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Farmer’s Technology Acceptance Model and Empirical Study on the
Background of Chinese Rural Information

Cai Zhijian
(College of Economics and Management, Nanjing Forestry University, Nanjing 210037, China)

Abstract: Constructing China farmer’s technology acceptance model(FTA) on the background of rural information, and using
LISRELS.7 to analyze the path and test the hypothesis, this paper reports that farmers’ behavior influence the acceptance and
adoption of technology. The details are farmers’ attitude of confidence on the use of technology not only influences their
perceived usefulness and perceived ease of use, but also directly affect the intention to adopt technology, farmers’ perceived
net benefit and farm size influence technology adopt intentions positively, and through the path of perceived net benefit, farmers’
perceived usefulness influence the intention of technology adopt indirectly while the influence of perceived ease of use is
insignificant.

Key Words: Rural Information; Farmers Technology Acceptance Model; Perceived Usefulness; Perceived Ease of Use; Perceived

Net Benefit; Information Technology



