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JiRUFEE I (tourist gaze, [E A 1B M2 BEMY)
SR 2 E R 208 - JL L (John Urry ) 1990 45 H Al
R 24 A E TP A2 O . FLER 1 LUK iR IR R AL
THUH R i I 5 A — A B B Y i 2 B
WFFURE, o2 NS e S B DL B S
Ak (visual culture ) SE408 A ERA TFFT AR , i A% 72
Mz HIFBE R — LW T, JEBANER
“CIR IR BEIL ) I8 B2 AR EEIL ™, IF7E 2002 4F
12011 45 9 Y5 7 IR KR 0% 58 2 ) (The Tourist
Gaze) 054 1k, i e 8 ARATS SR J& — A /51 BE AR
R AR BELY Zn I . NERTERF |, X A BE U LF
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H LA DAL
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223 FT AU ) 1 BRI L A2 R AR B0 2 AR S ) A
FCHEATHCANE BUEAE R AE T, A A v e Wik
e B H S NAEARES . X —Mg Al e, B
JFH B PR R G T PO s T AR B O — kAR o Tl
X — R USRS ERA G BEAT AN LA A b filE
FH B — ol SR 85 v B BEAIL T G AL (1 B B2 A
AJRE , XRE S LA R T ez AL AR AR
L HISSRT IR T S B G A B i B AT AR, SR
S [ SERE DL B0 A R IR0 2T Ok, A, A
i Y PR A RUARSRT T 3 % B2 3 JC i 5 A A 2 )
B, (H T S R AR D R R ) R
MHBETEE H fa™ . HICH: [k, 2 H W
TR BERDLRE T A IR HE & R R vh 28 IR e Al
al AR I3, HOCHEAE T AT TRE T 1A S E iR 17 15k
PR FLSEAR T, s 0 B A 8 A T DA TR T 42 3 B
PR, BEAR 1t — 2 [0 25 ik U o] L AT RE™ X — AR Ay
I, T iR B eI B I

1 IRFESRAH A R HiETE

HEM (gaze) 285 WA BRI R 1AL “HT AL, —
i e N 11 I o 7 R S R = 1812 s W e R
A S A T IE R il 2 o I BRI —
1) BT SCAE H AT AR R 22 5 2645 2, FE AN (] B i
HHE IR, JEHIE LM% - JE#5 (Merleau-Ponty ) \Hi7
K (Jacques Lacan) 14541 (Michel Foucault) %5 J5 #f,
v ns e UL EToE 5 N LN N S T = PILIE /7 N [ P ¢
Mg - Ve B ok, FIRMBEILZ A1, B — A i
1) TC I ANTE A5 FE AL TR, SRR 2 R
PLRETAFTE” o FEDLIERE [ FBEde i ] Lt S rp
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R B/ R RVY, e R ZI M 2= L 2 AR e
P 5 R B N AL S FEARAETE S R SR B R
AR RE iR AE RO e th A e T £k, A
TR S H R SR DGR |, AR 2 AR
BEImPRE i N R 2 A R S0 5 TSIk, I
AU T 336 S8 [ TAILRA A= 7 1) v BE O R AR A,
FF IR AR T —Fp T TERIAT T 615 YR )
F2sB ey =, BEAUR H b — AN IR AU HR
FB . T, FEA RGBT EE A 3LE L
MEARIE B KAHREE , B B SEPR I 652 25 BB
SHANAEAN TG H R3S 5K Free

