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Abgtract : From the persective of the Corporate Social Responshilities- the product safety , and itsinflu-
ence on the consumers, this paper applies the basic idea of game theory , investigates the principle of the
sgnaling of manufacturer-retailer alliance under the supply chain’ s asymmetric safety information then
the resultsindicate: g manufacturer-retailer alliance adopt the postive safety sgnaling strategies, and they
send out the signals which are not imitated by the b manufacturer-retailer alliance, the market will disasso-
ciate in a balanced and satisactory. This method can make product difference on safety responsibility , and
reinforce competitiveness of g product. The conclusion will provide important decison guidances to each
member of the supply chain
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