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Tab.1 The exploratory factor analysis

[HF-#k fuf Factor loadings

J&IE Ganging NI Renging  {7AT Xinren i JJi¥i# VF tourism 5[] Long-term orientation ~ Cronbach’s alpha
PGl 0.704 -0.090 0.437 0.020 0.176 0.737
PG2 0.810 -0.030 0.079 0.013 0.292
PG3 0.702 -0.091 0.208 0.037 0.293
PG4 0.717 0.008 0.269 0.009 0.113
PR1 -0.054 0.917 -0.008 0.109 0.028 0.780
PR2 -0.057 0.931 -0.008 0.102 -0.014
PR3 -0.005 0.750 -0.047 0.440 -0.010
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VF1 0.295 -0.217 0.198 0.548 0.307 0.836
VF2 0.206 0.093 0.131 0.899 -0.048
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PL1 0.329 0.001 0.385 0.051 0.570 0.816
PL2 0.233 -0.115 0.288 0.359 0.643
PL3 0.302 -0.196 0.330 0.300 0.588
PL4 0.277 -0.311 0.333 0.244 0.564
1 H BAA{E B Cronbach’s alpha 0.832
KMO{& KMO 0.881
By Z R Accumulated variance 71.78%

EREEIERE K56 Bartlett's test

I J7 2742.28,;df 1365 Sig 0.000
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Tab. 2 Results of confirmatory factor analysis
TR G (1] 35 Bt A P22 i plE
Dimension Items of measurement Factor loadings Standard deviation t )4
ST PGl 0.820 - - -
PG2 0.700 0.080 11.637 Rk
PG3 0.685 0.059 11.352 ok
PG4 0.637 0.076 11.579 o
INTi PRI 0.906 - - -
PR2 0.946 0.086 12.456 ok
PR3 0.399 0.058 6.951 ok
fRIE PX1 0.718 - - -
PX2 0.861 0.101 10.766 i
PX3 0.620 0.101 9.771 Rk
Vi KR VF1 0.951 - - Hok
VF2 0.819 0.103 8.576 ok
VE3 0.999 0.112 10.024 ok
KW 1m) PLI 0.787 - - -
PL2 0.750 0.070 12.860 ok
PL3 0.801 0.083 12.509 ok
PL4 0.784 0.067 12.270 ok
Y%A 7=185.52GBU/INELT) 5 df~103; KA H-1.80(A T 1~3 Z i) ;
Absolute fitting degrees GFI-0.93(=0.9) ; RMSEA-0.052(0.05~0.08 ZZ Jii] )
KA AGFI-0.900(=0.90) ; NFI-0.934(=0.90) ; GF1-0.932(=0.90) ; IF1-0.970(=0.90)
Incremental fitting degrees
B A RMR-0.076(/NF-0.1) ; PNFI-0.707( > 0.5) ; PGF1-0.628( > 0.5)
Briefly fitting degrees

FEARRIR AN ) S RS B A% R BL B 1R 4
Zeim AL AR R S BB, IR B R (R 2) .
R2alLIA I ABEFEER T A1 PX3 A R 5~ 38 A s
/NT0.5 PO, HAR 16 AN Ta) T PR 7 28 i 44 T
0.5, HAF I ({1 T 2,58, Fomiz it S 4UE
EIAE] 0.01 B9 FKF, RADITE AR R
3, BRI 72047 89 17 AN [R1350F 5 A4S R 5~ 2
[ (4 56 R A7 AR AR AT 1Y o X R WIBESE 1 4572 4
AR A%

3.3 BikHB

FIH AMOS 17.0 Ge 1153 B 35 A #6473 AR 53 A
Je A bR E AR R BRI 2 B . FRE 2 W, A
SCHEH A 10 M TR 6 MR8 S F 4 R BES
R, Hod, A XA VB A AR o R K
-0.069 (p<0.05) , B H1 RS 3) S2H5 ; NIEXT
{5 ATAE FH B Br o 22800 0.006 (p>0.05) , RIER % H2
KRBT B SCHF s AR IS A A bR v R AL
$1-0.015(p>0.05) , BB 1% HS K REAS 5 185 N1E
X5 AR e AT HE R ELR 0.013 (p>0.05) , R i%

K2 ARSI ATR
Fig. 2 The hypothesis testing model
H7 RABERF B 0450 19 2] S35 YR BA - H3, H4,
H6,H8,H9,H10.