JO HLR AR 9 B 2 BE AL (medical gaze) 5] A
JRUERIE ST, 72 AR AR () 7 fife b, Ath i SE o IR i i 58
MUt LU R G ny " Hm)idi, Jo 5
SN R IFEERL , AR 2 Z ), © SRS S AR ) i i
1) 5 PR A ) T B, o Rk A 2 IR IR T
(Emile Durkheim, X 44t /R BJLARE ) 2 1 9 5 e
TEAA A ) —Fp 42325527 (social facts) . H.# 2011
AR CIRIFEEIL) 56 — R, JE B AE S [ 2RI 2
i - {A 4% (John Berger) WL A 2 il (ways of seeing)
— Al A, A B R L A 2 XMk
SOERIBTIBUR S R 2w | N DU = et 1< R (E1p 2285 179 5
AR T JE B — I U A E LA, I — EL5R
T BF 2 PE T . JE BLIA R “BERLY S i At 2
R B ILE B SR (scopic regimes) HHAY TEiE
e (discursive determinations) ™™, 200445t 1] LA
I, il e R A P A 0 i R 2 3 T RN U PR
RS HER X A RHUE SRR G, B i
N IR# 32 X (romanticism) B2 20 {2 5 F15% )
T AT FRE B AR RO 5 1 U B {15 ek b 1 A2 £
)2 At 25 BL 98 7 (social tone) DL K& SC Ak % A
(cultural capital ) A 5. 55 4+ B9 45 S5 1 i BUACHR Ui
(1) JR& Bt A5 1 it Ui 45 P 2 7 RN 2 i) Ao A
o TEIEHE R, iR i S X —BE& I AR R A
FERRE iR A\t 2 Bl aiRiE . AH R, FRAT]
558 I8 45 BRE AL 2R 50 P R AR B AR I, T g o 5 R
ERIH A UG TR IS, DL S i — g e 3
bR U T F e S N S e DA SRSy
Il IXSEEEMLIE /N T BEALAE 5 1 Bk A0 A FE —
DR RGNS R

TERRIFH RIFEIE Ao N7 — RN, JE X
TR S5 HeApll, st = ik e LA % TR 1 5 A 1 i 4k
SEAE T SR e e AL B HE AL R R Vi e L K K Hb
54t 2118 (social discourse) fESFE I tESBY)ZE

Fh 2 5 A 2 A8 I A At S Y AL S K R AE
—i, ISR HH— B R TR S22 A
A1) 7% KA (grand narrative) . 532 |, 2001 4E7E
Bz ik W5 ) (Tourist Studies ) %3G F 49 & =% 7,
M (Franklin) AR AT, Jw BLALHE 21 HoA) & 27 A 22
TR U B A RT LLR Ay ik T B 5 B0 R I v T R oA
Y — JBEE BRIE (general theory)™ ., 76T & 0L, i
TEEL)— P S L B A 2R TR, 6T
BV IR FIARA T , & T AT far LS Ay 5 0 25
TR IE F TAERE AR ™, o B A B g i ik
e BB PR A R T IR AT LA AT B ) AR i SRR A,
A WA Z T AR B 2 ik i 2
B b XAt & oE BRI R AR IR
18) (The Tourisit: A New Theory of the Leisure Class )
R Y R AN | ) 2 R S PR A A TN
HEMITEh 7 RSB L B8O L, AR
2 EE, WE 2, — HEIRBE R SR
BB SS MITAEBERL T 46 P, 80T LR BRI
EE IR EGE s i MR IR AR A B 9 SCik
A 2RI B DGR R i 1E Bh ”Y, ik iE
) — P AR 2B R R 2 12 MR A iR i AR 1
S, JE LA TR D A Rt AN A [ T LA ) B
wo

