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Influence of business wear color on feelings of employees in IT enterprises

FAN Fujun, WU Jun, WU Rongrong
( College of Art, South China Agricultural University , Guangzhou, Guangdong 510642, China )

Abstract The employees from IT enterprises whose personal preference has been little affected by objective
factors are randomly selected as research subjects. Each subject received a comprehensive questionnaire that
was designed according to the study of color and character. Software SPSS 13.0 was used to establish a
mathematical model and X matching degree analysis and multiple regression statistical analysis were used to
conduct analysis of factors and relativeness and compared with the average value of the norm model expressing
the feeling of happiness. The results showed that there is a positive correlation between the happiness feeling of
an employee and his/her mood of pleasure satisfaction with production tools degree of being trusted and
respected amateur life and personal color tone preference. There exists a negative correlation between a
merry mood and the color temperature of preference color and a positive correlation between color temperature
preference and the degree of being concerned degree of progress and team harmony. Preference to the
brightness of a color and the degree of being respected and trusted is positively correlated. However
preference to the brightness of a color and the degree of being concerned is nagatively correlated. A positive
relationship between the feeling of happiness of an employee and the degree of being put in an important
position and preference to the color temperature of a color is found.
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1
Tab.1 General describe of color partiality of personal preference
A C
o o o
3.9725 0.548 718 4.1225 0.109 962 3.9825 0.250 117
41575 0.483 003 42325 0.269 985 4.1750 0.145 258
4.302 5 0.491 418 4.002 5 0.383 525 4.260 0 0.330 252
3.470 0 0.237 065 3.967 5 0.547 867 3.3025 0.374 199
4.1850 0.547 022 4.3850 0.318 172 3.8625 0.359 108
4.3225 0.281 588 4.170 0 0.792 002 4.3550 0.190 000
3.9725 0.433 311 4.127 5 0.311 595 3.9850 0.107 548
4.130 0 0.253 246 3.9375 0.657 489 3.8475 0.278 253
3.9775 0.350 654 3.8025 0.359 664 3.7725 0.207 746
4.1100 0.514 004 4.1250 0.454 716 4.0750 0.234 734
3.687 5 0.339 841 3.5425 0.493 854 3.6125 0.299 263
3.7825 0.210 772 3.5825 0.539 035 3.5375 0.417 802
4.222'5 0.415 080 3.7175 0.148 633 3.8200 0.244 540
4.200 0 0.536 408 4.287 5 0.289 065 4.0450 0.052 599
4.1450 0.460 616 4.117 5 0.643 758 4.0750 0.298 608
3.5725 0.542 302 3.7925 0.415 000 3.4475 0.353 777
64.210 0 6.645 048 63.912 5 6.734 321 62.155 0 4.143 805
2.3
5 3
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