 5 AR OCIE , 48 [ 042 (XX R AE LA
o B R — A ) BN TE R XS Gk R oo
BEFRATT AT DA AR B e O BRI G, BV T A T Al
A SRR B SR, R,
Brentano i 11 “ & (] Pk — IR @A T w7 5 0
FRIN G 2Z (0] ) SIBENE < 3 1) 55 PN 2 A DG 2 1T 4
WX INTENE” 5 “Fa 1 k7 MLE BRI A~

.08 .

AR R MR X AR AR AR B R
W MR E IR NRNETHSR, XE
KRG FRAT 7 20T DI — UL CE A 7R, A5
YT TP AR AR SR T X I AW AT
PONEgi UL N

IR0 3E [ 43 B4 2% 5 John Searl T & BRI : “ 4
TR 21z Bl 2 Bl 5 7 1) 1 A A5 b B e A ST Ak R
B, X — B A JF o IE 2 AR 4k T PR A
Brentano” ™", 1}y Brentano #9244 , i ZE /R 4k 7K
K J& T Brentano 1Y 215 B m MWL, ZEHEIT Kok
1t Brentano 9.0 B 27 55 ] MR ES (1 LAt L, &
TG IR R AL, 7EGE AT A
DL [a] {447 (intentional experiences)iX — AR 1, HL
T Brentano“ /0> PREL G " (23, HLEARGH8 H, “ &
] R 58 W 5% R AR A T, B — XA T
rh AL B B R SRR A B A AL AT AR Y
KR TR AR IRIE,

B, HZERE T RS —1
AL BRSEME, HOE DT MR
Vi, BI B ) 4 F - 2 W) X 42 ” (Noesis-Noema) A9 4%
FAJT SXoF 3k — 5 A 1) LA B DU 25 R S X 42 1
W 454« “cogito ergo sum” HH A H S FEH KRR
“FRIBERAET TR F F AP AT LUE B
— i B IR-RIB-T R IR S5Ok
B, CHR-RE-FTRE B T - NS -
IR C R XN T 5 45 i o ik - -
X4 BRI N A IEXT R 4 B S BP0, B )
YEHBIOHAE X R I 0 4 8 LRIk ; TN 3
PRIF RIS AARAS (8 R A2 X & 1 S
M2y X —HLA i A, W 2R 0 Brentano [ 2 )
PSR — P %) 5 1) IS T 2 O 1) R 1 )
— PR B R . IE AN FE IR T A A
JLS SRR i R SOR A — P 2 1) (Y FEAE oo
RN AT R E " FriE Z P )
PE” R TR BN Th B B B AE AR R h S Y AR
G TEBRR h EY RR AE 22 h SRl 02 AR rh
PR AE oK h B woR - T R
BEEABRSE W NESP =85S R Y| A= S M= [1]
ARG AS B H S A AR 67— S S 3, B AR
i 132 0 G2 1 R B o B SCMR T 1 B 48 ) i %
%o BMWHE T DR 2N EIRIT N, X
— AR FRATT AR () B A e L A T —
A5 BERT AT TSI RAT S A AR ek




MR ZF 3% 2016FEF 128

Tourism Tribune Vol. 31 No. 12, 2016

3 iR S EEESEN

FLAR ek |8 X A i R o X E IR B4
=X A S, DA T A s 1) ) 3 X i i IR 6 5 —
MELLIG VAT X 3, HETT AV AR WA 0 5 ik e AR T 22
] BV AR SR R PY WFT R SROR FH T B4 i — S
FEAUL, A i " 4 X < PR A R N
RIS “AE RN VE R R RS S far 23 Hh 2 ke
GE BN BH — B ARREA — > B A S 15
%o WETETR 3K ¥ 2= S5 78 BUHT 56 TR I (AR 06 th A
FR IR T DU B i TR AR 1 T 1A 5
TSR] H A0 H s R A A 1 T 5 RO EE S 2
AU, X — R AE [R]— AR 5 (erfahrung ) 57 %
A5 (erlebnis) [H] 19 ¢ A & R U ARALE: . fif i
— AR 5 i AR (R B 3R 5 X 4y, SRR LR
JHIE VIFE PR A ) — A PN FE 23K o X Ikt Tl A8 Ay ) A 3R AT
BN — ARG A AR A —— R I R ES AT

BRSSO 92 AN Y i
A A E R B 1) B S LA R R & TR) A T
Uiig , A “RR” BAE R A PR 1) 3™, SR Y
R PEGA BJE R T IE R AT A — R
WAE—BRXZ”, KRR MR R — A EEAR L
o BB FFNAE, RREFEREN, BNS
JIT 3R X6 G2 [0] Rl A% 3 o e — R 1 B SO T
W LA, 52O TRETE ST . #%
B EF RNy BT RS — VA E
I RIS R B ARV RN BT, Sebrfg ik ok
IR RETR” . BETE S5 T 4R R LA AT 5 5 R Y
Wews 2 (B 1) o FEG ARG, 48 5 fgde i
R NE SIS B . 5 BESE , X
JZE R FRATTED AL T R T AR IR EG )

