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The Pricing Policy and Remanufacturing Hexible Replenishment Mechanism of
Perishable Goods in the Presence of Srategic Customer Behavior

PENG Zhi-giang' , XIONG Zhong-kai* , L | Gen-dao’
(1 School of Economics and Business Administration, Chongging University , Chongging 400030, China;
2 School of Management , Jilin University , Changchun 130025, China)

Abgtract : This paper studies the pricing policy and remanufacturing flexible replenishment mechani sm of
perishable goods in the presence of strategic customer behavior, by introducing the remanufacturing as
flexible replenishment. We prove analytically that the expected profit of the seller isruined by the strategic
consumers, while the flexible replenishment can mitigate the impact of customer strategic purchasng be-
havior and increase the seller’ s expected profit. Finally, the impacts of the mechanism on the consumer
surplus and the social welfare are discussed

Key words: strategic customer behavior ; perishable products; pricing; remanufacturing; flexible repleni sh-
ment mechani sm



