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Tab.1 Descriptive analysis

Japanese sample

Chinese sample

Demographics

Demographics

Age Frequency Percentage/%
18~19 30 2.50
20~24 91 7.58
25~29 105 8.75
30~34 123 10.25
35~39 109 9.08
40~44 95 7.92
45~49 79 6.58
50~54 89 7.42
55~59 109 9.08
60~64 96 8.00
65 65 or above 274 22.83

Education

High school 532 4433

/ 120 10.00
Technical/vocational high school

College enrolled 68 5.67

Some college 70 5.83

College graduate 339 28.25
35 2.92

Graduate work/advanced degree

Potential destination variables Mean Std. Deviation
InHofstede 0.935 0.480
InSchwartz 0.580 0.345
InWVS 0.860 0.682
InPDI 2.694 0.747
InIDV 3.043 0.678
InMAS 3.745 0.309
InUAIL 3.401 0.820
InLTO 3.333 0.987
InIND 2.505 0.843

Age Frequency Percentage/%
18~19 164 2.35
20~24 667 9.55
25~29 704 10.08
30~34 938 13.44
35~39 834 11.95
40~49 1515 21.70
50~59 1105 15.83
60~64 380 5.44
65 65 or above 674 9.65
Education Frequency Percentage/%
Middle school or less 2684 38.74
/ 905 13.06
Technical/vocational high school
Some college 1869 26.97
College graduate 1319 19.04
Graduate work/advanced degree 152 219
Potential destination variables Mean Std. Deviation
InHofstede 0.657 0.543
InSchwartz 1.005 0.383
InWVS 0.404 1.388
InPDI 2.852 1.080
InIDV 2.775 1.538
InMAS 2.134 1.240
InUAI 3.297 0.771
InLTO 3.173 1.058
InIND 2.997 0.919
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Tab.2 Frequency of top 10 destinations visited and intended to visit

H A& RAFEA Japanese sample [ J& BB Chinese sample
He4 A H MM S || HER TPRIETAE E RO B | HER A E R B || HE THRImTAEE M S
Rank Past destination Frequency| Rank Future Frequency |[Rank Past destination Frequency||Rank Future Frequency

choice destination choice choice destination choice

1 EH 168 1 xH 195 1 H&E 52 1 HAE 106
USA USA Japan Japan

2 HHE 97 2 HHE 73 2 HRHE 46 2 RHE 78
South Korea South Korea Thailand Thailand

3 WORORIE 62 3 #H 48 3 B 32 3 WAL 70
Australia France Singapore Australia

4 61 4 BRFIE 47 4 EH 29 4 Fim 69
China Australia USA Singapore

5 #H 53 5 EKA 43 5 WRAE 26 5 %M 60
France Italy Australia USA

6 FH 48 6 HEEE 38 6 HhHE 26 6 mEX 60
Thailand Taiwan, China South Korea Canada

7 PEEE 44 7 RH 34 7 ORFEIE 24 7 whE 60
Taiwan, China Thailand Malaysia South Korea

8 KA 43 8 H 32 8 EIEEJEVEIE 16 8 A 58
Italy UK Indonesia France

9 31 9 JnEKXR 29 9 EHE 15 9 EXH 34
Germany Canada France Italy

10 25 10 fEHE 27 10 &R 13 10 B 31
UK Germany Canada UK

%3 BTN Logit AT B A IFERIA R
Tab.3 Model estimates for past destination choice based on conditional logit models