PIE 3
Object

s
Symbol

(L I
Signifier Signified
E1 #SEHRH=f@%50
Fig 1. Triangular structure in semiotics

SRR TR ANRDRE X R G 00 PR 45 1) T R
(7 SRS, FA I B L T A

AN BB SE 2 56: 0 ], — IR S B 14 R ) PR 2 56
Z/OREER AN T ILBIBERE R (K 2) , F AT
ARG R BB A -

Wil 75 EREE

Color in common sense

|

LB, 2 40 3. LT 4. JvELr 5. SEPRAL
I.Color ~ 2.Red  3.Redintype 4.Redin perception 5.Red in object
|
A UG
Feeling inside
b HEE X L EifE

b. Color in companion mean

AR W

Color in individual mean

FBRA
Reines wesen
a. YRR L EEE

a. Color in physical sense

B2 ZiRERMKEELSE: UBEAG]

Fig 2. Case of color: Structure of branch—-vector in

spectrum of consciousness

1. xEmEL Ly ReE”

T8 58 B AT TR B, 3X — M T T i [
23 (AR AR, RIS 22 W0 J2 o 2 25 (] Jeg
FEHNMAE o 3K —dR E B AT,
SR AETE LS8 I rH O LAY — o0 05 X G B 4
A BTRIRERG o TF X — R B TR X s M G
fi [vi) AR X Tk

2. RIERATT LA RE”  de L &7 5

XA LT HOMEERAE 1 Z ey —F
TR 53, FEAIBE PR I P 3 6 B E
AT H A P B R B, N € 25 R A
T RAEAT A b BRI PR S : Ideen (BHLE) o

3.Z2BEL LG RE”

ek 2n e A BE — 7R 21 1 SRR v
N, ] AR 213X — A Jo7 TG PR 2 I 1 21068 R 51 A 2
Bro XA HER R R — RSB LR T 1Y
CBUETANR T LA HAR B — RO R SR AL
O A KR B S B FRATT AT RATE “£0 607 () FLER Y
W2 5 B A S AR R

4. st XL LW RE”

X — P N R A IERE , 7R X IS AR A T AL
FRAYHEAL b, SR i B SR T 1 R g
S RSN EGE R, 0RO
XoF B 6, 14 ) — Tl % 4 % €4 ( objektive farbung),
LR G 2 W s R 136, MR 7 1) €25 22 Jr LA B A% 1T
KR TE Tl W 09 8 25 T 1 (Gegeben-heit der
Dingen als Ding) . WISREA “Bi” FIHE S8 45 T
IR AT A IR AFRATAT LAE DLAR T4 A —FE



WEEEF RNEZAMK

E3HE 2016 FFL2H

Jit, SR AN AN 2 R B

S5AREL LG mE”

FERE Y, X2 B I AR SR — RSB g
o AR SR, IR LR B I
ANHE RS B B B O G o FRATT AT LA B T He A 4y
PR IR AR AL AV LD BREL ARG LD TIRAS A
TCER L7k — WS AT — D E A A . PL—
) B S 3 A Y 3 R Ul < R T I A B A 2
2, JICE L — R ML S IR AR R

BEAN, X5 B 5 Uik Al REAF7E I FIE A

a. PR SCERY @ . AR B " S B
IMBRAER S b 2210, 78 HE " YL E N o Bt
O FUE A

b, PEJE SRR B X AR R Y
AR S FATTAT DR X i R AR R I R B ik,
PEIETFIY”CKOBLLI” o T R A
AP LU XS KR - AT 7 B ARG s il %ot 5 K
TG R D Vs e G AN Ry TIPS S
IR BAROR B B D BRSO R B,
R IR B iR S 22 Drid g AR R A8 SRR B (4

i LA Lo B, R B S R R, &0
T R Ol S R A R A
JZRBENER. BEZ MpE—MakE, i
ZE T BN PIH N EESA B S — D HAT S
XSRS G — 1A, B R EARAE R E Y 1
NRERE A Y R GEFIE A", R AT ABREs
HE Y A AR O T A0 AN 2 IR e i 2k o A
Gurwitsch [ ] LA 2], B R 1 0 42 14
2, R — BN S IR B R — 7 T EERGE  ER
XTI X R BEATHE , 55— 77 Th0 U BESORE I 388 ) 5
RMATR S EMTESE, FE, 804G T RIS Y
KU, BE AT REE AR H HY AT ZZE XN E 4,
WALk AR E X ERE. EE T ERAR
GERITREL , Je 4 ) S A 1) T4 R T RS R )
J7RE SRR — AN A RO, A O 2 T
2R T A

