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Study about the Coupling of Entrepreneurial Social Responsibility and Entrepreneurship
Based on the Corporate Life Cycle
SHA Yanfei
(1. Nanjing Normal University, Nanjing, China;
2. Huaiyin Institute of Technology, Huai’an, Jiangsu, China)

Abstract: According to the characteristics of different stages of the corporate life cycle, we have
analyzed the coupling mechanism of entrepreneurial social responsibility and entrepreneurship. And
then we conclude that entrepreneurial social responsibility and entrepreneurship can be effectively cou-
pled by analysis of document and logic. Then we can put forward the model of coupling.
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