H AR J& BB 7 Japanese sample

BRI AL FR A2 i A3 i A4 AL AS FiE A6 FR A7 Fi A8 i A9
Model Al Model A2 Model A3 Model A4 Model AS Model A6 Model A7  Model A8 Model A9
SRS 0.377* 1.051%%* 0.639%**  _0.613%** 0.755%* 1.066%**  .(.499%** 0.383%** 0.145
Culture distance  (0.195) (0.290) (0.175) (0.142) (0.384) (0.354) (0.113) (0.084) (0.111)
Ingeodist 0.0561 -0.0468 -0.0814 0.283** -0.0291 0.305%* 0.303***  -0.240* 0.0785
(0.124) (0.122) (0.129) (0.115) (0.143) (0.130) (0.113) (0.130) (0.124)
Intrade 0.631%** 0.740%** 0.602%*** 0.808%** 0.558%#* 0.804%** 0.854%** 0.760%** 0.627%**
(0.078) (0.089) (0.072) (0.094) (0.086) (0.098) (0.097) (0.084) (0.081)
N 14782 13770 14782 14782 14782 14782 14782 14782 14782
AIC 4216.3 4070.7 4200.3 4200.9 4212.8 4210.6 4201.2 4198.1 4217.8
BIC 4375.9 4221.3 4359.9 4360.6 4372.4 4370.2 4360.9 4357.8 43717.5
1 [ & FOBEAR Chinese sample
iR B1 A B2 A B3 R B4 A BS 7 B6 HiAIB7 A B8 I B9
Model B1 Model B2 Model B3  Model B4 Model BS  Model B6  Model B7  Model B8  Model B9
AR -0.225 -0.643* 0.181 0.0456 -0.159* 0.264* 0.0257 -0.128 0.0905
Cultural distance  (0.262) (0.355) (0.126) (0.150) (0.090) (0.147) (0.183) (0.128) (0.162)
Ingeodist -0.625%** -0.563*** -0.838***  _0.677***  -0.497%Fk  _0.528***  0.664%**  _0.615%FF  -0.699%**
(0.167) (0.165) (0.206) (0.158) (0.181) (0.174) (0.158) (0.164) (0.168)
Intrade 0.262* 0.101 0.225 0.211 0.308** 0.234* 0.222 0.154 0.223
(0.148) (0.156) (0.138) (0.147) (0.147) (0.142) (0.143) (0.160) (0.140)
N 9648 9648 9648 9648 9648 9648 9648 9648 9648
AIC 2335.9 2333.6 2334.5 2336.6 2333.7 2333.2 2336.6 2335.6 2336.4
BIC 2522.4 2520.1 2521.1 2523.1 2520.2 2519.7 2523.2 2522.1 2522.9
SCAHCHE B 7
Cultural distance  InHofstede  InSchwartz InWwvs InPDI InIDV InMAS InUATI InLTO InIND

measures
EAES MR REOOAE AR E R R T AMAE 00l REMARTFEE R TAKE0S BERKFTFTRE AT AKE
0.10 ZHFMHAPFFRE, s Taget & B WIIE T RIXA LT,
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T EZ BRI b Bl T 2 4 ok
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UAI 25/ NMUEZR

XFFHA Y 4 A SCAb e B FoATT & B0 3 A4 i
Ak T R 2 O IEAE T2 IDV, MAS Al
LTO. Z5F 1B H A5 B H B Ui 5 nl R £ 7 3
MY LS HA S 2 R ER ., Hhw
LTO 4 & 3= 220 ) T Al RSO AR BT, 4R A1 AR e
W E R R LA 05 m o X AR5 R 10
AH A 96 208 3 0 2 — AR LS Y B AR & eqk v
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7 HoAt 352 1) 78 54 97 11, Ingeodist 75 3 MY rp i 2%
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MERIFR A B EN IR FRERERZ —,
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WA ZE AR Intrade FEITAT 9 T S g 1 4k
&z R EE AT R BT AR R 5
AW ) R 28 K &R % 1Y B 5K 5 5 Kulendran F1
Wilson (2000) 15 2 A 45 R —E, XAERIZER AT LA
AW AR, Bl AN F R E BRI, &0
B E R RIE R B Z s B, E A 5
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Ui BRI B 5 RA TR E IX e 28 5% SR I 4K
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FIA SCALHE B A8 i, SCIRIEE B 7 3 AR Fh Al T &R
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Tab.4 Model estimates for future destination choice based on conditional logit models