0 LIS [ 1% s i % 2 i) )8 I B
PRI SR T ik Tt SR R S, i ) A S i
TR R SEBLER A " BORE S RIS A
JEE XA H U5 10 5B S B 2 ] 1 3 g
P2, R Z Y e eI T — P R R G A5
St ok B BN RE TR (EA N E RN
W) 5k A B AR GERYRR S i 5938 3R 208

FRFOTEZUOIRA T 4 56 Pl AR | Rl , U0 — 5%
THRATZ B R 5 (B 3) . RN
T AR A S BB AR A A [ 4 A g, SR i 3L
A BERFSE it 200 — 8k, Fi-d e
Wl BB M S o LA BRI 491, VR Lk
JREH B AT R AR TR AER S R (ERIX Rl
S ROSEPR E A TR A 5 M IH AR SR = 1] 1,
AR A T E AL O S o R RE R, [
—ANE AR 1St R G AN B 23 B RE A A 3
AR o A1 G P A S R R S BRI Y J=
JE AR

POE S
Object

AR e 5 SR

Variation and update

BRI
Structure of

T
Structure of
branch—vector in self branch—vector in other

B3 RiFZEHDEIRIEN=R%1

Fig 3. Structure of branch—vector in tourism—world

(TR AR ) b B 28K A I — B
T, B LA O T R AU R U A0 A -
I8 AN A S BB, B D AFIEA C W
BB MRS . BATEAM B RS+
RS E] T HATAAEA L Z B ES . A
SERAIHA I TTA ALV Z 5 . AT TR
AR A 5 ) — AN TS SR S ] — A ST
FeA U AR R] 14 R B (S
4 [EREREBAE SR — >k Bk R R

METRTE A BE, FATTBAF- i] A 2 AR — A
5E MR R R IR . XA S E =
Al (1) TP IR 1 T 2 s 75 S i (A
U — A FURRE 5 (2) 00 “ R UL X AT R U
FRATXF PG B BEAE , IARAS_E PR S 5 2
PO R 1] X R A — PR 22565 (3) IX b 22 56 A4 )2 IR
MARAR B 1 RS i i) )2 Ut . B Gk
Pk, DL S5 5 70 i S A7 A8 A B, B 0

- 100 -



MR ZF 3% 2016FEF 128

Tourism Tribune Vol. 31 No. 12, 2016

B2 BT R UL AR AN o SR DS PR AR 24 4
FORSTUEE WAETE, 0 2 AR B MR . —
TR AT I Sl A A Ry B

DL %5 g PR B R I8 R S e R 48, SR A
VG R R R A 55 5 I8 A DA TR v ) A el
I BT SNE R e S A A DA
JR /N A A 6 SRR T TR 45Tk . #E
HOH SRR L T LA R IRSERE SR (8 4) o 3 HT i
TN, X 55 5 AR K T IR F4) R ERER i e A 6 ol
YRR & B I SER 245 1e R R
R il 2 30 0 0 e A AR R — 20, il A
Gy BT, FRAT K BN 25 3 PR T 4 I U E AL B [ A7 A
TS U R BUEN 5 5 R R T A
AOARTR] o 3K — 4518 L2 5 W 31 32 17 5 6 55 5 KU
FARE B (AL, WIS R X — 22 7 HE
BCA A A A ZE R I B R RS . A )
LN < 55 5 55 g R - VR W) I - 5 g AL -

VIR BRAT R, 205 E 5 55507 X —HE &
(T 1 T B A T &5 B X PM2.5 i B A%
HEWLER G0 22 S 15 MU B8 DL B I BRAIR . 7655
SO AZAT, JE RENZ R F 2R R R E
Hos A ys gy 1A F B R TV HEG 5954 RS A
fin. 1985 4F PM2.5 5 PM10 #F A 26 [F [H 5 B R )
R H 2006 4525 42 5 A E H AR 22 R
W R BB AL % , 2013 4F i J5 A B X 45 #4m] . 2015
A JRRAIC G SR IC R A (BT T ) B R 25

S AMAETRAND . M TRE7 BB, 25
TG R Y 2 U T - 8 LR A S S A1
—HE R RIS R — D eI B
[ PR 7 X AN TR R, J B 2 5 AR T T — A
F %5 35 31 90 20 25 5 UL [7) 5 5 R B DA [l 5 ed
o i BRAE—E BRI LN & B 7R T
i) PR 0 R B8 2 U5 A6 o B P R

MFRHF A 55 30L& i IS S o K AR
TER S WL G Zn , SRR 5 2 /N (Y
X g5 s A — B AGIE R, X 25 s 55 S0 A
UNZENISECT R RU IR 7 PN U2 S SN RN
W B, X o5 s A p B A0 3 e, AR
R IUEME S R L =IO RS, AR
S VAN EFRATRT LS MR B A T K E
Jeid m A HE S BRI R 2 2 i
A A A fi g S0 BT RELH 9 20 AT 7 TR] IS
FHEH X 55 5 PR (R BRORIN 55 ) 5 55 3 XU A
SRS BRI, 75 55 S R IR 0 PR G I B ) 52 )
HUF ool e 3 i S SR T

