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Event Sponsorship Matching Scale Compilation and the Reliability and Validity Analysis

LIU Ying

(Chengdu Sport University, Chengdu 200120, China)

Abstract: By the methods of document consultation and interview, an event sponsorship matching scale was
compiled on the basis of acquiring the matching perception of the consumers toward sport event sponsorship.
According to the theory of item response, a differentiation degree analysis of the scale was made. At the same time,
exploratory factor analysis and confirmatory factor analysis were made to test the structure validity and composite

reliability of the scale.
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Table Il Differentiation Degree Test of the Different Items of the Event Sponsorship Matching
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Figure 1 Test Model of the Event Sponsorship Matching Scale
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Table V Confirmatory Factor Analysis of the Multidimensional Scale of the Event Sponsorship Matching

HTast MRS bedEfeds  RAE CR. BIUHISETH RS WIERZE 0 4IAEECR T JT EREUE AVE
\al 0.813 14.373%x 0.661 0.339
V2 0.837 14.631%* 0.705 0.295

e — 0.861 0.625
V3 0.715 12.939%x 0.511 0.489
\Z! O S — 0.624 0.376
V5 0.865 23.909%* 0.467 0.533

R V6 0.929 26.560%* 0.863 0.137 0.887 0.698
V7 [0 ¢ — 0.764 0.236
V8 0.583 11.635%* 0.339 0.661
V9 0.648 13.055%* 0.419 0.581

LR —5 0.808 0.517
V10 (O£ — 0.624 0.376
Vil 0.828 16.717%* 0.685 0.315

X 2/DF =4.285 ( Z%#{ii <5) , GFI= 0.928 ( Z#{H >0.9) , AGFI=0.885 Z%#{ii >0.9 , NFI= 0.934 (Z%#{t >0.9)

>0.9) ,RMSEA=0.088 ( Z#{f <0.1)

, CFI=0.948 (Z*%{l

oL PHYS 2. %43 KP<0.01

zx
X XN+ X00)]

ANE =
15N ooy

V8. V9 LUSL), R ALETTE RiF. HEFLZREHE
A (FT) BEREESRR, %5 hIRg— B0 s 2 — 84
HrAGEEHRAT 0.6 ImAHE, BR—BHAFEEBILT
0.6, Tt HIRREAL Py 757 B LE S HAR

FEGRBIILHAL 3 D72 [ X 7 BB AG B0 45 R Uik 6
fise o, 02 EIHE S WEUE Y 3 MR AVE (901
TR, RBUE NS B 7 AR R R . MR EE R
ANATULE H, SRR DTN RE —BONTE R —BUR 1 AVE HI°1J7
WK TIHIERATAS LR R EUE , RARR —EAVE
AR T AR R E LS T FRFBRBIULAL AT 3 AT REA T
LA R IX 7).

R 6 REBEILEZHERE L AKX S BERK LR
Table VI Test Result of the Differentiating Validity between the
Different Dimensions of the Event Sponsorship Matching
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