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Sudy on Performance of Alliance Formed by Competitive Duopoly

LONGYong, L1 Wei
(College of Economics and Business Administration, Chongging University , Chongging 400030, China)

Abgtract : Competitive alliances formed by rivals have become the focus of researches on alliance theory.
Aiming at asymmetric competitive duopoly in a district and both the R &D and the marketing stage, this
paper analyzes the equilibrium of R &D investment and profits under non-cooperation and forming R &D
and co-marketing competitive alliance. Asaresult , wefind the win-win area of competitive alliance formed
by rivalrous duopoly. The result is beneficial to Chinesefirmsto enter global market and raise global conr

petitiveness through the relationship of competition and cooperation.
Key words: competitive strategic alliances; cooperation and competition; duopoly ; joint R &D ; co-market-
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