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Promoting Routes and Policy Analysis of Innovation Ability of Independent
Brands Based on Mutual-action Between Enterprises and Government

Lang Yifu?, Zhou Rong®, Yu Dengke*
(1.School of Economics and Management, Harbin Engineering University, Harbin 150001,China;
2. Harbin University, Harbin 150086,China)

Abstract: Analyzed connotation and influencing factors of innovation ability of independent brands, promoting
methods of innovation ability of independent brands on the point of country, enterprise and synthesis is analyzed
based on government and enterprise’ s mutual-action. Orchis model of promoting barriers of innovation ability of
independent brands is set up, whose factors include disagreed goals, uncertainty, resource restriction, main body lack
and then policy frame of boosting innovation ability promotion is put forward to provide references for
decision—-making in Chinese independent brands innovation.
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