itroduction to Tourism Marketing”

1vestigation of Tourism Marketing Survey”

avironment of Tourism Marketing”

npacted Factors of Tourist Behaviors”

KChapter 5 “Tourist Behavior Modes and Decision-Making Evaluation”

N

egmentation of Tourism Marketing”
Policies of Tourism Product”
Policies of Tourism Price

Channels of Tourism Distribution”

Policies of Tourism Marketing”

—
9
9

anagement of Tourism Marketing”

ism Marketing Management”, Chapter5 “Tourist Behavior Modes and Decision-Making Evaluation”
, 0 F Touri Fudan Universi S| hai. Chi



\\N

5
ﬁ) ism Mar etmgManagement ¥ apter5 TourtstBe avwrMoesan Deczszon-Ma ing Evaluation
- L ) << peparunentor 1ourisiny,. -dadrn urniversiwv. ornandand



tand tourist modes, decisio

ter how to evaluate post-be

nize the touristbuying beh
Ist institutesand organiza

=

piifism Marketing Management”, Chapter5 “Tourist Behavior Modes and Decision-Making Evaluation”



Researcheson decision
rocess of tourist behavior
‘ Evaluationson post-to'

‘asing behaviors of tou ris'
‘asing behaviors of touris'
“NJV

piifism Marketing Management”, Chapter5 “Tourist Behavior Modes and Decision-Making Evaluation”