SR, 27 R F3t i A A A — RO B i SO A=
e Sk 32 SUAIR BRI, S BURVIFBE AL 1Y 32
T 7T Bk AN TR LB A O — oo ek £ o0 BRI
GO, B T X — M B A AT T A )
KRBT, I Hax PR i ) 76 BAR R pF & 5
— HAFRRE AR G TE— . —H il
SRBEERLED ", DRI FH ST S5 005 Sk rh
FAHSCHE 57, A B s A0 2k T gt
HE R U A ] 8 25 ik Uit A IR I R S P AR SR
LT B A A N A M SR 5 2 T HNS EEA 5 IR
B ERARE ST R T — 2 R il Ui AU
PR ] P R H 0 [m) SR (reverse gaze )" HTRL ] EEAT
(mutual gaze)"", WHRIFEE H— FARLEf 2 HALZ T
FAR, FL4E 243 A BEM (local gaze) " F11i7 2 ] & A1
(intratourist gaze)"™, o S HEAEILIEAM I S E— D4R
LR BEL 5 BRI, DL PRI 1 iR Vi A R e s
5 IR, — 053 A58 25 W iR e R R B 30 i B A
Tl A 1P (power/resistance ) —Jtie I, #E T
3 2 AR IR B AR R AR D IR Ui e L AF A2 S5 Pk
BEALS DL R N5 B P A AR B9 5E R (post-Mao
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gaze) Z RS REEI, NP AR F B AR
FHIX— g A oA b B B9 A AR IEEE L™
2 R EER
T R IR (1) — P 0 3t 3 PRk R T R
EERL LI BEHE I LE A NN S T Z 5585137
A0 5 U A S o FOU L Sk 2 S DA R AR 9 S
B JE Ak RE TORIR IR A S A s
R — R, TR ER I R I T Sl A A
TXRR 2 WA 52 A B A% | B 5 SRURR iR B L AR
Z W 58 18 BB I 32 4 (1996—2010 4E |, 1E Annals of
Tourism Research . Journal of Travel Research
Tourism Management 1" 34551 H 185 1%, “F- 3 41
BT 13.2 0, A EA RS R AR 5 —1)  (B5E
42 Z AR U 0 RE IR AR BT AL 2 A Ry 32 B R A
fife BEAN G A B LA AN D) S B 2 gk, L AN 1)
SR AR IR 22 HORAE AR 2 STk — AT
SRR WS R RNR S F—Hi i ; 57 SEPrRts
AR it Ui B A0 TG B 32 Ak B R i X — oA
I EER AT A B B A w A
R R BB A SCAN SR B 3 J k5 S R e AR
JRRESCAL B RS, BUAE 2 b s R AL X rp 5 1 T
(4 o R PR A, LS S R A 2 SRS Y
REA WFFE 45 SR TR TR, BES R8T = B (A5 i b o

3 WO R T RN TR R s B, B R IR AR
IR ZF B AT — AR T IR IR A7 X — A
(B, D%k T 07 ) AR Jo A P e i AL b B [l 2
10 22 N R B9 <A H A% (authenticity ) | 4% B A<
(Graburn) 9 “ # 25 ik #2 ” (sacred journey) | B} &
(Cohen) Y “H10> " (centres ) LA A “ i i ” (pleasure )
S MBLBTBE, X T3 A TCAm R ) [l 2 5 22 b 2
3 o i it 2 AR e [ A 0 T EA ME A e Y R
55w, T ARAG S — etk R A B . SR
TFEERL RIS 5, W 5 0 ™ B 9 1) i i A
BRI WS My AR A BE A T3 AR
TR LS "2 Rt A3 A A 25 A A5 AR i
BRI, BB TR T 3 A BT K T AT
(A = A (subjectivity ) , PRI 24 5% 2 (Goffman) (1)
LR FE 2 (dramaturgical theory ) ¥ AR, Jig JiEAFFE H
HVBL T —Fh 3 %% 9] (performance turn) , 3 Ff JEL
N BEAL RS R 301, AT AS B 2 45 BT AT ik i 44
57, FkRIERBE A T HIREIRS 5,
W AR B 0 A IS B DL SRR,

L B AR 0, HE: SR IS 1 R KRR A A
[FIAEAETE & R B bE , X e TE W iyt 22
T R (LG P R Rl o A P A ) v, A A
i B B N A R0 R A3 T S8
TR R v R A A A T L AR R TS [ Y
&, R AR i RE 2 O RATAE E AR IE Y, R
A7 () 5 a7 (28 RO i 15k
Tk ToRRIZ Ak , B = B 3 5 WA B (1 Fe B iR A
TR X —JE RIS ) .

8 B AE i Y5 A0 ) — 5 1P 30 0 ik o T4
R RAF R TR, LT E 0 8 H O stle T 5
P, BRI AE J5 TLEE TE IR s e 0o I T A0 8 /Y
A e T AR, 98 ) A BB AR BE AL AR A
5 Bk 2 ] 8 37 0 — i 245 A 4 a0 AL o 42 S
B HADBE ARG R . JUHAES = R ik i se
MY, JE B H iR Vi L2 —FP R 2,
SR PR b S 2 2P BT (organising sense) , AT LA “4H
SUHADSRE WAL & A ERERTY, w2, silu
PEZENS , BRI A, O G
T NNy s ik R G DL & B B
(embodiment) U FIWERE ST o AN, PLOEJE AR
ROMEM R R E R E 22— LS A Sk &
h EMRAE B Ry i B AR 7 SRR UUE TR e
5 b HRIEX A7 RS M EORBOR T H WA
T R Bt A RIS A A A B, 0 A 0 1l A iR U
HRI ) — 5B ol — g A%, L 2 7 RS R I 4%
gl AR (5 B T, R B — B A B AR
WEAZ B 1O 2 R HEPE R BE , 90 F T iR1E [R)
i€ i & 1) B B P47 A (embodied behavior) , M\ H.—
BE (R b ) B T B RS2
(multisensory ) /%% .,

