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Local Enterprise Transformation Breakthrough and Network Relationship
Upgrade Based on View of Hotelling Model

Liang Lei',Lai HongBo®, Wu Sizong'
(1.School of Economics and Management, Tongji University, Shanghai 200092 ,China;
2. School of Management, Fudan University, Shanghai 200433 ,China)

Abstract: In local enterprises to upgrade transformation and upgrading path meet "bottleneck” in the background, this re-
search puts forward the concept of network upgrade, restricted network upgrade through focus on high-end customers to
break through the original network, so as to get rid of the low level of competition, the soil of the transformation and up-
grading of enterprises and sustainable development in the future from low-end to high-end. On this basis. this study fur-
ther combined with the model of competitive Hotelling space, transformed into the emotional distance and emotional value
model hypothesis and analysis. The conclusion shows, the customer to enterprise brand emotion more emotion, willing to
pay higher cost, the equilibrium price and equilibrium profit is higher. Finally, combining with the Jiangsu Baoying tradi-
tional industry "design county" model to analyze the necessity to upgrade the network relationship around the external cus-
tomer case. The conclusion of this paper on China’s local enterprises to upgrade and high-end breakthrough has certain the-
oretical and practical implications.

Key Words: Upgrade; Network Relationship Upgrade ; Emotional Distance; Emotional Value



