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Model of the Hi-tech Corporate Social Responsibility

Li Jianzhong
(School of Humanities, Dongbei University of Finance and Economics, Dalian 116025, China)

Abstract: Focus on the corporate social responsibility has been boosted up for many years, but few researches paid attention to the
high-tech corporate social responsibility. On the basis of investigating the characteristics of high-tech corporate, the high-tech corporate
social responsibility is modeled on the application the theory of stakeholder, corporate contract and institutional economics. The
high-tech enterprise will enhance its core competitiveness by performing the social responsibility.
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