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Analysis to Enterprise’ s Investment Decision in Market Behavior
YANG Zheng yu
( Guangdong Industry University , Guangzhou 510500, Guangdong China)

Abstract: Enterprise’ s investment decision in market behavior occupy the important position. Correct investment dect
sion is undoubtedly the most important thing in modern management and administration . And the key to decision lies
in tight market survey , scientific demonstraiion and decision of democracy again.
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