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Exploration and Analysis of Design Management
in the Design Art Education

ZHANG Wei-ming
(School of Architecture Harbin Institute of Technology Harbin 150001 China)

Abstract: Since the 21* century design influence peoples life in omni derection and gradually improve the quality of
life design has became the new cultural phenomenom. And design education in colleges was springing up. In foreign coun—
tries  design management had included into the design art curriculum while in china the related study started late and has
certain gap at the level of depth and promotion. In this paper will explore and analyze about design management and design
teaching construct curriculum framework analyzing the content methods and the ultimate goal of " design management sci—
ence" from pluralistic perspectives such as the design science management science and innovation science. Then establish
the " design management" concept based on the result and clarify the multi — disciplinary and cross — cutting nature of the de—
sign management to advance the research process of the design management in the design art education.
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