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The Basic Theoretical Framewor k of Media Identity Sudies
QIU Ge
(I'nstitute of Communication, Zhejiang University, Hangzhou 310028, China)

Abstract : Media identity study takes media as an agent with collective self-determination and
reflexivity through aform of metaphor, and reviews the complex interactive relation of medids
composing, action and identity. This view is not fabricated without foundation. Contemporary
media is confronted with a series of challenges as market economy , globalization, new media and
active audience, etc. It needs new formsof cognition. In the meantime, because of the reflection
of media people, media has an organic reflexivity in its diffusng act and it also has a certain
identity. More importantly , identity is taken as a cognition tool and method has a rich and
generous knowledge tradition. ldentity isthe result of the Western philosophic tradition. System
theory is an important theoretical bass for identity study. The role theory of the traditional
school in communication studies hasindicated afeel of identity and it will inevitably develop into
an identity theory.

Colligating all kinds of knowledge tradition, mediaidentity study is based on four corefaiths
as follows: Holographic View always reviews study object with a whole and holistic form;
Canonical Background and Self-organizing Principle can make media achieve a canonical and
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balanceable stuation; Complexity Theory means nonlinear thinking mode, i. e. , thinking in
oppositions and paradoxes, and admitting chaos and indetermination; Human-oriented stresses
the importance of human being as behavior subject and reflection subject.

Based on the understanding of the concept of identity and the influence which media will be
likely to confront , we can smply describe the basic structure of mediaidentity. Enwrapped with
general culture and lying among time and space,actual and idea system ,other and ego, media
identity liesin the complex and interactive middle-zone. Its study category will not only be limited
to the mediafield, but should start from the focus of the media, and penetrate the broad field of
society and culture with detailed study methods. Following this kind of pondering, studying the
concept of intermedium in the broad sense can develop a new sociological study method which will
have more all-pervading meanings.

Key words: media identity study; validity; corefaith; study category; study method
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