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Sudy on the Operational Mechanism and Value Creation of Sports Mar keting
LIANG Qiang
(Tianjin University of Finance and Ecoromics, Tianjin 300222, China)
Abgract : This pgoer has made an andyss on the basc conrotation and operationad mechaniams of gports marketing , discussed on
the propagetion characteridic of gorts marketing and conpared gorts marketing with traditiond marketing. The author put forward
to that gports marketing has been egablished on the bads o traditiond marketing, gorts marketing is the inheritance and inprove-
ment and innovation of traditional marketing in the basc principles, theory and node. Fndly , it has put forward the gorts market-

ing management srategy based on va ue creation theory.
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