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Influence of sports star idol recognition on teenagers’ sports value view 
MA Rui SHEN Jian-hua 

School of Physical Education Shanghai Normal University Shanghai 200438 China)

Abstract: By means of questionnaire survey and mathematical statistics, the authors did a regression analysis on the 

influence of teenagers’ diversified sports idol traits recognition and differentiated recognition intensities on their 

cognition of sports value view, and revealed the following findings: substantial recognition has important influence 

on teenagers’ cognition of sports value view, sports recognition has negative influence on value view; recognition 

intensity of low degree involvement plays an important role in teenagers’ scores on sports value view; educators 

should guide teenagers to establish their own knowledge structure of sports value view by utilizing their moderate 

sports idol recognition. 
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x ±s
B  (Beta) 

t P 
VIF

R2

(DW )

( ) 43.95 2.93  14.97 0.00     
3.94±0.77  0.46 0.43  0.04  1.06 0.28 0.80 1.23 
3.87±0.87 0.81 0.30 0.11 2.67 0.00 0.89 1.11 
4.45±0.49  5.85 0.69  0.36  8.55 0.00 0.85 1.17 

0.64 1.94 
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x ±s
B (Beta)

t P 
VIF

R2

(DW )
( ) 67.35 1.29  52.24 0.00     

3.91±0.93 3.03 0.44 0.34 6.93 0.00 0.61 1.64 
3.45±0.98 0.03 0.44 0.00 0.06 0.95 0.54 1.85 
2.85±0.99 3.55 0.42 0.42 8.37 0.00 0.57 1.76 

0.52 1.91 
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