VIR R SRR (Andg e A PLIR S &
WAk ) T B TRZ R 0“5 B0 1 3 B 1 | X
—HHARTEDTR & h s R o TER SR P, IR
PR X 23 BT BE DL A R E i PR Ag A
SMRAT BRI R R S B T — e AR
i AN T A7 I T T B 55 3 K AR 28 I3 B
ZMSH T R, 7RI i SR UM E R I L
TS 5 0 50N s BER S G IR b B T iR

Cause illness

SR
Influence on traffic

W12

Influence on emotion

%5 i AR PR R
Cognition of
haze—fog effect

S5 SR AR
Cognition of
haze—fog weather

7

T =y
Photo quality APrscE
Interpersonal
/ communication
iR A ) i ek FA AT
Quality of tourist Outdoor travel
experience
RSB
Enjoy attractions
and scenery

b

Space environment

Y
250 AE WL AR A FY ST
Air pollution Poor visibility Harm insuspension

B4 FEIMEXNEIREHN MM
Fig. 4 Haze—fog weather impact on the quality of experience
- 101 -



WEEEF RNEZAMK

E3HE 2016 FFL2H

N X 55 5 ] 4 67 T DA SR R B 2, L) 8
K5 A A %t b, HaA e 7—AN i <%
R WIITE L RIS VISR LT S
5Tl B A AHDCIE , S 1 AR & T X SE AP AR 1 A
HE X — M ABATX PM2.5 BYFER Al UB B K
T T8 25 S AT I T PM2.5, A AR ) S R e 2
iR T4 o i — A B EEHEROIR , s th B R I
TRAEDFEFFIADE BREM 2 RERR SR A B
IREAL I TAED G 5 2 A BEAAR &K PM2.5 17
Az [ IR T AL R R | 4 R S A AR G Al ke, X 55
551 LT iR (AR, 7R fF —
TATFEREBT “LIHIFIE7 S 510, 7E 3
fili 155 5501 R P 1k

FEVIAE U BB LR AT AR 28—V W B 1 55
H 1] PM2.5 (/N v B AR A 5 A 2836 sl R AN,
G EYIM S . KB I 25 18 38 23 /iy 1 % 55 3
JRUBG P JE 2R T 20 FH 380 1 e 5 0o 32 U M ) S 4
HR AT BT T A S5 i R B AR B R T Y
M) 380) 1 F R U A 6 I ) R B . DASZ U AR
(V17) B JEIE R B 7 1 2 SR At
Fr it ARG, 1 B NN ORARAS 7 8 5 3 K
PRty 7, 58T, sl ity , i & & Nk
AR RAL SRR WG K B B B R
O A, U HOR B K, BB s R A
VEANTE IR TG , Ui 2 PM2.5 AN, 32 R AR i
ANEPRR, AT NNET o ZUiE A —X &+
(H4) , J& S KEE 23 AR R B, T 584 1) B 2 A
R HLAS BT — R, b A0S T 55 5 Y LR AR P
KA, H R4tk B 55 5 i XU 25 i L AT
PN RAT M EERN R . 5N E %L
BHirZ, H, i o 35 10 bn 2 RE 75 5 55 28 AU 1
B A R 6 25 3 AR o ik — DX B S e ) T
X g ARG o o R AR B 0 25 5, AR R X
253 PR BT B DA IR A ads 48, o IR A JE R Agh Ay e
B, AR Hb X 5 T (AR 56 5 £ 1) 5 0 B % A 25 g0tk
LY ST e A R

WA ER TSR RS RS R
AR BT 2 P i — AN KA, = RS
IERAEX— TR PR A RERN ., ki
I L S B R AR A, 3 ) SR AN R U
TR AAAE , MR UE— S AL TEMEA Jed T Hba
AL R, A BE R S I R AT B, X
FIEYR IR S B e RS A
— TR L X R RS, DA s

2o =
=74

PRI 0 PR 6 5 Y R R DA 491, o 55 4 R A ) A A
FERT G5 5 T SR — R RS, Ao S gk RS ) SR U
S — PG E , 3R B E AT PR IR - — 2 Al E B
“Z7 AN FEARE; R R 5, HE T4
LUASIPSSEON Y} N EDTE S WSS A U N
O ORJZI I RO X AR B Bk =, e TR
A e s TR E BN LA AR RS
BN EEMATZ AT RENERIH . i
Uil AR DL A e T 2 M fih ) 1 BUAHR, ZE Y
FRESCATHL T 3] T PM2.5 B4k 27 Bt A
HIEE o ZUV/NAEN T ZH Z M AT %5
A RUR N 555 "X MBS e AT T 16 T 55
FAHAFEZA, BRI T E R EAE
7 WU A 9 R 55 S PR RE X R I
R AT A5 A 4 DA e A D A e ) BB 4
fih B2 2 )52 U5 P g, )T BRI IR,
AR IR o RS AL A R R, AT TA
B PR HE AR A5 BB R S TS
PR 42 52 T JBE A5 7 R 5 3 P 0 A B o ) 52 1)
A R R PRI, AP A Y 0 5 P
& BB 1) R 45 R TR A 3 P — B 3 ik T A 6 K%
HIZTAERITIE

