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Empirical Study of Influencing on R&D

Staff's Innovative Behaviors Oriented by Organizational Culture

Zhu Suli', Long Lirong®
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2. School of Management, Huazhong University of Science and Technology, Wuhan 430074, China)

Abstract: In order to explore the mechanism of different organizational culture orientations acting on the R&.D stafls inno-

vative behavior, through analyzing the current theoretical research and practical state, a hypothetical model is constructed

reflecting the mediating relationship among the organizational culture orientation, positive affect, and innovative behavior,

and in this model the positive affect is as the mediated variable. Through the empirical study on 823 R&.D staff among 72

domestic organizations in China, some results have been found that the marketing outcome orientation itself does not di-

rectly provoke a person’s innovation behavior, and the positive affect plays a fully mediating role in the process of the mar—

keting outcome orientation acting on the innovative behaviors; in the enterprises pursuing innovation and learning orienta-

tion behavior, employee’s innovative behaviors will be promoted and grown, in which the employees positive affect also ex-

ert an important mediating effect. Upon these findings, some implications are raised for management's attention.
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