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Analysis of Research Focus on Management Practice in China
ZHANG Jinlong YANG Yan
(Huazhong University of Science and Technology, Wuhan, China)

Abstract. This article provides an analysis of researches on Management Practice in China during
2001 to 2011, which are published in 30 important journals recognized by the department of manage-
ment sciences of National Natural Science Foundation. The status quo and hot issues of management
research on Chinese practice are summarized in this paper, and the future development of China’s
management research is discussed.
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261 26.1 65 6.5 9 0.9
213 21.3 44 4.4 6 0.6
103 10. 3 33 3.3 5 0.5
100 10. 0 31 3.1 4 0.4
94 9.4 28 2.8 3 0.3
84 8.4 26 2.6 3 0.3
73 7.3 18 1. 3 0.3
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