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Abgtract : With the rapid growth of Chinese economy and the development of Chinese overseas
business, corporate social responsbility (CSR) awareness and performance of private enterprises
have received an increasng public attention in China. Zhejiang Province is one of the most
developed regions in China known for its development of private enterprises. In order to
understand the awareness level of private enterprises on CSR, the authors of this paper,
supported by the Zhejiang Enterprise Survey Team, conducted a survey of enterprisesin Zhejiang
Province in 2005. Questionnaires were answered by CEOs or other high level managers of sample
enterprises. Data were collected from 502 valid samples, among which were 55 state-owned
enterprises, 49 foreigner-invested-enterprises, and 398 private enterprises. SPSS statistics
software was used as a tool of data analyss.

The results show that: (1) No dgnificant differences were exhibited among private
enterprises, stateowned-enterprises and foreigner-invested-enterprises in terms of realization of
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CSR concepts, recognition of CSR contents, and strategic vision of CSR behavior; (2) From the
perspectives of enterprises, the contents of CSR could be reduced into nine factors including,
from most strongly agreed to less, honesty in busness, respongbility for shareholders, wealth
creation, responghility for employees, responshility for consumers, diversity policy,
responshility for community, responshbility for public welfare and voluntarily environmental
protection; (3) When CSR programs were assessed from five strategic dimensons, i. e.
centrality , specificity , proactivity , voluntarism and vishility , identified by L ee Burke and Jeanne
M. Logsdon, more than 70 % of private enterprises believe that the CSR programs carried out by
the enterprise he or she worked for possessed the characteristics of centrality and voluntarism,
more than 60 % of private enterprises recognize the proactivity of their CSR programs, about 50 %
of private enterprises give positive answers to specificity and vishility; (4) Sgnificant differences
in CSR awareness were detected when differences in enterprise sze, financial performance and
stage in busness life cycle, state of 1SO certification are accounted for. Large and mediunrszed
private enterprises had a higher level of CSR awareness than small-sized private enterprises,
private enterprisesin a growth stage with high increase in profit and a mature stage with stable
profit had a higher level of CSR awareness than those in a decline stage with decreasing profit.
Private enterprises obtained or preparing for 1SO9000 or/ and 1S014000 certifications had a higher
level of CSR awareness than those failed to obtain.

The findings suggest that it is necessary to improve the CSR awareness level of private
enterprises 0 as to meet the expectations of the society. Emphaszing on standardization of
management , business performance will be beneficial to enhance the CSR awareness of private
enterprisesfrom insde of enterprises. The strategic characteristics of CSR behaviors of private
enterprises will make it possible to push CSR practice from outside of the enterprises.
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516 100 %; ( )
, 502 , 97.3% 502 , 398
55 49
()
1.
SA8000 70 %,
( 1) :
1 CSR
%
CSR (%)
0.3 3.3 26.4 53.3 16.8
0.8 1.8 17.8 56.5 23.1
0.3 3.3 26.4 53.3 16.8
SA8000 0.8 1.8 17.8 56.5 23.1
oo » “ SA8000 » ,
, ( 2) :
CSR
CSR F(ANOVA)
3.83 0.747 3.62 0.782 3.78 0.896 1.908
3.99 0.741 3.01 0.701 3.92 0.812 0.497
2.79 0.895 2.67 0.747 3.04 0.935 2.406
SA8000 2.78 0.971 2.67 0.883 2.88 0.971 0.595
2. )
Cronbach 0.9055, KMO
,KMO 0. 866, 0.000; 1
68. 580 %




3
CSR a
' ’ ' ' 0.8886
, , , 0.8628
, , 0.8550
, , 0.8131
, , , 0.7615
, , 0.7508
, , 0.6761
, 0. 6465
, , 0.5956
9 1
, 13 ” 4 “ ” 5 :
“ " p - p "o
: , « 4:
4 CSR
CSR F (ANOVA)
4.65 0.465 4.69 0.422 4.68 0.468 0.164
4.51 0.609 4.41 0.599 4.57 0.433 0.889
4.38 0.617 4.20 0.765 4.33 0.597 1.983
4.33 0.633 4.19 0.696 4.24 0.571 1.585
4.14 0.730 4.01 0.725 4.17 0.743 0.914
4.13 0.634 4.02 0.528 3.98 0.736 1.709
3.99 0.753 3.72 0.701 4.09 0.681 3.888 *
3.57 0.908 3.40 0.946 3.51 0.874 0.909
3.11 0.778 3.13 0.787 3.01 0.720 0.373
D P<0.05
3.
88 9%, 86.1%

87.0%
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, , ( 5) :
5 CSR
(%)
F(ANOVA)
4.15 4.00 4.03
79.9 75.6 73.3 2.024
(0.596) (0.549) (0.675)
4.00 3.87 3.98
78.4 68.8 70.1 1.012
(0.630) (0.567) (0.588)
3.84 3.70 3.76
69.8 61.3 58.6 1.501
(0.613) (0.552) (0.525)
. .44 )
58.9 45.8 48.4 3.58 3 3.50 0.908
(0.833) (0.634) (0.715)
53.1 42.0 44.7 3.47 3.30 3.41 1.411
' ' : (0.730) (0. 634) (0. 667) :
()
, ?
( 6) :
6 CSR
F(ANOVA)
1SO9000 15014000
2.898° 1.483 0.802  0.903 0.884  0.415  0.397 1.085
CSR 2.113 1.444 1.334 1.882 0.141 0.491 1.816 0.425
4.042°" 0.946 2.529  3.503° 0.498  7.368"" 8.289° " 8.236""
SA8000 0.571 4.008"°1.947  0.541 0.060 14.008 " 15.245"" 6.977""
1.309 1.615 0.418 4.670°° 0.550 1.616  0.446 1.787
0.927 1.763 0.264  1.211 0.752 0.489  0.340 4.945""
1.800 0.395 1.680  0.737 0.403 1.079  0.488  2.217
CSR 1.771 1.039 1.872 6.318°° 1.218 1.020  0.853 1.471
0.709 1.690 0.158  0.689 1.005 1.113  2.749° 0.890
0.811 0.879 2.915  0.109 1.619 0.651  0.827  2.485
1.168 1.572 0.075  1.732 0.711 0.435 0.716  3.030°
1.060 0.894 0.717  0.363 0.420 0.673  0.439  0.335
1.387 1.704 1.895  0.825 0.649  0.401 1.270  2.945°
1.526 0.738 3.369° 2.226 1.488  1.229  1.230  0.637
CSR 1.010  0.624 0.915  2.493 1.484 0.846 0.309 0.616
2.733°  0.241 3.323° 2.991° 0.638  0.848  0.511 1.786
1.766 0.716 1.098  0.465 0.081 0.713 1.744  0.129
2.218 1.121 2.758° 3.118" 0.511 1.104 1.833 2.254

i P<0.05, * * P<0.01
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