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2 1994—1999
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1683 1900 1953 1995
IT
1
5
1 801 619 576 35496 490 25385 166 153
2 928 321 405 34204 415 3432 37 121
3 178 247 23 100951 34 7955 3 2
4 116 129 65 1233 25 1108 7 11
5 476 226 142 17424 166 1051 43 40
6 132 147 20 6303 17 775 1 4
7 167 227 47 7626 59 1228 18 15
8 182 66 25 2929 11 486 3 1
9 767 561 498 6846 558 2176 232 273
10 844 476 515 13822 681 4533 229 193
11 966 519 464 12539 547 1143 199 182
12 988 536 308 11973 612 1828 157 270
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14 862 579 237 45311 558 24391 24 134
15 584 597 465 7987 466 3627 48 132
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19 224 220 102 963 167 28 6 1
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5 ~1.251468935 0.020879638 0.016100376 0.162429533 0.090068237
6 ~2.635534163 0.107539374  —0.442942381 0.198743716  —0.085996599
7 ~2.163262219 0.027479443  —0.354621131 0.210707421  —0.170921989
8 ~2.798005292  —0.006005238  —0.56391401 0.218319976 0.04840227
9 2.988004345  —1.991422727 0.016334081 0.65614034  —0.522058831
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14 1.357275897 1.038982004 0.590612865  —0.742637747  —0.102748747
15 0.975556913  —0.951766547 0.201537235  —0.383731876 0.709087153
16 0.306079808 0.514175284 0.36512077  —0.468877306  —0.541106759
17 ~0.224106245 0.804199366 0.821809318  —0.249127507  —0.756184794
18 5.282308397 3.572023624  —2.503258332 0.558932265 0. 120879771
19 ~2.001635204  —0.241103114  —0.393475778  —0.145237815 0.118762342
20 ~1.826217286 0.59314794  —0.030122571 0.105149184  —0.087287471
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2 ~1.157796913 0.1064653  —0.180896613  —0.406970436 0.361973494
23 ~1.960794225  —0.075547626  —0.383997495  —0.210915957  —0.298757398
24 —1.391280644  —0.426437821  —0.371563165  —0.788261242  —0.185237603
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26 ~0.159516998  —1.017703123  —0.084664302 0.188113235 0.8930972
27 ~2.902421876  —0.021176385  —0.635820077 0.218669449 0.049486871
28 2.454095919  —0.584797702  —0.318872773  —0.72929275  —0.731457661
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From Advertising to the Developing Globalization of World Economy

Toshio Yanmaki
Department of Communications Tokyo Keizai University Tokyo 185—8502 Japan

abstract Advertising is an index of consumption. Its development reflects the economic development of all the countries in
the world. Databased statistical analysis of the relationship between advertising and the economy of a country especially
its demand and supply reveals that countries with their advertising in the positive development in relation to their econo-
my are most likely developed countries. China among all the third world countries is the only one that belongs to this cate-
gory.

Key words advertising China’ s economy globalization



