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Media Economy : Conceptual and Conductive Per spectives
HUAN G Xiao-jun, HON G Zhen
(I'nstitute of Communication, Zhejiang University, Hangzhou 310028, China)

Abstract : In 1990s, the turning up of Western mega media group which has capital control asits
ligament and is characterized with mergers and acqui Stion makes conglomeration become the focal
point of media economics. It also causes the discusson about the contradiction between the
conglomeration and the diversfication. Scholars have not come to an agreement on whether the
concentration of media ownership will concusson the social political and cultural diversity or not.
The viewpoint that the concentration of ownership will have the finite market resource being used
effectively and have diverse contents better produced ,opposite to the previous objections to the
conglomeration, makes people more uncertain of the relation between the media conglomeration
and diverdfication. Western media organizations, inspired by the expanson of bus ness scope and
the distraction of busness risk, through mergers, acquistions and other strategic trading and
dliance, have the conglomerates keep expanding. Meanwhile, nowadays multi-national media
conglomerates will apply the horizontal integration and vertical integration astheir merger pattern
in the process of expansion.

In contrast, media conglomeration in China is mainly controlled and conducted by the
government. It isthe result of centralization of power and concentration of resource rather than
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that of market rules.

The business progress of China’ s media conglomerates are mostly

characterized with single revenue resource, monotonic business and unitary horizontal integration

that is unable to have product chain integrated fully.

It determines that China’ s media

conglomerates cannot contend with the international media conglomerates in competitive power ,
staff quantity and so on. Therefore, the problem of effective integration of resource should be
resolved in the course of China’ s media conglomeration. The international cooperation is aso

required in the WTO environment.

Key words: media economy ; ownership ; concentration; diversfication; conglomerate
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