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1
a
(TSI) 0. 891 82. 067%
L. 0. 927
2. 0. 895
3. 0. 895
(SR) 0. 921 86. 507%
4. 0. 928
. 0. 955
6. 0. 907
(CONT) 0.911 85. 167%
7. 0. 909
8. , 0. 949
9. 0.910
(NORM ) 0. 732 65. 339%
10. 0. 820
11. 0. 827
12. 0. 778
(COFL) 0. 818 73. 430%
13. 0. 885
14. 0. 825
15. 0. 859
(COM P) 0. 909 61. 993%
16. 0. 800
17. 0. 784
18. 0. 860
19. 0. 871
20. 0. 847
21. 0. 703
22. 0. 704
23. 0. 706
2
X2 value 111. 855( df= 48)
X2/ df 2. 331 3,
GFI 0. 935 1,
RMSEA 0. 068 0. 08,
IF1 0.973 1,
TLI 0. 963 1,
CFI 0. 973 1,
AIC 171. 885 .
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A Study on Relational Risk Resulting From
Transaction-Specific Investments: Moderating Effects
of Control Mechanisms and Relationship Phases

LIU Yi, QIAN Li- ping, YIN Jian
( School of Management, X7 an Jiaotong University, X{ an 710049, China)

Abstract: On a dynamic perspective, this paper examines the change of suppliers’ perceived relational risks from
the T SIs in the relationship with their manufacturers and investigates the moderating effects of contracts and re-
lational norms on the perceived relational risks during the process of manufacturer— supplier relationship develop-
ment. T hrough researching on the data from 261 supplier enterprises in Chinese household electrical appliances
sector, the hypotheses are tested by using the factor analysis and multi- regression analysis. It argues that (1)
Each relationship phase differently moderates the positive relationship between suppliers’ TSIs and their per
ceived relational risks. (2) Although contracts and relational norms both have negative moderating effects on the
positive relationship betw een suppliers” TSls and their perceived relational risks, these moderating roles are dif
ferent in various phases of a relationship. The research has drawn both the theoretical and managerial implica
tions for understanding the changing of suppliers’ perceived relational risks with T SIs involved in different rela
tionship phases and the differences of moderating effects of contracts and relational norms on the positive rele
tionship betw een the suppliers’ TSIs and their perceived relational risks.
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