ST, T 2 PR 56 18 0 W S B TR O T )
PV G IA A AT RE- S ) T 0 Ui 20 DR AT 2R 0
R0 (YOG TE , BRI AE B -5 208 1 [ L [R]ASCH
P AR S A0 RO 7 AR R I Y SRS 3t
NGy SRS AT 4t T FATTH o i 2 A 8 B S R R £ 4
FE o FH— P8 2 T TR A5 S 226 14 A IR i) — ol
SN R ROWETE AL T R R 0 B R B A AT
R AR E

BHESRE

AT 40 424, BRI S B SR TR LG
(77 1% KBS AR R 5 iR i LR L B 2 ¥ 52
FIFEBR . ARG P I 5 — P 3 220, AR
TEFFFE R GIA TSR R “ R P W& . W&
DA X B R O R R TS AR AR ) R 2
eI D R I sl AR R 7 A A — > K i o AT 5
PSR AR, 5L " BEER RE A
THEATIRE , SR LRSS T 5 Urry BERUEIE A A AE
—EPE ., LIS SR A SR A ] ] —
AR EOC F B X AN [ A I 244 7R 1A
RGP ELEE S, ] BERYREMEA P> : (D[R]

- 102 -



MR ZF 3% 2016FEF 128

Tourism Tribune Vol. 31 No. 12, 2016

— MR AL R G554 N R i T AR A RE G T
(2) 5 1Mo A T [ DR A A1) 22 e T AN ] B9 5 20
B SRE . SRR A, AT IR DL
G F O R A ) B AS A 7R B TRk,
FCrp R A AR S ORI 5 e P ) 2
Sl o MR IR, TR MBS R A R B X
HEMIR R o IR AR AR , B R IV 2 A
HUUE R PRSP LR T AR BRI o
T I R IR REAS HE AR (0 R S, O
6 PRI B A e R A IR ST B IR B AT A o
WOIRSE PR, AR R R 2T S iR T
NANIFE AT TP A G . Wz ™ 5
A AR I SR 0 S AR ] LR B, AR R
SrBr, BUGR 7 B0 lHTRE W | B 22 ) 2 A
Mo ARSI — B ARSI A T RS
R PEAULE, X — AR g A g 1) A Il R EAT T
$E78 o SEATSCHESRABR A , WFTE AR X7 R 4514
WS HEAT IR R A o) o SR ENHE W] 1 Ml % - 15
A3 HT v, Ko e 5 B AR 0 A0 5 A 0 1) f
YL, R 7 TP A [ R 2 R I SR A B TR
P LS SR IR B R FRIRC R, SOl oy T —
AR E S . UL EINEARSORIRZ WA

BUSt: B d A E IR B Z T

S 30k (References)
Ryan C. The Tourist Experience: A New Introduction[M].
London: Cassell, Wellington House, 1997: 48-73.
Cohen E. A phenomenology of tourist experiences[J]. The
Journal of the British Sociological Association, 1979, 13(2):
179-201.
Boorstin D J. The Image: 4 Guide to Pseudo-Events in America
[M]. New York: Athenaeum, 1964: 77-177.
Yang Zhenzhi, Hu Haixia. Criticism about tourism authenticity
[J]. Tourism Tribune, 2011, 26 (12): 78 -83.[M ¥ =, THHFEE. 5
T e ELSC PR A HEFI[I]. i), 2011, 26(12): 78- 83.]
Brown L. Tourism: A catalyst for existential authenticty[J].
Annals of Tourism Research, 2013, 40(1): 176-190.
Steiner C, Reisinger Y. Understanding existential authenticity[J].
Annals of Tourism Research, 2006, 33(2): 299-318.
Pernecky T, Jamal T. (Hermeneutic) Phenomenology in tourism
studies[J]. Annals of Tourism Research, 2010, 37(4): 1055-1075.
Xie Zhongtian, Sun Jiaojiao. Tourism research methodology:
Can an argument about “Ism” be found? A discussion with Song
Ziqgian,Zhang Bin,et al.[J]. Tourism Tribune, 2013, 28(12): 15-
23. [ I, PMRARE. iRiEA TR R E L 2 HRT
T SRk AE A RIMET]. ik T, 2013, 28(12): 15-23. ]

Masberg B A, Silverman L H. Visitor experiences at heritage

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

(23]

[24]

- 103 -

sites: A phenomenological approach [J]. Journal of Travel
Research, 1996, 34(4): 20-25.

