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Review of Cognitive Research on Entrepreneurship

Li Hailei, Zhang Wenxin
(School of Psychology, Shandong Normal University, Jinan, Shandong 250014 )

Abstract ; Cognitive research in recent years is an important research orientation in the field of entrepre-
neurship, and is of positive significance to understand the entrepreneurial process comprehensively. Com-
pared to the West, the number of domestic researches was very few, and mainly those focusing on the
study of entrepreneurial intention. In order to facilitate a more comprehensive understanding of the cur-
rent status of entrepreneurial cognition research, this paper generalized the entrepreneurial cognition of
five important areas. First, the research status and theoretical models of entrepreneurial intention were
summarized ; second, the potential value of cognitive heuristic research in entrepreneurship research, an-
alyzed; thirdly, some of entrepreneurship — related cognitive bias variables were overviewed; fourthly, it
discussed the application of framing and prospect theory in entrepreneurship research; and fifthly, self —
efficacy and intrinsic motivation were briefly introduced.

Key words: entrepreneurial intention; cognitive heuristic; cognitive bias; prospect theory
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