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On the Marketing Platform Construction for Small and Medium Enterprises
Based on Coexistence Marketing Idea

YU Zheng dong
( Busiress College, Jishou University , Jishou Hunan 416000, China)

Abstract: The weakness of marketing ability has become an obstacle restricting the development of small and medium
enterprises. It has great importance for the small and medium enterprises to construd marketing platform guided by the
idea of coexistence marketing, by which they can realize mutual market research, brand propaganda and promotion, and
develop marketing channel to enhance their market competition ability. The @nstruction model can be based on the
specialty market, the leading enterprise or industry association.
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