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5] 1:Feather water:light as a feather.

%] 2. Pass over paper plates for Janna Weinstein” s hand
made ceramic platter-and-small plate combination. It is like a
treat for your table.
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%] 4: The world has a big backyard. Our planet is filled
with hidden places. Dramatic examples of earth’s evolution.
Witness seven of the world”s most diverse landscapes. Come out
and play in the Greatest Places. (32 & Bl J¢ 75 15 M B 2# Y 18D
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5] 5:In the Company of Masters. (il A8)



5] 6:Obey your thirst. (%)
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5] 7:Good to the last drop.
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5] 8 :Come to where the flavor is. (J7 5 B &40

5] 9: a Buick—your key to a better life and a better?
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5] 11 :Poetry in motion,dancing close to me. (= VK %)
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5] 17. On Wall Street, if you are out for lunch, you are
lunch.
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5] 18: The pen is mightier than the sword. The pen is a
Parker.
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5] 22:To me,the past is black and white,but the future is
always color.
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Images of Vehicles of Metaphors in English Advertisements and

Their Translation Strategies

YANG Lan-mei
(Changsha Normal College sChangsha s Hunan 410100,China)

Abstract: A wide range of metaphors exist in the industry of English advertisements,and the main ele-

ment of an advertisement text is the image,which comes from daily life and is represented by means of a

simile or metaphor, personification or metonymy;an image is crucial in metaphor translation in an adver-

tisement, based on features of advertising texts and cultural characteristics of the English language and

the Chinese language. This paper proposes the four translation strategies like retaining the original

image,reshaping the image,blurring images on the translation of images.
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