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The Evaluation System of Enterprises” Technology Innovation: A Review and

Conceptual Framework

Zhang Silei, Shi Jianjun
(Business School, Nanjing University, Nanjing 210093, China )

Abstract:The evaluation of technology innovation is an important tool used in the management of enterprise’s technology

innovation. Based on summarizing the related research about technology innovation and integrating BSC, this paper constructs an

evaluation system of technology innovation with BSC as an evaluation tool.
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