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E—-C Translation of Brand Names: Cognitive Linguistic Perspective
YING Wei

( Faculty of Foreign Languages, Ningbo University, Ningbo 315211, China )

Abstract: In perspective of the Conceptual Integration Theory, this article makes an analysis of the translation strategies of some
famous E-C brand names. It is argued that frame networks, single—framing networks and two-sided networks may serve to
explain the cognitive process in different kinds of brand name translations, that is, to select a phonetic or semantic frame that
governs the brand name of the target language first, and then to fill that frame with proper words. With the help of the operation
patterns of successful brand name translation cases, this article discusses possibilities of retranslating some brand names.

Keywords: cognitive integration theory; frame network; cognitive mechanism; translation of brand names
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