Pernecky T. Co-creating with the universe: A phenomenological
study of new age tourists[J]. Tourism:An International Interdisci-
plinary Journal, 2006, 54(2): 127-143.

Xie Yanjun.

Research on Tourism Experierrce: Toward

Empirical Science[M]. Beijing:China Travel & Tourism Press,
2010: 3-10. [ E A MR IRBET: W SCIERHEM]. bt
Tl A, 2010: 3-10.]

Xie Yanjun, Xie Zhongtian. Tourist experience in the tourist
world: A study in the perspective of phenomenology[J]. Tourism
Tribune, 2006, 21(4):13-17. [EA, i 1. S5 i iz
PR RIS R AR AR, kA T, 2006, 21(4): 13-
17.]

Long Jiangzhi, Lu Changchong. From life- world to tourism-
world: Across the state of mind [J].Tourism Tribune, 2010, 25
(6): 25-31. [JEVTH, 7 B 5. AR T it 5 B i i {24t
BOERK[T]. HReWF2FT, 2010,25(6):25-31.]

MacCannell D. The Tourist: A New Theory of the Leisure Class
[M]. New York: Schocken Books, 1976.

Cohen E. Authenticity and commoditization in tourism[J].
Annals of Tourism Research, 1988, 15(3): 371-386.

Xie Yanjun. Tourist field: The situational model of tourist

T

experience[J]. Research on Financial and Economic Issue,
2005, 12: 64-69. [ E ik e 36 04 5 S S 2. il e 3 (], 104
Z RIS, 2005,12: 64-69.]

Xie Yanjun. Study on Tourist Experience: A Viewing Angle of
Phenomenology[M]. Tianjin: Nankai University Press, 2005: 60-
61. [WIEH RIS — MR ERIA M. K
MR 1L, 2005: 60-61.]

Reisinger Y, Steiner C. Reconceptualizing object authenticity[J].
Annals of Tourism Research, 2006,33(1): 65-86.

Ablett P G, Dyer P K. Heritage and hermeneutics: Towards a

boarder interpretation of interpretation[J]. Current Issues in
Tourism,2009,12(3):209-233.

Yang Zhenzhi. On the essence of tourism [J]. Tourism Tribune,
2014, 29(3): 13-21. [ Z.IHRIEHI A TE[I]. Al T, 2014,
29 (3): 13-21.]

Goffman E. The Presentation of Self in Everyday Life[M].
Garden City, New York: Doubleday, 1959.

Zhang Lingyun. Unusual environment: The core concept of
tourism research: A new framework for tourism research[J].
Tourism Tribune, 2009, 24(7): 12-18.[5K % =. AR UH H B iR
TR DA S I TRATSE: MR WD SO HE AR ) — R 29K [0]. ke
2T, 2009, 24(7): 12-18.]

Xie Yanjun. Tourist experice: Hard core of tounist world[J].
Journal of Guilin Institute of Tourism, 2005, 16 (6): 5-9.[#f £
B IR I —— R I R REAZ (). AR U 5 S R R
247, 2005,16(6): 5-9.]

Long Jiangzhi. On the nature of tourism and the framework of

tourism discipline: An experience perspective[J]. Tourism

Tribune, 2005,20(1):21-26. [Jg 7T ARSI £ 5 Jifk i 1 A 5
Bl ERHAR R WA EE[I] A 2], 2005,20(1):21-26.]



WEEEF RNEZAMK

E3HE 2016 FFL2H

[25]

[26]

[27]

(28]

[29]

[30]

[31]

[32]

[33]

[34]

[35]

[36]

[37]

Xie Yanjun. On the essence of tourism and its way of cognition:
Viewing from the perspective of the discipline itself [J]. Tourism
Tribune, 2010, 25(1): 26-31. [MFE . il i A< B & ARy
e NEBL B S8 EER (], ikiiF24 T ,2010, 25(1): 26-31.]
Cao Shitu,Cao Guoxin, Deng Su. A philosophical analysis of the
essence of tour[J]. Tourism Science, 2011, 25 (1): 80-87. [ & i+f
P TR, R . Xt AR BT BT A BT (0], iR, 2011,
25(1): 80-87.]

Xie Yanjun,Sun Jiaojiao,Wei Yindong.On the pleasure of dark
tourism:Death contemplation from the perspective of experience
[1].Tourism Tribune,2015,30(3):86-94.[f B & FMEAR, AR A%,
Ve R BRI P DL 1 — PR A A T BT T WL J],2015,30
(3):86-94.]

Zhang Bin, Zang Shujun. A study on tourist experience based on
Husserl's phenomenology[J]. Tourism Science, 2010, 24 (6): 1-8.
(SR, BRI 25, BE T 28 /R LR 2 R RWEAR I B 5 0], SRR
2%, 2010, 24(6): 1-8.]

