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SMEs’ Technological Innovation and Entrepreneur Credit Based on a Social

Capital Perspective

Zhu Chensong, Zhang Renjun, Zhang Xiaohua, Zhu Changping
(College of Commerce, Hohai University Nanjing 210098, China)

Abstract: Small and medium enterprises (SMEs) have begun to play an active role in technological innovation. It is known

that enterprises’ social capital is useful for technological innovation, but research about the relation in SMEs is little. Using

data of SMEs in the empirical study, it researches on SMES’ entrepreneur credit and technological innovation. Then, it finds
out that SMEs’ entrepreneur credit merits technological innovation, and SMEs’ scale, district area and industrial field affect
the relation between SMESs’ entrepreneur credit and technological innovation.
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