4 E®
4.1 AFRAIN

PR, T 3R oL 35 o A2 i 17
R S S TN N R NS L

.52
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FUFR AT, AR 2 AL A7 I . 1
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b AT A S AR, PRIt S 2 I 301 S 1)
A

da U AR BRI A Z WA
AR EAR AT, LTt A A A =K
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TEAE XTI A Z T s 0 R SRR A i Al o 2L
B HT AR IR A SR P A5 AT 6 B T ) o o
—J5 1 AFAE— AW AN S B s 55—y i
REGREWET, RRAFS AR5 W E AT
B — A M PG S, X R A A A
SARHERU 4 5 IR sE 1
4.1.3 I AF AL RSN AR

FI L LA 5T o, At 2256 RAA S RS VT A
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(Bl BEABESE I AR " XM R
RLAA 0 78 SCRT N, U AR AT M ) e A HL R IR 2
— i H A I A R SNAETE. Az

(] B8 A U R —— A & , P AT 3R] I A i e Y A
KA MEZRIRS, JRIG L AR R — X

R ZIAE W —Fh B2 A2 &R 4= B L il
AL IR B AL 2 OC R AR AE DT AR Y &
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4.1.4 5RO IE [ 2 MY e )

21 282 — A B sh PR AR, ATLE 2
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Space Fl Facebook 33X ¥ (4 #1: 52 9 s (1 B AT, £ AAT]
Al LAAZ B S Z2 08 N A, [R) A A1) 440 5 22
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NEDE AR R SE . TERR AR S, A
TG A BN O, ARSI R, PR
EAE N8 AR 3 ARG, A G R A
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SCEE XTI T 5 B I A OG F2 A 015 ) A BF
AR, 5 R U A S S 1 B SRR B T
BT (E3) .
Vi I AR

Friends relationship under the background
of VF tourism

BN EI TS

Business partnership

A
Gangin,
Long-term || Long-term
VIR o o
VF tourism orientation||orientation
ﬁ!' | s ks
=]

Xinren

B3 AmMXRZTKESENHIXILL
Fig. 3 The comparison chart of long—term orientation
mechanisms of business partnership and friends

relationship under the background of VF tourism
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Friend Relationship in the Context of Visiting Friends Tourism and Its Long-term Orientation
Mechanism: Theoretical Construction and Empirical Analysis

QU Yajie, BAI Kai
(College of Tourism and Environment, Shaanxi Normal University, Xi' an 710119, China)

Abstract: Visiting friends (VF) tourism caused by Guanxi is common in the real life. From the
perspective of social relation, both visitors and hosts pursue a stable and lasting harmonious
relationship, which conforms to the concept of long-term orientation that originated from business
cooperation research. Based on this consistency, this research drew the “long-term orientation” concept
into Guanxi research in the context of VF tourism, and constructed the long- term orientation
mechanism of Guanxi in the context of VF tourism. Additionally, this research investigated the
relevance of the three important parts of Guanxi, Ganging, Renging, and Xinren. It also investigated the
relation among Guanxi, VF tourism, and long- term orientation. Due to the long- term orientation
concept originated in the study of business partnership under the Chinese cultural background, this
research chose Chinese VF tourists and hosts as interviewees.

In order to achieve the purpose of the study, the mature scales of Ganging, Renqing and Xinren
were selected. In addition, a new scale of VF tourism was developed, and then the scales were
converted into a questionnaire. 340 tourists and hosts were selected randomly as respondents. After
eliminating incomplete and non-valid responses, 320 questionnaires were remained for analysis in this
research. The acceptable effective rate was 92.5%. After using factor analysis, sample reliability and
validity testing, it has been found that the data collected from questionnaires were valid for analysis.

In order to explore the relations among Guanxi, VF tourism, and long- term orientation, this
research constructed a structural equation model (SEM) for analysis. AMOS17.0 software was used to
estimate the model, test the fit index, path coefficient and #-value. The results suggested that under the
Guanxi of friends (1) Ganging positively influenced Xinren; (2) Ganging and Xinren had positive
effects on long- term orientation; (3) Ganging and Xinren positively impacted VF tourism; (4) VF
tourism positively influenced long-term orientation. Based on these findings, a graph comparing the
long- term orientation mechanism of friend relationship and business partner relationship were
developed. The comparison showed that the effect of “Renging” aspect in Guanxi was weakened or
vanished under the friend relationship.

Keywords: visiting friends (VF) tourism; Renging; Xinren; long-term orientation
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