Zhao Liu, Cheng Qi, Zhou Wuzhong.The ontology description
and intention construct of tourism experience under
phenomenology perspective[J]. Tourism Tribune, 2013, 28(10):
97-106. [#XX1, PEEr, A S UG AR T R IE A8 A AR A
R R A [T]. iklE2E T, 2013, 28(10): 97-106.]

DK Oxford Illustrated Dictionary[Z]. Bejing: Publish House of
Foreign Language Teaching and Researching, 1999: 278. [ i#
B AR L[ Z] A6 5T MBS AT, 1999:278.]
Collins English Dictionary[Z]. Beijing: Peking University Press,
2000: 261. [FTARIT B e iE m M [ Z]. A5 JERT K2 ARA,
2000:261.]

Cambridge Dictionary of American English[Z)].
Shanghai Foreign Language Education Press, 2000:298. [&I1F3€
E SBR[ Z]. LI L IEAME R, 2000: 298.]

Hornby A S. Oxford Advanced Learner's English- Chinese
Dictionary (the 7" Edition) [Z]. Beijing: The Commercial Press,
2009: 700-701.

Gadamer H G. Truth and Method[M]. Hong Handing, trans.
Shanghai: Shanghai Translation Publishing House, 2004: 91-93.
[k B BHELG 7R M]. B0, 3. Bl BB RESCH R
1, 2004: 91-93. ]

Dilthey W. Einleitung in die Geisteswissenschaften: Versuch
Einer Grundlegung Fur Das Stadium Der Gesellschaft Und Der
Geschichte(Gesammelte  Bd.1) [M].

Weihert-Druck, 1990: 20-45.

Shanghai:

Darmstadt(Germany):

Husserl E. The Crisis of the European Science and the
Phenamenology of Transcendental[M].Wang Bingwen, trans.
Beijing: The Commercial Press, 2001. [#H 2£ /K. KM Bl 27 1) f&
B e 09 B0 4 5 (M. 0 3, 1% b s B 55 B0 B 4w,
2001.]

He Weiping. The classic work on the turning point of western
hermeneutics history:Review of Dilthey's the Formation of the
Historical World in the Human Sciences[J]. Journal of
Shandong University: Philosophy and Social Sciences Edition,

2015, (3):54-71.[a] T V4 J5 fif 2 s e 4r 5 i e i A

[38]

[39]

[40]

[41]

[42]
[43]

[44]

[45]

[46]

[47]

(48]

[49]

[50]

[51]

[52]

[53]

[54]

[55]

- 104 -

BORBECEMRR b Dy S A A @A YR PP]. ILAR K240
Prepth SRR, 2015, (3): 54-71.]

Husserl E. Formal and Trascendental Logic[M]. Cairns D,trans.
The Hague: Nijhoff, Netherlands,1969:45.

Heidegger M. Holzwge[M]. Shanghai: Shanghai Translation
Publishing House, 1997: 189.[¥F fl#% /R Ak [M]. Lifg: I
TS A, 1997: 189.]

Maslow A. A theory of human motivation[J]. Psychological
Review, 1943, 50(40): 370-396.

Engel, Blackwell, Yiniard N. Consumer Behavior[M]. New
York: The Drydden, 1995: 365.

Husserl E. Ideen I [M]. The Hague: Netherlands, 1950: 88-91.
Husserl E. Reasonable Argument of Pure Phenomenology[M].
Li Youzheng, trans. Beijing: The Commercial Press, 1997: 105-
106. [FAZE/R ARG A5 IR [M]. 224078, 3. dbat: B e
T, 1997: 105-106.]

Husserl E. Ideas pertaining to a pure phenomenology and to a
philosophy[A] // hook-
Introduction to A Pure Phenomenology[M]. Kersten F, trans.
The Hague: Nijhoff, 1983: 133; 199.

Heidedder M. History of the Concept of Time[M]. Kisiel T,

trans. Bloomington: Indiana University Press, 1985: 27.

phenomenological First General

Moran D. Heidegger' s critique of Husserl' s and Brentano' s
accounts of intentionality[J]. Inquiry, 2000, 43(1): 39-66.

Alain L. La Querelie Des Universaux [M]. Paris: Seuil, 1996: 499.
Brentano F. Psychology from an Empirical Standpoint[M].
Rancurello A C, Terell D B, McAlister L, trans. Peters Simons,
intr. London and New York: Routledge,1995:68-70; 88-89.
Brentano F. The Origin of Our Knowledge of Right and Wrong
[M]. Chisholm R M, et al, trans. London: Routledge & Kegan
Paul,1969: 14.

John R.Searl. Intentionality: An Essay in the Philosophy of Mind
[M]. Cambridge: Cambridge University Press, 1983: 5.