“BRIFARAUCETRATE 2 2] | i 2 S
WX 5 o ARI, B AR R AR S (AR R, (TR AT HE R
F SR E T F 2 R SR i
) PR A FIER B 1) S 0 2 7, AN R A A
S . RIE AL BRSO R, /5T LA Sl i —
SORCEOR TR UG B, U R T A A s 1
SE— MR 5, SRV A, AR e B
AR VD BURN 2K LA AR v] DA i o o LR
ik JREN, fi 45, It 3 ——1 HL AT gt ek B
25704, el (Pons ) i SEIHRIST 1 fl vt 76 133100 K BHTA
FIHEVD R NG S B R X B R S
JiTG VifE 1) — 2R 8 T 5 At T B R 0 7 i D 4R 3 v 2 N
A 3R s iR IR E (Waitt & Duffy ) FBF5E
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KSR 258 N BET IR I e fE i
(Andrews )T\ h “ i i&eve 2 Y LU 21 A B 27,
It ELARR 531 5 8] 5 7 i e A 0 v (%) A D 5 B ol e
W, WA 5 HA B ARG B, R AT LA
HAIRIESE 178 (agency ) BB 7

25 LTIk e HLR P R 1Y) 22 R AR T 4R NE
PR ] T P TR B 4 T ) e T A B AR A B
PLsE b AR BH L& O R 2 2 I ) —
SR, R B 4 b 5L B R A
B, SR, MR L b T A AR T Y e
B2 LA K il G AR 1O AN I 2 R A i D B L2 7%
S SOV BT R A A S, JE AR S — A S5 3 A
B E I KAt SR T SN BSR4
FURIF S | W) Z [ B rh A i Ae , H LA = B
) UL, T 235 %08 T i e 400 %) A T 2 A 3T AR X 3
— IR G B TR R B T i e
Atk Ee, IF HALGE M b E B XTEE S5
(extraordinary ) [R5 LA S Gk g AR 2 780 i K] o

3 XESEERETXARNEEN

PR W REAN , B T BT B I 2 R A
R, BT bR (1 L VS A A .
Je, o gk 2 R T SOR MBIk IS , 2% 5Kk
WETE AR — 2 D7 S 5 B T AR T, 3 AR i e A
FE AN R i — Rl B T S i A 5
IR s LR W (1 7 2 Fh A SRR A 2R 2 —
BT IR —2 5 E AL (travel glance) ™5},
AR A B 7t N 3 — B 5T, HoAb ey | vk
M &t 2 T T L B, T X A R T
AR5 505 =, — MR IR R 2T & oA ARTE )
By, BEAL S BFEA ST A LG TAE & AR
fiff, 33t R AR R SROUAS S 1564 Sy — R A A
WHSIACEZBEAG AR EE) AR DL
15T 255 S SCRBEIE TRk, B 40 32 5 1Y - X
W A, S BERAE AR BT Nz R A7

Jo FE A R LB s - iR Ui R L X Y
& H AR KOG T SO B A1 5 B8 AR5 X 50
SRR o DXLy T EER , 2 R R FE AR R
BT S5 b 5 IR TR 2
Yy WCE SR AR RS — e 2 7 g
F AR B R T R T AR 2 W)
(R BE A2 2 Ak s AR e 1k B X Fl AR I I B8 v i
“CHEASERT AN H B A bR AR — 251 “ S 4E

B — N HEFE YRR ST, JR B X
AR TR 0y A R i R R U K 51 47 (tourist
attraction) , i 22 K PN /R 04—~ S il [m] T4t 25
fE A SO AN “ a5 R & {7 (sight
sacralization) . “ QISR LK , 56 < MZ0F T ELAE ; iR
LR L AR LR IR AEIRERSE P TR
BRSO UE T AR AR A 5
BB TR R AL 23 KRR R R X HE S
HECMEET Z B, O HUE A S A Y AR
INF Y, AN ASEA iR e R M

