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Translation Strategy Choice and Cultural Context Equivalence
—Trandlating Interpersonal Function Oriented Pun A dvertisments
Li Guo-qging
(Jinan U niversity, Guangzhou 510630, China)
Thispaper mainly dealswith the translation strategies about the fingure of peech” pun” in the interpersonal function orien-
ted advertisamentswithin the theoretical framevork of Halliday' s functional grammar Commercial advertissments are further di-
vided into wwo main types in thispgoer One is the ideational function oriented advertisanents and the other interpersonal function
oriented advertisaments The discussion is carried out fran the level of the cultural context and the level of the language proper
The paper attanpts o prove the folloving twvo hypotheses, one is that the translation pupose of the interpersonal oriented commer-
cial advertisament is o achieve a kind of dynamic equivalence betveen the ource-language text and the target-language text on
the level of the cultural context The other is that the evaluation of a good advertisament translation work should be made on the
level of the context of the culture, which helps justify the flexible translation strategies in the translation of the advertisament

genre

Key words ocontext of culture scial puipose of the genre; interpersonal function oriented advertissment, “ pun” advertise-
ment, clear stating translation strategy
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E S Lewis A DA (A /attention/
I/interest/ ,D /desire/ ,A [action/
) ( 2001: 299)
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" (Reiss 1989: 109) ,
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Money doesn’ t grow on trees But it blosams at our
branches
1 )
2: , (
)
Danes ,

, Danes

(pattems of thematic progression) (Danes1974: 118 - 119)

, 5
trees grow, blosoms  branch, trees, grow, blossoms
branch ( ) ,

money ,
Guy Cook

> money,

, (Cook 1994) Branch ,

, branch

, B ranch



6
2
s , N
, , McCarthy (1990), Hoey
(1983), Coulthard (1977)
, A
41
, 1: M idea hame gppliances are really beautiful (
, \ ) (They are) beautiful from head to e ( 1)
, (They are) beautiful inside out( 2)
, 2: Midea hame gopliances are really beautiful (
branches  “ ) (They are) beautiful in quality ( 1) (They
( ) are) beautiful in appearance( 2)
Start ahead  (Rejoice) . " “ " ,
“ " head M idea “ "
: 2 (D) ; (2) A ,
“ " head 1
2 )
, cT cT beautiful ,
“ " ahead a head , “ ” ,
o , , ahead
from the head, fram the beginning “o 43
; ahead  head , ahead ,
, ( ) (
Rejoice , 1997 6 18 )
:Love you and Treasure you; W earing you, A ll my
4 2

1: M idea hame gopliances are really beautiful —
beautiful from head o e, beautiful inside out

2: M idea hame gppliances are really beautiful —
beautiful in quality and beautiful in gppearance

“ ”

life

Love you and Treasure you

W earing you, A Il my life

W earing you , Al

my life : (
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W earing you)

)

Try our sveet com; you will snile fram ear o ear

“ ”

Snile from ear © ear, ,

“ ” ., “

« ” ,ear

“ ", snile from ear © ear
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