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Study on Construction Method of Customer Analysis
System Based on Case — Based Reasoning
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Abstract; In the age of electronic commerce, the Customer Relationship Management (CRM) that focuses on
customers is the key to improve core competence of corporations. The customer resource is one of the most impor-
tant assets. To exactly analyze and evaluate customers is the base of implementation CRM strategy. In this pa-
per, the case — based reasoning means is used to analyze customers and take full advantage of experts’ experience
and knowledge. It is a complement of traditional means and improves the intelligentized level of customer analysis
system.
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