Bifi 75 27 AT T R B HE 5 A HOR TRk i i
IR WA TE T RIS ShAs B DL S CHAb A 1
BLER A S, IR IEBEA] (tourist moment) ¥ 5 R
i FR5% (unusual environment ) SE R R IR T4
5 B A ABE A L0 B [T, Al S 0 B2 T A A A
L 1E 5 24 R S, 1) 2% (Jansson ) 5 G £ M e Y7 8
(sense of tourism)™, XJFIEF 5 FIIAH N E IR
PR A i 2] 0 R Ak s e i g AR
15 A B S . RIS, SE o4 th BRI AN —
ALY WO RIS AP BEAY H 5 RO, &
g B 0 BRI 58”15 52 IR SRBE R Y R A
“Ph—FpEE R R0 A O SURTIR Y 25 B Rk Ui
TGSy RN R R T GikliEzA I
ERPUR T X —RAS HEZ N AGEEH
SRR, e it 5 L 28] G 2 LA B8 3= WA I S4TSR 8 T
2 H

SRR AR B T I (A B aet i o ™,
L350 — MR A8 240 AN 25 T R U AR 30 G 9 A ) PR i 1R
95, Fe A KA B 2 5B TR Ui o B A e R i )
EFHEX 1T R, I —ERE LR 1TikiEH
) b5 50 T e 5 | 0 AT I 5 R T o R 9 A iR
Wi i h 25 58 (encounter ) K B AR A A INEE 3L
MEHYE, H DG5BT R AR5
P, ANE W5 | SOk R ok B 3haliik gl , X W AR bR
A TRWE A RO ) i AT — iU X 1
PERR AL b By 5 B8, TT I GE J2 O VE (focus) 5 &
(attention) A% JEAS PN A , 002 28 34 TA i e 258 AR 1Y)
WA Z S g iE U, R IFEERR A A% O e T AR
O ERRTE R U I BT B N TR HEBR AU 2
AR B Bo6”, WARE TR B A R A9 Ef
P 25 A 5 5 s AU LA BRI, ook A
I ] B 2] 2R BT RS . B
PEHG T S B, T sk sl , S N EEEE, L
S H B, RSB - (B T B AT IR R i Ui
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XA ERR (liminal) 6P A0 1 e el ik & (15
i B2 XA R T C L, o dr il
L P BRI — G TE U0E B A — i Ui
AR TR T R, R FRATA AR ], 56
1) B Bk = SRR T B B —
BHIFFEa

VB R TR R A8 TR TR
HH RIS IR Ir R . ik it A v 22 %
BRES, RIS B TSR 508 R SR
B Rk B R, TR EEE N —Fh K
AU SR ) S 1 7 N it PRV I 5 A RN S B T
VB HR AT LA R TR B 0385 B 0] L AT e 4T 80 (act) o
U PR R B AR (Hommel) 38 H VR B X & B
HRRBINZ IV, B E R FGAIRA AR
T IR WA AR # i (Ooi Can-Seng)
TE AP e 3R T T b ) T 4R
<R RE T SO R R i e, B S I TRIRE Y
7720 & (notice ) AR L KU ) ™= W2 70 B AR thy
R JOE R GBI OC R (HaX —) RS IE 3
BT it i AR A R Ak o T L R SO ik i v R
FE X AR SR ;IR 2 EE L (romantic gaze) I
FEARBEEIL (collective gaze) o fbIA A il — g A S
ORI EL SR Y, 5 BT G2 I —FP A A 2K
PZHIOCR” ; 1A (AR BE L ) B A < i A7l
FRT7E A R SR AT R SRR I, JE B AR R 7R
(Larsen )R Jife Y7 BRE AL ) 2 TR 9iE J 58] 5 5 0046 2 A R
AR (spectatorial gaze) , WA BT AKX T 22 il 2& b
(4 2 I EEA (reverential gaze) AT SUIL R AEMRRE ST
(1 N 22458 (anthropological gaze ) \Jili /b /& 375 (1 24
B BEAL (environmental gaze) | 5% L A5 I {4175 S 1) 1
RALEE (mediatised gaze) DL K 5 A il it 25 %6F 1
B R BE B (family gaze)™, JRU4F X B L] 43 2 A1 -
A JE A 22 (1) 95 B R TN AH B e B 4k 2
A 2 SCRLAR AT LR B, 326 43 2t 1F ETIE TR Vi
I Al S 131 A N 18 | Y €= M0
AL IR R A EET DL s SR R
(AT HEZR , 1 — 25 26 B Tl oG i sl R —
TTRAELE
4 FRERUNEXNMEEN
B R WE BRI A 27, AR S5 )l
RF 7 R] SCIR] A A 5 0 AN e B aE— 25l R R el
R ARICR, , i PR X — [m) LA BRI JE ik SR AN E M 25