H A& B A Japanese sample

BAC1  MAIC2  MRC3 BBIC4  BBICS BERICe B C7 i C8 R C9
Model C1  Model C2 Model C3  Model C4 Model C5 Model C6  Model C7 Model C8  Model C9
SCARPE RS 0.224 0.923***  (0.277*%*  —0.375%%*  (.513* 0.625%* —-0.262%**  (.522%** 0.169%*
Cultural distance (0.164) (0.277) (0.123) (0.112) (0.264) (0.300) (0.098) (0.087) (0.093)
Ingeodist 0.298*** 0.206* 0.261%*  0.4]13%** 0.234* 0.445%** 0.412%** -0.0926 0.260%**
(0.110) (0.113) (0.111) (0.104) (0.120) (0.120) (0.105) (0.125) (0.115)
Intrade 0.520%**  Q.587*%*  (0.494%**  (.597**¥*  (.434*%**  (.592%** 0.619%** 0.557*** 0.488***
(0.070) (0.069) (0.069) (0.068) (0.083) (0.071) (0.073) (0.064) (0.073)
Samepast 0.978***  0.967***  0.970%**  0.946%**  0.969***  (0.966*** 0.949%** 0.940%** 0.976***
(0.115) (0.115) (0.115) (0.115) (0.114) (0.115) (0.115) (0.114) (0.114)
N 15960 14800 15960 15960 15960 15960 15960 15960 15960
AIC 4126.6 3929.7 4122.8 4117.1 4122.8 4124.1 4121.1 4093.2 4124.8
BIC 4310.8 4104.6 4307.0 4301.3 4307.0 4308.4 4305.4 4271.5 4309.1
1 [H J& B FE A Chinese sample
BAD1  BAD2  BRD3 KAID4  KAIDS  #ERDe R D7 R D8 A DY
Model DI  Model D2 Model D3 Model D4 Model DS Model D6 Model D7 Model D8 ~ Model D9
SCARBE S -0.210 -0.0510 0.223* 0.0766 -0.0811 0.261* 0.0858 -0.118 0.109
Cultural distance (0.259) (0.350) (0.117) (0.150) (0.090) (0.138) (0.195) (0.117) (0.164)
Ingeodist -0.172 -0.204  -0.369%*  —0.224* -0.132 -0.0882 -0.198 -0.168 -0.241*
(0.138) (0.135) (0.150) (0.130) (0.155) (0.143) (0.129) (0.135) (0.134)
Intrade 0.526%**  0.492%**  (.521***  (0.486%**  (0.530***  (.508*** 0.496%** 0.444%** 0.507***
(0.130) (0.139) (0.125) (0.128) (0.130) (0.126) (0.127) (0.141) (0.127)
Samepast 1.035%**  1.036%*%*  1.034%**  1.035%**  [.035%**  [.036*** 1.036%** 1.039%** 1.035%**
(0.201) (0.201) (0.202) (0.201) (0.201) (0.200) (0.201) (0.201) (0.201)
N 18414 18414 18414 18414 18414 18414 18414 18414 18414
AIC 47432 4743.8 4740.2 4743.6 4743.0 4739.6 47437 4742.8 47435
BIC 5103.0 5103.6 5100.0 5103.4 5102.7 5099.3 5103.4 5102.6 5103.3
RS InHofstede InSchwartz InWVS InPDI InIDV InMAS InUAI InLTO InIND

Cultural distance measures
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The Influences of National Cultural Distance on International Destination
Choice of Japanese and Chinese Residents

YANG Yang, LIU Hongbo, LI Xiang(Robert)
( School of Tourism and Hospitality Management, Temple University, Philadelphia, PA 19122, USA)

Abstract: Along with the continuing trend of globalization and the concomitant growth of international
tourism, it is important to better understand how national cultural distance influences the decision of
international tourism destination choice. Based on the first- hand survey data from the Japanese and
mainland Chinese residents in major cities, this paper investigates the influences of national cultural
distance on two types of international destination choice: the choice of past destinations and the choice
of intended destinations. A series of conditional logit models are estimated to test the influence of
cultural distance after controlling other explanatory variables. Estimation results show that Japanese
residents, in general, prefer international destinations that are culturally distant. In particular, they are
more inclined to visit destinations that are similar in terms of dimensions including power distance and
uncertainty avoidance, as well as those that are distant in terms of dimensions including individualism/
collectivism, masculinity and long- term orientation. However, the estimation results suggest that
cultural distance exerts very little impacts on international destination choice of mainland Chinese
residents. Moreover, it is found that economic connection, which is measured by the total amount of
bilateral trade, is positively associated with the selection probability of a country as a past destination
for Japanese residents and that as an intended destination for both Japanese and Chinese residents.
Furthermore, while Japanese residents are more likely to select a geographically distant country
destination as a past and intended destination, Chinese residents prefer proximate countries in past
destination choice. Lastly, the results highlight a significant level of repeat visitation to international
destinations for both Japanese and Chinese residents.
Keywords: national cultural distance; international destination choice; conditional logit model
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