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Creative Clusters: Basic Conceptions and International Practices

ZHANG Xiae-ming, HUI Ming
( Research Center for Humanities , China Acadeny  Social Science, Bejjing 100732, China)

Abstract: Creative clusters are mnglomerations of creative indusiries in special locations. There characteristics can be

understood in four aspects: conglomerations, linkage, globalization and community. Examining their historical formation,

creative clusters can be divided into three kinds:those conceived from the metropolises, those formed with the revital-

ization of the old industrial cities and those conducted by the governmental departments. Chinese cities should leamn suf-

ficiently the intrinsic rules of the creative clusters’ formation and development and absorb the experiences of the cre-

ative clusters overseas.
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