DRI AT A E 2 %, FNY
L R AR ) R PR A R B A,
BB A S, X B ZOR U, ZE NS F 4R
THAE R AR B SR R EAE S,
M H, 4 5e” BOERR AR IR —E 2
PAFR BT, o i TN R 2 2 248 H Gk i
Tho TEMNHFIRTE 50T, BRIFGEL B 55 SO
SEE RIS L b 2R A AT IR Ay i it A4 g 1 oh
RXFRT RS B AR, 78 PRSI S B OR Ui B8 400 A
YIS, GRS HS B FRATT 5 I 8 il Ui (A 55 i T2 BRI 5%
Ml R 2=

TG W IR LV T O T A A T R U
1 3 AE sl (agency) o 32 JK 2R $1E HA ik YiE 45 400 P
“EEREFE-FHE R, AT SGR, 54
SO, BOTIRAAETE BN AT AR S R
AHE A2 417 W, H Ay 2% gk K b (Richards &
Wilson) ZEFR iR Ui # 1 B AR B0 BTt $2 21) , i e
F 1  (attention ) Y A8 s AR BY SCAL TG 1] N 55
%, m] F 3K (the self) "™, X —JZ T FH: 2] LA
Ui, TR AAAE £ A B (existential authenticity)
X 53 R AAS F A (intra-personal authenticity ) FlTA
FrAS B (inter-personal authenticity ) ™™ L & 22 2R
JRMET 58 — R BEEAL” (the second gaze) LAJiKIiEE “
PR IR 5 UL R 5 U ) H SR i Ui e AR
PSR, DT 768 BT TR JiF7 BB AR P 5 ) SEL P2
FR AT DL PR S 0 1) T2 WL RE 3l M 4 © &g
B, [, B HRIEAS PRI PR TR B 2 A T T
AR, BRI AS B Bk 8 2 5 34K (de-exoticized )™,
T UE 5 AR 35 AN AT RE 7K 38 YR i i X 5 BH i T
BEAAT SRR, T 2 R 7 25 AN 0BT 3 3 Ml 2 Ay
R RAERR A W58 ARG I AR R ek
rhp A R R S EEL M) 7 (intention ) S EACHE A
Pem B ORI AL

MIRATIF 46 A ke, AT THY B B B
TR AR5 HALFE AR T 2, AR5 55/
TR A BT A RIS, FRATT A A AR
Al b T —RR IR, B AE M OCTE A T T I I
AR SO ARTE Lo, WM, FRATHE A B,
AR o IR 25 T R R B2 0 Al (45 =
FATIER SRAETT ) DL IR A X i3 19 PHO'E
s H 6, B T ER M E—RANEm H
HAEEEINERS , TaoR KL T — L6 i A TC I 1Y
=Y,

AL L e e B A S AT RE , ik i o 3 1ok v
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M, A BEIRAHARLS . X Sk e BT 2 R AT 3”7
A, 11 (Weber) 76 H A48 R i+ 247 s BIE h 48
AT A I DA SRR TN T |, i e e AR H T
SRy TR U TSI A 0 B A o G A Y i A
T JEL B A A5 R U WL 1 400 P PR R R A1 HE R A
PRI R . 2PN I8 RIS ) FE
“HRVEE FOWAIBR Y Z B —FP 2O R 7T, 5
VBT IRJE R & W 5 10 B ¥ (Leiper) B 545 46 ik 7
W51 91 B9 H 1 R 2 (pull factors) Sl ATl FOHLH] , H2
R B2 LS (push) 2 MEOCTHEA
Hom KU WREEAE, BAREEILT S ) Sh LA
T AT BB, H e i BT 5, R B R B R i
PR A7, A RE HE — 20 2 54 W ik i A 9 )
S ARG SRR IFEEA BE R Py IR I 2
W, HBFE i B A ieAS LA

