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Abstract: Proactive information-seeking has become an important mechanism for employees to obtain useful
information for lack of feedback and uncertainty newcomers facing in organizations. Employees’ information-seeking
behavior is driven by instrumental motive to obtain useful information, ego-based motive, and impression-based motive.
The three motives are affected by a number of individual characteristics and contextual factors. It is recommended that
future research should draw on following topics: (1) Balance of multiple motives; (2) Motives of information- seeking in
virtual context; (3) Motives of managers feedback-seeking; (4) Relationship between motives of information-seeking and
information efficacy.
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