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Sustainable Consumption of Natural Resources in the

Cyde of Circulating Economy
—A Case Study of Minority Nationality Region
PENG Xiwli
( College ¢ Business, Jishow Unvesity , Jishow, Hunan 416000, China)

Abstract: In view of the consuming model of natural resources in minority nationality area, the best way for sustainable
consumption is energetic promotion of resources circulating economy.

Key words: resource circulating economy; sustainable consumption of natural resources
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Necessary Tension Remained between Diversity and Value Mandating
—On Jiang Zemin’ s view of Socialist Education & Administration
YU Xiae-xia , WEI Ping’
(1. College of Administration, Wuhan University of Science and Technology, Wuhan, Hubet 430070;
2. Social Development Research Centre, Academy ¢ Social Sciences, Bejing 100732, China)
Abstract: Value view is of one’ s value conception, belief, ideal, standard as well as his concrete value option or con
prehensive value system. Jiang Zemin holds that the establishment of core value system with China’ s socialist charader
istics depends on concrete understanding of the differences and correct treatment of the contradictions between social
value direction and people’ s diversity of values, respecting the former and containing the latter, but giving proper regu-
lation or direction to the latter so as to set up a kind of advanced value of scientific progress and social development.

Key words: Jiang Zemin; socialist view of values; value- mandating
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On “ Beauty is the Name of God’ : the Core Proposition of Theological Aesthetics

YAN Gue-zhong
( Philosop hy D artment, Peking Univesity , Bejing 100084, China)

Abstract: Christian theological aesthetics in middle age began with an idea of “beauty is the name of God”. It revealed
the relationship between beauty, truth, and goodness; between love, faith, and hope; between understanding, will and
feeling. It also described the spiritual process from appreciation of creation to contemplation on God through the discus-
sion of some elementary doctrines, such as trinity, creation, incarnation, salvation and eternal life and so on. It not only
reflected the aesthetic ideal in middle age, but also epitomized the universal aesthetic experience of all ages.

Key words: theological aesthetics in middle age; God; beauty; love; contemplation
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