LYK, T e AL A e 1R 5 A T Re , A B i
RIS LIS, AR 1890 4F , 36 L0 F2f AT 2%
F R - A1 (William James ) 5t EL 48 H , %R0
WA HERE, A AR SR 58 2 FL L/ U AR RTF0
PRAAAE T T L e Bl 3L hth | R e o8 5 A
AR = AH LY A I 25 A0 S B, v R TR Z R BN T
X F kA RAF IR A R A B2, S0 L, 20
TR FME S, BVELE SRR )
(A HR 52 I 5 03, R e T 9 R A 7 A 2 B A
TR RERR A A ] LA S AnAn] %o B 52 SR A g3 ™02
AR TERRUE) 5 S T s, T H ey ™
A5 77 AU PRASONE ) SRR O BRAL AT SR AN 22K
ST G H B o 0 0 T i Ui O R A S
TR — N R, WAR R i A ) T
B MR 2T R B R RS . Bl
H R AR ST, O B2 8003k rp () < il - )
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Tourist Gaze: Rethinking and Reconstructing

LI Layang
(School of Tourism and Hotel Management, Dongbei University of Finance and Economics, Dalian 116025, China)

Abstract: John Urry has been one of the most important and consistent contributors to tourism studies
over the past two decades. His book (7The Tourist Gaze) has been widely considered as one of the best
general theoretical accounts of tourism. In his book he developed the classic notion — ‘tourist gaze’, a
notion inspired by the works on ‘gaze’ by Michel Foucault. However, some researchers have adopted
the vaguely defined concept of ‘gaze’ and linked tourism directly to visual experience -to seeing or
sightseeing- and neglected the other senses in tourists’ experience. Other researchers have equated
‘tourist gaze’ to the micro- power theory of Foucault. As a result, tourism researchers have not
adequately explored the depth of the Urry’s notion and some misunderstanding and confusion exist.

There is no doubt that what may first appear as an alien concept or theory may eventually develop
into a central theory of tourism by critical thinking and empirical demonstration by the large academic
community. This ‘theoretical self-consciousness’ process of generating tourism knowledge reinforces
the importance of rethinking the ‘tourist gaze’. Based on a review of Urry’ s original work on ‘tourist
gaze’ and subsequent literature, this article argues that Urry’ s initial purpose in The Tourist Gaze was
to construct a ‘general theory’ of tourism, a sort of sociology of tourism and to provide a totally
different notion with a way of seeing or ‘eye of power’.

After that, this paper explores the theoretical dilemma created by Urry’ s appeal to a ‘general
theory’ and the inappropriate metaphor of ‘Gaze’. Then the author reviews the emerging theory and
finds numerous criticisms of this notion and subsequent reformulations of tourism including those
based on ‘performance theory’ and ‘embodiment theory’ which logically extend from various
criticisms of Urry’ s concept of ‘Gaze’. In order to extend the meaning of ‘Gaze’ to be multisensory
and include notions of performance and embodiment, this paper starts from Urry’ s ‘extraordinary’
explanation of the object of ‘tourist gaze’, which reduces ‘extraordinary’ to the objective existence
and abandons the tourists” agency. I argue that there are, in fact, many tourist attractions that have both
an objective ‘extraordinary’ character and a subjective ‘extraordinary’ possibility. In this paper 1
redefine ‘tourist gaze’ in light of the subjective agency. I suggest ‘attention’ should be used as a new
interpretation and a new starting point to understand ‘tourist gaze’ by examining the embodied and
multi-sensuous nature, as well as, the objective and subjective nature of the ‘tourist gaze’. In addition,
the meaning of ‘tourist gaze’ should be enlivened and enriched by studies in the fields of psychology,
biology, aesthetics, semiology, sociology, anthropology, visual culture, etc.

In the end, this paper argues that ‘tourist gaze’ can be regarded as a way to achieve ‘tourist
experience’ by integrating, alienating, highlighting and making sense of the object of ‘gaze’. Thus, the
essence of ‘tourist gaze’ can be clearly defined and understood in the theoretical system of tourism
studies.

Keywords: tourist gaze; attention; extraordinary; tourist experience
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