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| was wanting a real lipstick red color and this was
notit Also the gold hardware did not look good | it
was not a prefty shade of gold and looked cheap
This is the 2nd bag I've tried of theirs and I've
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This bag is really prefty, but once you start
nspecting it you notice things are off. Thelr are no
feet on the bottom of this bag. That is & must for me
with bags at this prica, Also, the straps seem a litle
thin and fragile. They also would probably not be
comforiable on the shoulder once the bag is full
and is a litle heavier. | really wanted 1o love this
bag, but | just can’t convince myself io keep it. So
his is going Dack Iomorrow
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