Husserl E. Logical Invesligalions,Volume II [M]. Findlay, trans.
London & New York: Roulledge,1970: 79-80; 95; 349.

Husserl E. Descartes Meditating London and Paris Speech[M].
Zhang Xian, trans. Beijing: People's Publishing House, 2008:
87. [WZE/R. 1 R/RUUE 5 BASHIM]. 5K %E, 3. Jbnt: AR
H AL, 2008 : 87.]

Yang Zhenzhi,

symbolized

Zou Jiyi. Tourism's symbolization and

tourism: Examining tourism and tourism
development in semiotics' views[J]. Tourism Tribune, 2006, 21
(5): 75-79.0 Rz, ABFRZ.. JiRiEH “ A=A " A2 AL ikiie 1], ik
ez, 2006, 21(5): 75-79.]

Gurwitsch A. The Field of Consciousness, Psychology, Series
[M]. Pittsburgh: Duquesne University Press,1964: 184.

Zheng Xiangchun. The host suiting the convenience of the
guest: The imagination and creation of paradise: From the
perspective of hospitality and symbol view in tourism[J].
Journal of Guangxi University For Nationalities: Philosophy
and Social Science Edition, 2012, 34(5): 34-38. [¥B#. EHE%

il RERR S R E—lr s S-S A0 T



s s FE31HE 2016 FF2H Tourism Tribune  Vol. 31 No. 12, 2016

PRI 2R 22 5 BARR, 2012, 34(5): 34-38.] SR 7 A ALY AR R X LEATF SR [J]. JiRTiFS T, 2015, 30
[56] Husserl E. The Phenomenology on Life- world]M]. Ni (10): 48-59.]

Liangkang, trans. Shanghai: Shanghai Translation Publishing [58] Cheng Li, Zhang Tonghao, Fu Yeung. Urban residents’

House, 2002: 208. [# ZE/K. £E 1 tt B9 4 2% (M. {5 B2 B, cognition of haze- fog weather and its impact on their urban

P g LIRS RA, 2002: 208.] tourism destination choice[J]. Tourism Tribune, 2015, 30(10):
[57] Li Jing, Philip L P, Wu Bihu, et al. The impact of smog on risk 37-47.[F2Jil, 5K RIS, A5 BH. 3077 S B 25 4 K A A B L X 3

perception and satisfaction of international and domestic tourists TR 9 A 6 300 ] B 5% W (D). R 3 2% I, 2015, 30(10):

in Beijing[J]. Tourism Tribune, 2015, 30(10): 48-59. [Z=#f, Z b 37-47.]

I, A5 55 0 S BRI KURH IR B R i PR g ey S 1

Perception and Intentionality: Explaining Experience under the
Phenomenology Perspective

XIE Huiji"?, YANG Zhenzhi'?
(1. China Leisure and Tourism Research Center, Sichuan University, Chengdu 610064, China;
2. Tourism College, Sichuan University, Chengdu 610064, China)

Abstract: Since the concept of experience was introduced into tourism study, arguments about tourist
experience in academic circles never stops. Review of previous work, tourist experience has occupied a
significant space in the study of tourism since 1964, as while as the concept of experience was
introduced into tourism study, phenomenology has become increasingly popular as a research
perspective to study personal experience in tourism situation. A lot of researchers claim that
phenomenology can provides us with a research- based approach to the tourist experience, and their
methods main draw upon Husserl and Heidegger.

This paper aims to explore experience with Husserl’ s theory of intentionality in tourism study.
Intentionality is one of the triple greet-discovery of phenomenology. This theory plays function not
only in Husserl” s phenomenology, but also plays function throughout the whole process of the
phenomenological movement in the 20th century. The word of intentionality which always be explained
as “consciousness is always of something”. In this saying of Husserl’s, there are three problems to be
answered for the experience: Firstly, why does consciousness always of something? Secondly, How
does consciousness of something? Thirdly, why does the experience will break difference one by one.

With the help of Husserl’s phenomenology , paper makes a discussion about tourist experience.
Based on the understanding of the “directedness” feature of the consciousness, paper points out that the
activities of consciousness directs to the object through interpretation, which is the reason that cause the
individual's experience to multiply and difference .With the structure of “Noetik- Noesis- Noema”
(intentional acts- intentional content-intentional-obeject), this paper as well as builds a paradigm named
of “Structure of Branch- Vector in Spectrum of Consciousness”, What offers a framework to analyze
tourist experiences. Through some analysis about the means of color stereotypes and the Haze- fog
weather impact on the quality of experience, this paper confirms it.

In the conclusion, it advices that if tourism research wishes to speak about experience in deeply, at
least from Husserlian perspective, then it should be pay more attention to building and using the
“Structure of Branch-Vector in Spectrum of Consciousness”.

Keywords: tourist experience; phenomenology; consciousness; intentionality
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